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SAZETAK: Ovo istraZivanje usmjereno je na prikuplja-
nje sociodemografskih podataka posjetitelja muzeja:
spol, dob, obrazovanje, mjesto stanovanja te njihovo
zadovoljstvo manifestacijom i ulestalost dolaska na
manifestaciju No¢ muzeja u Cakovcu. U tu je svrhu
provedeno primarno istraZivanje putem upitnika
kojem su ispitanici pristupali s pomoéu barkoda, a u
kojem su sudjelovala 164 posjetitelja iz Medimurske
i susjednih Zupanija te susjedne Republike Slovenije.
Ispitanici su bili posjetitelji, pa je rije¢ o prigodnom
uzorku. Ispitanici su svojevoljno popuniti anketni
upitnik, koristedi se aplikacijom barcod / QR code.
Anketni upitnik sastojao se od dvaju dijelova: u pr-
vom se dijelu ispitivao profil posjetitelja, a u drugom
zadovoljstvo posjetitelja. Popunjavanju ankete mogli
su pristupiti samo punoljetni posjetitelji. Rezultati
su obradeni osnovnim statistickim metodama te su
graficki prikazani i usporedeni sa sliénim istraZiva-
njima. Nadalje, na temelju rezultata ovog istraZivanja
zaklju¢ujemo da velika veéina posjetitelja nisu samo
lokalni posjetitelji, da veéina ispitanika nije prvi puta
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ABSTRACT: This research aimed to gather sociodemo-
graphic data of museum visitors: gender, age, education,
place of residence, and their satisfaction with the man-
ifestation, as well as visiting frequency to the Museum
Night in Cakovec. For that purpose, primary research
was conducted through a questionnaire accessed by re-
spondents via 2 QR code. The sample consisted of 164
visitors from the Medimurje and neighbouring counties,
as well as the neighbouring Republic of Slovenia. The
respondents were visitors, which constitutes an appro-
priate sample. The respondents voluntarily filled out the
questionnaire using a QR code application. The ques-
tionnaire comprised two sections: the first section was
dedicated to visitor profile, and the second to their sat-
isfaction. The questionnaire could be accessed by adults
only. The results were obtained by the basic statistical
methods, graphically illustrated and compared to rele-
vant research results. Furthermore, the research results
led to a conclusion that a vast majority of visitors are not
only local visitors, that the majority of visitors were not
at the manifestation for the first time, that they mostly
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na manifestaciji, da najvise njih dolazi s prijateljima ili
obiteljski, pa se tako navika dolaska na manifestaciju
prenosi na mlade narastaje. Dolaske na manifestaciju
tijekom vie godina potvrduje i ¢injenica da su posje-
titelji vi§e nego zadovoljni temama, programom i po-
stavom muzeja tijekom Noéi muzeja. Nakon rezultata
vezanih za odrZavanje manifestacije, broj posjetitelja i
teme manifestacije, u nastavku rada analiza je usmje-
rena na profil i zadovoljstvo posjetitelja.

KLJUCNE RIJECI: profil posjetitelja Noéi muzeja, za-
dovoljstvo posjetitelja No¢i muzeja, kulturni turizam,
Muzej Medimurja u Cakovecu

UvoD

Na manifestaciju Noé muzeja u Cakoveu tra-
dicionalno dolaze stanovnici Medimurja, a u
posljednjih nekoliko godina posjetitelji dolaze
iz okolnih Zupanija i susjedne Slovenije. Ma-
nifestacija Noé muzeja nudi obilazak stalnih i
tematskih postava te sudjelovanje u razli¢itim ra-
dionicama prilagodenima svim uzrastima. Muzej
Medimurja u Cakovcu svake godine organizira
manifestaciju u suradnji s jednom ili dvjema
opéinama iz Medimurja, a time se dostupnost
programa pro$iruje i izvan samog muzeja. Muzej
Medimurja u Cakovecu manifestaciji se prikljuéio
2008., a od 2015. organizira tematske manifesta-
cije. Hrvatsko muzejsko drustvo manifestacijom
No¢ muzeja nastoji ostvariti jedan od strateskih
ciljeva, odnosno provodenje aktivnosti na poveéa-
nju percepcije muzeja kao ustanova koje skrbe o
bastini nekog kraja, kao ustanovama identiteta te
muzeja kao nezaobilaznog dionika razvoja odrzi-
vog turizma (Hrvatsko muzejsko drustvo, 2024).
IstraZzivanjem je utvrdeno da Muzej Medimurja u
Cakovcu samo 2013. nije odrzao manifestaciju, a
tijekom godina broj je posjetitelja varirao od 1500
do 3000 osoba. Najveéa posjeéenost zabiljeZena
je tijekom COVID-a 2020. kada se manifestacija
odrzavala online, pa je razgledavanju manifesta-
cije pristupilo 4500 posjeta. No¢ muzeja iz go-
dine u godinu mijenja tematiku manifestacije, ali
unazad desetak godina povezana je s virtualnom
prosirenom stvarnosti. Takvim pristupam poku-

come with friends or families, thus transferring the habit
of visiting the manifestation to younger generations. The
fact that the visitors were more than satisfied with the
museum themes, programmes and exhibitions during the
Museum Night confirms the repeated visits to the man-
ifestation over a period of years. Following the results
related to the manifestation, the number of visitors and
manifestation theme, the paper focuses on the profile and
satisfaction of visitors.

KEYWORDS: profile of visitors to Museum Night, sat-
isfaction of visitors to Museum nght, cultural tourism,
Medimurje County Museum in Cakovec

INTRODUCTION

The Museum Night manifestation in Cakovec has
been traditionally visited by the residents of Medi-
mutje, but also in the last several years by visitors
from neighbouring counties and Slovenia. The Mu-
seum Night manifestation offers a tour of permanent
and thematic exhibitions, as well as participation in
various workshops aimed at all ages. The Medimurje
County Museum in Cakovec organises the man-
ifestation annually in cooperation with one or two
municipalities in Medimurje, thus expanding the
availability of the programme outside of the museum
itself. The Medimurje County Museum in Cakovec
joined the manifestation in 2008, and has organised
the thematic manifestations since 2015, With the
Museum Night manifestation, the Croatian Muse-
um Association tends to achieve one of its strategic
objectives, i.e., organise activities to raise awareness
about a museum as an institution nurturing the
heritage of a place, as an institution of identity and
museum as an indispensable stakeholder in the
sustainable tourism development (Hrvatsko muze-
jsko drustvo, 2024). The research confirms that the
Meéhmurje County Museum in Cakovec did not or-
ganise the manifestation only in 2013, and over the
years the number of visitors varied between 1,500
and 3,000. The number of visitors reached a peak
during the COVID pandemic in 2020, when the
manifestation was held online, and it was visited by
4,500 visitors. The Museum Night changes its man-
ifestation theme from year to year; however, in the
last ten years more or less, it has been connected with
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$ava se manifestacija pribliziti mladoj populaciji
kojoj su nove tehnologije dio njihova svakodnevna
zivota, Zahvaljujuéi interaktivnom predstavljanju
povijesti i zanimljivim radionicama, raste broj
mladih posjetitelja te njihov interes za ovu ma-
nifestaciju.

Cilj je manifestacije poticanje stanovni§tva na
stjecanje navike posjeta muzejima, ponajprije u
lokalnoj zajednici, ali ujedno i predstavljanje $iroj
regiji. Stoga aktivnosti obuhvaéaju posjete stalnim
postavima i izlozbama te raznovrsnim dogadanji-
ma poput radionica za sve dobne skupine, preda-
vanja, filmskih projekcija, plesnih performansa ili
koncerata. Aktivnosti muzeja podijeljene su u 11
kategorija, i to: stalni postav, izloZba, stru¢no vod-
stvo, predavanje, predstavljanje, glazbeni program,
igraonica, projekcija, radionica, posebni program i
ostalo (Breslauer & al., 2025).

Teme tijekom manifestacije No¢ muzeja u Muzeju
Medimurja u Cakovcu u proteklih sedam godina
(Hrvatsko muzejsko drustvo, 2025):

— 2019. Inovacije i digitalna buduénost

— 2020. Velike obljetnice hrvatskih muzeja

— 2021. Digitalna No¢ muzeja

— 2022. Muzeji — izmedu stvarnog i digitalnog

— 2023. Avantura kulturne noéi

— 2024. Muzeji i nova publika

— 2025. Muzeji vidljivi i nevidljivi.

Sve navedene manifestacije od 2019. do 2025. nu-

dile su sadrZaje obogacene virtualnom prosirenom
stvarnos¢u koje privlace pozornost mladih i djece.

No¢ muzeja predstavlja jednu od najposjeéenijih
kulturnih manifestacija u Hrvatskoj, tijekom koje
muzeji i kulturne ustanove Sirom zemlje otvaraju
svoja vrata posjetiteljima s bogatim programima,
radionicama i izlozbama. Manifestacija promovira
kulturnu bastinu i umjetnost te potice interes jav-
nosti za muzejske sadrZaje uz pomo¢ interaktivnih
i inovativnih iskustva putem virtualne proSirene
stvarnosti.

the virtual augmented reality. This approach aims to
reach younger population who view new technology
as part of their daily life. Owing to an interactive
representation of history and interesting workshops,
the number of younger visitors has been increasing
together with their interest in the manifestation.

The manifestation aims to motivate the population
to create a habit of visiting museums, primarily in
the local community, but also in the broader region.
Therefore, the activities comprise visits to perma-
nent exhibitions, exhibits and various events such
as workshops for all ages, lectures, film projections,
dance performances or concerts. The museum
activities are sectioned in 11 categories, as follows:
permanent exhibition, exhibit, professional guiding,
lecture, presentation, musical programme, play-
room, projection, workshop, special programmes
and others (Breslauer et al., 2025). The themes of
the Museum Night manifestations in the Medimur-
je County Museum in Cakovec during the last seven
years (Hrvatsko muzejsko drustvo, 2025):

— 2019 Innovations and Digital Future

— 2020 Important Croatian Museum Anniversaries
— 2021 Digital Museum Night

— 2022 Museums — between the Real and the Dig-
ital

— 2023 Cultural Night Adventure
— 2024 Museums and New Audience
— 2025 Museums Visible and Invisible.

All the above-mentioned manifestations from 2019
to 2025 offered activities enriched with virtual aug-
mented reality, attracting attention of youth and

children.

The Museum Night represents one of the most visit-
ed manifestations in Croatia during which museums
and cultural institutions across the country open
their doors to visitors with rich programmes, work-
shops and exhibitions. The manifestation promotes
cultural heritage and art, and encourages public in-
terest in museum amenities through interactive and
innovative experiences via virtual augmented reality.
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Tema Noéi muzeja u 2025., ,Muzeji vidljivi i ne-
vidljivi”, u Muzeju Medimurja u Cakovcu vezana
je za legendu o zmaju Pozoju i predavanje , Tajne
znanosti — vidjeti nevidljivo”. Samo dogadanje
odrzalo se 31. sije¢nja 2025. u prostorima muzeja,
a manifestaciju je posjetilo viSe od 2500 posjeti-
telja, §to je ujedno i prosjek posjetitelja proteklih
Sest godina (2417), ako se izuzme pandemijska
2021. godina kad je manifestacija odrZana online,
odnosno virtualno (Tablica 1). Ista posjecenost s
oko 2500 posjetitelja zabiljeZena je i godinu dana
prije, odnosno 2024. (Breslauer & al., 2025). U
2025. tijekom Noéi muzeja provedena je anketa
s ciljem istraZivanja posjeéenosti, zadovoljstva
posjetitelja te percepcije programa i sadrzaja po-
nudenih tijekom manifestacije. Cilj istraZivanja
bio je analizirati demografski profil posjetitelja,
njihova oéekivanja i iskustva, kao i potencijalne
prijedloge za unaprjedenje bududéih izdanja ove
manifestacije. Moguénost popunjavanja anketa
imale su samo punoljetne osobe.

The theme of the 2025 Museum Night, “Museums
Visible and Invisible” in the Medimurje County Mu-
seum in Cakovec was related to the legend about the
dragon Pozoj and the lecture “Science Secrets — to
See the Invisible”. The event itself took place on 31
January 2025 on the Museum premises, and the man-
ifestation was visited by over 2,500 visitors, which is
also an average number of visitors in the last six years
(2/417) excluding the pandemic year 2021 when the
manifestation was held online, i.e., virtually (Table
1). The same number of visitors, around 2,500, was
recorded for the previous year, i.e., 2024 (Breslauer et
al,, 2025). During the 2025 Museum Night a survey
was conducted with the purpose of researching visitor
numbers, visitor satisfaction and perception of the pro-
gramme and content offered during the manifestation.
The research objective was to analyse the demographic
profile of visitors, their expectations and experiences,
as well as potential suggestions for the enhancement
of future editions of the manifestation. Only adult
persons were able to complete the questionnaire.

TABLICA 1. BROJ POSJETITELJA U CAKOVCU PROTEKLIH 7 GODINA
TABLE 1. NUMBER OF VISITORS IN CAKOVEC IN THE LAST 7 YEARS

Godina / Year
2019.
2020.
2021.
2022.
2023.
2024.
2025.

Prosjek broja posjetitelja bez 2021.
Average number of visitors excluding 2021
Prosjek broja posjetitelja
Average number of visitors

Broj posjetitelja u MMC / Number of visitors to MCMC
2000
1900
4900 (virtualno)
1500
3800
2800
2500

2417

2771

Izvor: obrada autora prema No¢ muzeja (2025) / Source: Authors, according to Museum Night (2025)

U nastavku rada bit ée predstavljen pregled litera-
ture i rezultati ankete, analiza prikupljenih poda-
taka te zakljuéci koji mogu pomoéi organizatorima
u kreiranju jo§ kvalitetnijeg i atraktivnijeg progra-
ma buduéih manifestacija.

The paper continues with the overview of literature
and research results, analysis of the collected data
and conclusions to help organisers to create more
quality and more attractive future manifestation
programmes.
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TEORIJSKO-KONCEPTUALNI OKVIR |
PREGLED LITERATURE

Dostupna literatura daje opsezan pregled infor-
macija vezanih za manifestaciju No¢ muzeja, kako
u Republici Hrvatskoj, tako i u nasem okruZenju.

U enciklopediji.hr (2025) navodi se da je muzejska
djelatnost prisutna tisuéama godina u raznim
segmentima ljudskog dru$tva. Prva muzejska
aktivnost zabiljeZena je u 3. stolje¢u prije Krista,
u tadasnjoj helenisti¢koj Aleksandriji u drevhom
Egiptu.

Na sluzbenim stranicama Kapitolskih muzeja
(Musei Capitolini, 2025) navodi se da se najsta-
riji muzeji nalaze se u Rimu, pod nazivom Musei
Capitolini, a njihova povijest seze do 1471. te ih
sa¢injava skup muzeja s prvim eksponatima koji
su bili anti¢ki artefakti izradeni u bronci koje je
tadasnji papa prepustio muzejima.

Istrazivanje Fruka (1992) daje nam pregled razvo-
ja prvih muzeja u Hrvatskoj koji su svoje djelova-
nje poceli polovinom 18. stolje¢a, a medu njima su
najznacajniji Hrvatski povijesni muzej u Zagrebu
i Prirodoslovni muzej Rijeka (2024). Autor ujed-
no naglagava da Hrvatski povijesni muzej (2024)
u to vrijeme ima Sesnaest razlicitih zbirki, odno-
sno 300.000 razli¢itih povijesnih predmeta.
Klarié¢ i sur. (2011) piSu o muzejima s aspekta po-
nude destinacije te naglasavaju da su sve muzejske
institucije resursi, ali su samo rijetke sposobne
zainteresirati posjetitelje te imaju u potpunosti
iskori$ten turisticki potencijal. Muzeji prema
njima ne bi trebali biti samo odrediste unutar
neke destinacije, nego bi i sami po sebi trebali biti
atrakcije za posjetitelje i turiste tijekom ¢itave

godine.

Hopkins (2012) naglasava vaznost odgovornog
poslovanja u turizmu i dogadanjima prema fun-
dusu kojim se ¢uva kulturna bastina te ukazuje
na drutvenu odgovornost dionika ukljuéenih u
aktivnosti muzeja.

Petar i sur. (2018) upravo tehnologije smatraju
zasluznima za izraziti napredak posljednjih deset

THEORETICAL-CONCEPTUAL FRAMEWORK
AND OVERVIEW OF LITERATURE

The available literature provides a comprehensive
overview of information related to the Museum
Night manifestation, both in the Republic of Croa-

tia and our surroundings.

Enciklopedija.hr (2025) states that museum activity
has been present for thousands of years in various
segments of human society. The first museum activ-
ity was recorded in the 3" century before Christ in
the Hellenistic Alexandria in Ancient Egypt.

The official pages of the Capitoline Museums (Mu-
sei Capitolini, 2025) state that the oldest museums
are located in Rome, under the name of Musei Cap-
itolini, and their history dates back to 1471. They
comprise a group of museums with the first exhibits,
ancient bronze artefacts that the Pope at that time
gave to museums.

Research by Fruk (1992) provides an overview of
the development of the first museums in Croatia
that started operating in mid-18" century, including
the most significant Croatian History Museum in
Zagreb and the Natural History Museum Rijeka
(2024). The author also emphasises that the Croa-
tian History Museum (2024) exhibited sixteen dif-
ferent collections at that time, i.e., 300,000 different
historic objects.

Klarié et al. (2011) write about museums in the
context of destination supply and highlight that all
museum institutions are resources, but only few are
able to interest visitors and have a completely ex-
ploited tourism potential According to the authors,
museums should not only be a location within a des-
tination, but visitor and tourist attractions in and of
themselves during the entire year.

Hopkins (2012) highlights the importance of re-
sponsible tourism and event business in accordance
with the holdings preserving cultural heritage. The
author points to the social responsibility of stake-
holders participating in museum activities.

Petar et al. (2018) considers that technologies are
those behind the considerable advancement in the
last ten years, which is also reflected in the commu-
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godina, a to se odrazava i u komunikaciji izme-
du organizatora i posjetitelja te njegove odluke o
posjeti odredenoj destinaciji. Dosadasnji klasi¢ni
komunikacijski kanali (poput televizije i tiskanih
medija) zamijenili su digitalni mediji i drustvene
mreze. Nove tehnologije, osim navedenoga, omo-
guéuju nove atraktivnosti uz pomo¢ virtualne
prosirene stvarnosti te se tako pruZa nova kvali-
teta turistickih sadrzaja (Breslauer et al., 2019).

Sulc (2019) navodi da danas muzeji ne mogu
svoje djelovanje i aktivnosti svesti samo na ¢&u-
vanje predmeta i bastine te njihovo pokazivanja
javnosti. Danas muzeji imaju aktivnu i dinami¢nu
ulogu, a time se prosiruje ponuda turisticke de-
stinacije i doprinosi stvaranju imidZa same desti-
nacije. Razli¢itim manifestacijama i aktivnostima
te pristupa¢nos$éu muzejima, galerijama i drugim
kulturnim institucijama doprinosi se posjeéenosti
muzeja.

Prema istrazivanju Kocevara (2019) manifestacija
No¢ muzeja u Hrvatskoj se odrzava od 2005., na
inicijativu Sekcije kulturnog turizma Hrvatskoga
muzejskog drustva, u suradnji sa Zajednicom
kulturnoga turizma Hrvatske, Gospodarskom
komorom i §est zagrebackih muzeja. Prepoznata
je vrijednost te ideje, a posebno u smislu popu-
larizacije muzeja i muzejske struke, pa Sekcija
manifestaciju Noé muzeja predlaZe i preporucuje
svim muzejskim kuéama.

Prema Muzejskom dokumentacijskom centru za
2023. Muzej Medimurja u Cakovecu smjestio se
na 33. mjesto od 156 muzeja koji su poslali podat-
ke o posjecenosti u toj godini. Muzej Medimurja
tijekom No¢i muzeja posjetilo je 3800 posjetitelja,
dok je za istu godinu u Hrvatskoj evidentirano
24.956 posjetitelja (Guberina, 2024).

Prema Guberini (2024) se na nacionalnoj razini
biljezi velik skok u kategoriji posjeta stalnim po-
stavima koji su u odnosu na proslu godinu narasli
31,5 %, odnosno na 2.752.000 posjetitelja, te u
broju posjeta ucenika osnovnih i srednjih skola
koji su u odnosu na 2022. godinu 21,8 % vise
posjecivali muzeje, ostvarivsi 610.000 posjeta.

nication between organizers and visitors and their
decision on visiting a specific destination. Tradi-
tional communication channels thus far (such as
television and print media) have been substituted
by digital media and social networks. New technol-
ogies, apart from the above-mentioned, enable new
attractions assisted by virtual augmented reality,
thus providing a new quality to tourism attractions
(Breslauer et al., 2019).

Sulc (2019) states that museums today cannot re-
duce their activity to only preserving objects and
heritage and their public representation. Museums
today have an active and dynamic role, which also
expands the supply of a tourism destination and con-
tributes to creating the destination image. Various
manifestations and activities as well as a convenient
access to museums, galleries and other cultural
institutions contribute to higher museum visitor
numbers.

According to Koéevar's (2019) research, the Muse-
um Night manifestation has been held in Croatia
since 2005 at the initiative of the Cultural Tourism
Section of the Croatian Museum Association, in co-
operation with Croatian Cultural Tourism Board,
the Chamber of Economy and six museums in Za-
greb. The value of the ide has been recognised, espe-
cially in the sense of the popularisation of museums
and museum profession, hence the Museum Night
Manifestation Section has been recommending it
and suggesting it to all museums.

According to the Museum Documentation Centre
for 2023 the Medimurje County Museum in Cako-
vec holds a 33rd place among 156 museums that had
sent visitor data for that year. The Medimurje Muse-
um was visited by 3,800 visitors during the Museum
Night, while Croatia recorded 24,956 visitors for the
same year (Guberina, 2024).

According to Guberina (2024) a vast leap was re-
corded at the national level in the category of visitors
to permanent exhibitions, which grew by 31 % in re-
lation to the previous year, i.e., by 2,752,000 visitors.
This was also recorded for the number of visits by
students of primary and secondary schools, which
increased by 21.8 % in relation to 2022, realising
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Ponovno su najaktivniji u radu s mladima bili
Muzeji Hrvatskog zagorja koje je posjetilo 79.000
djece.

Autorice (Val¢i¢ & Breslauer, 2024) smatraju
manifestaciju No¢ muzeja jednim od ¢imbenika
uspjeha hrvatskih muzeja jer se dolaskom posje-
titelja podupiru muzeji i pomaze im se u daljnjem
djelovanju na promicanju kulturne i povijesne ba-
Stine odredene destinacije. Organizatori ovakvih
dogadanja ulazu velike napore u organizaciju i
provedbu planiranih aktivnosti (radionice, edu-
kacije i sl.) da bi privukli sve dobne skupine, pa
stoga No¢ muzeja iz perspektive turizma moze-
mo svrstati u specijalizirana dogadanja, povezana
s odredi§tem i domaéinom jer privlae vedi broj
posjetitelja iz Sireg okruZenja.

Porast aktivnosti u sektoru dogadanja jasan su
rezultat rasta industrije kulture u kojoj su se slo-
bodno vrijeme, turizam i ozbiljna dokolica spojili
s radom i uzitkom u razvoju, §to se moZe oznaditi
kao fenomen dogadanja kojem pripadaju i aktiv-
nosti u Nodi muzeja (Val¢i¢ & Breslauer, 2024,
str. 62). Muzeji prikupljanjem povijesnih sadrZaja
te djeli¢a povijesti mjesta u kojima se nalaze imaju
svrhu informiranja i edukacije svojih posjetitelja.
Turizam dogadanja, u ovom slu¢aju Noé¢ muze-
ja, ne prepoznaje se kao zasebno profesionalno
podrudje, veé kao specijalnost unutar turistickih
ureda/organizacija odnosno muzeja (Valéi¢ &

Breslauer, 2024, str. 62—63).

Muzej Medimurja u Cakovcu 2024. proslavio
je 70. obljetnicu postojanja i rada, a Puhmajer
(2024) navodi aktivnosti i postignuéa muzeja u
proteklom razdoblju medu kojim je najvaznija
obnova dvorca Zrinskih.

Hrustek Soboc¢an (Puhmajer, 2024) povodom
70. obljetnice Muzeja Medimurja u Cakovcu
navodi da je sam muzej, zapravo kompleksan
muzej zavicajnog tipa, osnovan 19. veljace 1954.
kao Gradski muzej Cakovec. Godine 1965. mi-
jenja naziv u Muzej Medimurja Cakovec, osniva¢
i vlasnik muzeja jest Medimurska Zupanija od
21. velja¢e 1994. Od samih je pocetaka muzejska

610,000 visits. Again, the most active in working
with the youth were the Museums of Hrvatsko
Zagorije, visited by 79,000 children.

The authors Val¢i¢ and Breslauer (2024) consider
the Museum Night manifestation as one of the
success factors f Croatian museums because visitor
arrivals support museums and help them in further
activity in promoting cultural and historic heritage
of a specific destination. The organizers of these
events make great efforts to organise and implement
the planned activities (workshops, training, etc.)
to attract all age groups. Therefore, for a tourism
perspective, the Museum Night can be viewed as
a special events category, related to the destination
and the host because it attracts a higher number of
visitors from the broader area.

The increase in activities in the sector of events is
a clear result of the growth of the culture industry,
in which free time, tourism and serious leisure have
merged with business and pleasure in development,
which can be marked as an event phenomenon also
including the activities of the Museum Night (Val¢i¢
& Breslauer, 2024, p. 62). By collecting historic con-
tent and parts of the history of the destination in
which they are located, museums have the purpose
to inform and educate their visitors. Event tourism,
in this case the Museum Night, is not recognised as
a special professional area, but as a specialty within
tourism ofﬁces/organisations, i.e., museums (Val¢i¢
& Breslauer, 2024, pp. 62—63).

The Medimurje County Museum in Cakovec cele-
brated the 70 anniversary of its establishment and
activity, and Puhmajer (2024) lists the activities and
achievements of the Museum in the previous time
period among which the renovation of the Zrinski
Castle is the most significant.

On the occasion of the 70th anniversary of the
Medimurje County Museum in Cakovec, Hrustek
Sobocan (as cited in Puhmajer, 2024) states that
the museum itself is in fact a complex heritage-type
museum funded on 19 February 1954 as a Clty
Museum Cakovec. In 1965 it changes the name into
Medimurje County Museum Cakovec, and from
21 February 1994, the founder and owner of the
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sakupljacka politika vezana isklju¢ivo za podruéje
Medimurja, a danas broji 53 zbirke i 31.000 pred-
meta te se sastoji od 7 odjela: Arheoloskog odjela,
Etnografskog odjela, Kulturno-povijesnog odjela,
Povijesnog odjela, Likovne galerije, Pedagoskog
odjela i Odjela zajednickih sluzbi i povremenih
izlozbi.

Virtualnu proSirenu stvarnost mnogi autori sma-
traju jako iznimno vaZnom jer buduénost nosi
mnoge mogu¢nosti s obzirom na to da se razvojem
tehnologije virtualne prosirene stvarnosti otvaraju
mnoge prilike kako pribliZiti prapovijest i povijest
posjetiteljima. Nove tehnologije mogu se iskoristiti
za proSirenje i razvoj medijskih sfera u muzejima,
na izlozbama i u javhom prostoru. Prije desetak
godina muzeologinja Andrea Witcomb izjavila
je da se multimedija upotrebljava kao umjetnicki
objekt, a instalacije su ,jedno od najmo¢nijih sred-
stava eksplicitnog izraZavanja prirode, suvremena
muzeoloska revolucija” (Vaci¢ & Breslauer, 2024,
str. 31).

METODE ISTRAZIVANJA

U svrhu istraZivanja izraden je anketni upitnik sa
sedam pitanja koja su se odnosila na: spol, dob,
struénu spremu, mjesto prebivali§ta, uéestalost do-
lazaka na No¢ muzeja, pratnju s kojom posjetitelj
dolazi te zadovoljstvo manifestacijom. U tu svrhu
izraden je QR code koji je potom postavljen na ne-
koliko lokacija u Muzeju da bi bio dostupan posje-
titeljima. Aplikacije su postavljene u hodnicimaina
prijelazu iz jedne u drugu postavu te pri izlazima
kojih je takoder nekoliko. Ispitanici su bili posje-
titelji manifestacije No¢ muzeja 31. sije¢nja 2025.,
pa je stoga rije¢ o prigodnom uzorku. Anketu su
mogli popunjavati od otvaranja manifestacije u 18
sati do 22 sata iduéeg dana. Studenti, koji su vo-
lontirali tijekom manifestacije, pritom su pomogli
posjetiteljima skenirati anketni upitnik na mobilne
telefone i po potrebi pokrenuti anketni upitnik.

Cilj je bio utvrditi profil posjetitelja, odakle dolaze
te njihovo zadovoljstvo manifestacijom No¢i mu-
zeja u Cakovcu.

museum is the Medimurje County. Since the very
establishment, the museum collection policy was
solely related to the area of Medimutje, counting 53
collections and 31,00 objects today and comprising 7
departments: Department of Archaeology, Depart-
ment of Ethnography, Cultural History Depart-
ment, History Department, Art Gallery, Pedagogy
Department and the Department of Common Ser-
vices and Temporary Exhibitions.

Plenty of authors consider virtual augmented reality
highly significant because the future brings plentiful
possibilities considering that the development of
virtual augmented reality technology opens a lot of
opportunities to showcase prehistory and history to
visitors. New technologies can be used to expand
and develop media spheres in museums, at exhibi-
tions and in public spaces. Some ten years ago, mu-
seologist Andrea Witcomb said that multimedia is
used as an art object, and installations are one of the
most powerful means of nature’s explicit expression,
a contemporary museum revolution (Val¢i¢ & Bre-
slauer, 2024, p. 31).

RESEARCH METHODOLOGY

For the purpose of this research, the authors made a
questionnaire containing seven questions relating to:
gender, age, education level, place of residence, fre-
quency of visiting the Museum Night, their company
during the visit and satisfaction with the manifesta-
tion. To that end, 2 QR code was made and placed at
several locations in the Museum, available for access
to visitors, The applications were placed in hallways
and corridors connecting one exhibition to another,
as well as the several exits. The respondents were
the visitors of the Museum Night manifestation on
31 January 2025, making for a convenient sample.
The questionnaire was open from the start of the
manifestation at 6 p.m. until 10 p.m. the following
day. Students volunteering at the manifestation as-
sisted the visitors in scanning the questionnaire with
their mobile phones and initiating it, if necessary.

The objective was to determine the profile of visitors,
heir place of residence and their satisfaction with the
Museum Night manifestation in Cakovec
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SLIKA 1. ANKETNI UPITNIK
PICTURE 1. QUESTIONNAIRE

Izvor: rad autora putem Canve / Source: Authors, via Canva

Prijasnjih je istraZivanja ove tematike iznimno ma-
lo, pa se u nastavku rada analiziraju i usporeduju
neka pitanja i dobiveni odgovori.

REZULTATI ISTRAZIVANJA
IstraZivanje je provedeno putem anketnog upitnika
koji je bio dostupan putem QR code aplikacije.

Prema Gobu (2007), u muzejskoj se djelatnosti u
svijetu posjetitelje kategorizira u nekoliko osnov-
nih kategorija:

1

.

naj§ira publika — sam naziv naglasava heteroge-
nost ove kategorije koja zahtijeva iscrpniju anali-
zu; turisti, posebno inozemni, dio su ove publike

N

$kolska publika — u ovoj kategoriji valja razliko-
vati posjetitelje dje¢jeg uzrasta do adolescenata

3

Istrazivanje provedeno tijekom Noéi muzeja u Mu-
zeju Medimurja u Cakoveu obuhvatilo je najsiru
(heterogenu) publiku, a sama anketa podijeljena je
u dvije grupe pitanja:

D

obrazovani ljubitelji umjetnosti.

1. profil ispitanika: spol, dob, razina obrazovanja,
mjesto prebivalista

2. iskustvo i zadovoljstvo ispitanika manifesta-
cijom: kako dolaze na manifestaciju (sami, s
prijateljem, obiteljski), koliko su puta dosad bili
na manifestaciji, zadovoljstvo odnosno ocjena
manifestacije.

Ispunjavanje upitnika bilo je moguée do 22 sata 1.
veljace 2025. odnosno do iduéeg dana.

Previous research studies related to this topic are
very few, so the paper continues with the analysis and
comparison of some questions and obtained results.

RESEARCH RESULTS

The research was conducted in the form of a ques-
tionnaire accessible via QR code application.

According to Gob (2007), museum visitors are di-
vided into several basic categories:

1. wide audience — the name itself emphasises the
heterogeneity of this category, which demands a
more elaborate analysis; tourists, especially for-
eigners are part of this audience

2. school audience — in this category it is necessary
to distinguish between children and adolescents

3. educated art lovers.

The research conducted during the Museum Night
in the Medimurje County Museum in Cakovec
comprised the wide (heterogeneous) audience, and
the questionnaire was divided into two sections of
questions:

1. respondent profile (gender, age, education level,
place of residence)

2. experience and satisfaction of respondents with
the manifestation (accompaniment to the mani-
festation, i.e., alone, friends, family; frequency of
visiting the manifestation; satisfaction with, i.e.,
evaluating grade of the manifestation).

The research questionnaire was open for access until

10 p.m. on 1 February 2025, i.e., the following day.

]
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Prva grupa pitanja, sociodemografske
karakteristike ispitanika

GRAF 1. SPOL ISPITANIKA (N = 164)
FIGURE 1. RESPONDENTS’ GENDER (N = 164)

Section 1 Socio-demographic
characteristics of respondents

muski/ Male 29,3%

zenski / Female 70,7%

Izvor: obrada autora / Source: Authors

Analizom rezultata utvrdili smo da je anketi
pristupilo 29,3 % muske populacije, dok je ispi-
tanica zenskog spola bilo znatno vie, ¢ak 70,7 %
od ukupnog broja ispitanika. Prema istraZivanju
Instituta za turizam (2020), turisti koji posjeéuju
muzeje spadaju u kulturne turiste, tj. turiste koje
zanima kultura i kulturni resursi. Prema podatci-
ma istrazivanja koje je proveo Institut za turizam
medu kulturnim turistima, s nesto je veéim udje-
lom muska populacija (53 %), dok je u prikazanom
istrazivanju prevladavala Zenska populacija. Takav
se rezultat moze protumaditi kao posljedica manje
tradicionalne sredine u kojoj Zene u vecoj mjeri
vode djecu na kulturna dogadanja.

Prema podatcima DrZavnog zavoda za statistiku
(2022), unazad nekoliko godina u Medimurskoj
zupaniji biljeZi se izrazito negativan migracijski
saldo pa na godi$njoj razini Zupanija ostane bez
otprilike tisu¢u stanovnika zbog odluke o potrazi,
po individualnim kriterijima, boljeg Zivota pre-
ko granice. Naime, kada je rije¢ o demografskoj
strukturi, ,demografska istraZivanja pokazuju
da i na razvitak stanovnistva Medimurske Zupa-
nije znatno utjece prirodno i mehani¢ko kretanje
stanovnistva, kao posljedica vanjskih i unutarnjih

The analysis results show that the questionnaire was
responded by 29.3 % of the male population, while the
number of female respondents was much higher, i.e.,
70.7 % of the total number of respondents. Accord-
ing to the Institute for Tourism (Institut za turizam,
2020), tourists visiting museums are cultural tourist,
i.e., tourists interested in culture and cultural resourc-
es. The data obtained by the research conducted by the
Institute for Tourism among cultural tourists show
that male population prevails (53 %), whereas our
research shows the predominance of the female pop-
ulation. This result can be explained as a consequence
of a smaller traditional environment in which mostly
women take their children to cultural manifestations.

According to data from the Croatian Bureau of Sta-
tistics (2022), the Medimurje County has recorded
a highly negative migration trend in the last several
year. The County has lost approximately a thousand
residents yearly due to decision on seeking a better
life abroad, in accordance with individual criteria.
When it comes to the demographic structure, the
demographic research shows that the natural and
mechanical movement of residents, as a consequence
of external and internal migration, significantly im-
pacts the population development of the Medimurje
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migracija” (Mesari¢ Zabei¢, 2005, str. 231). To je
ujedno jedan od razloga zasto odreden postotak
muske radno sposobne populacije radi u inozem-
stvu te nisu mogli prisustvovati manifestaciji No¢
muzej koja se odrzava petkom.

GRAF 2. DOB ISPITANIKA (N = 164)
FIGURE 2. RESPONDENTS’ AGE (N = 164)

36-45 25%

26-35 12,8%

Izvor: obrada autora / Source: Authors

Anketi su mogle pristupiti samo punoljetne osobe,
§to je i navedeno u anketi. Nakon analize dobive-
nih rezultata moZe se konstatirati da najveci broj
ispitanika pripada upravo populaciji od 18 do 25
godina (37,2 %) kojima je koriStenje aplikacija i
anketa urodeno. Potom slijede ispitanici od 36 do
45 godina kojih je sveukupno 25 %. Starijih iznad
46 godina takoder je 25 %. Turisti koji posjeéuju
muzeje su tzv. kulturni turisti, tj. turisti koje za-
nima kultura i kulturni resursi. Prema podatcima
koje je proveo Institut za turizam medu kulturnim
turistima prevladavaju posjetitelji srednje (47 %)
i mlade (30 %) dobi (Institut za turizam, 2020).
Dakle, posjetitelji muzeja i galerija nesto su sta-
riji od prosjeka, dok na dogadanjima prevladavaju
mladi posjetitelji (Institut za turizam, 2020). Pro-
vedeno je istraZzivanje potvrdilo tu tezu, odnosno
najvise je posjetitelja mladih i srednjih godina, od
18 do 45 godina, odnosno ukupno 75 % ako u
kategoriju starijih uklju¢imo ispitanike iznad 46
godina starosti.

County (Mesari¢ Zab¢ié, 2005, p. 231). This is also
one of the reasons why a specific percentage of the
working-age male population works abroad and can-
not attend the Museum Night manifestation that
takes place on a Friday.

46 i vise / 46 and over 25%

18-25 37,2%

The questionnaire was intended for adults only,
as state din the questionnaire instructions. After
analysing the obtained results, we can conclude that
the highest number of respondents belong to the
18 — 25 age range (37.2 %) for whom the usage of
applications and questionnaires is inherent. They
are followed by respondents aged 36 to 45, totalling
25 %. The same percentage (25 %) includes people
aged 46 and older. Tourists visiting museums are the
so-called cultural tourists, i.e., tourists interested in
culture and cultural resources. According to data
by Institute for Tourism, the majority of cultural
tourists include middle-aged (47 %) and younger (30
%) population (Institute for Tourism, 2020). There-
fore, the visitors to museums and galleries are some-
what older than the average, while manifestations
are attended by mostly younger visitors (Institute
for Tourism, 2020). Our research confirmed this
thesis, i.e., the majority of visitors were young and
middle-aged, from 18 to 45 years of age, i.e., making
up 75 % of the total, if the category of older visitors
includes those aged 46 and over.
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GRAF 3. STUPANJ OBRAZOVANJA (N = 164)
FIGURE 3. EDUCATION LEVEL (N = 164)

diplomski studij
Graduate education 28,7%

preddiplomski studij
Undergraduate education 22%

Izvor: obrada autora / Source: Authors

Nakon analize prikupljenih podataka utvrdili smo
da su manifestaciju posjetili ispitanici svih stupnje-
va obrazovanja, od osnovne skole do poslijediplom-
skog obrazovanja. Najvise ispitanika, s postotkom
od 36 %, bili su posjetitelji sa srednjom skolom,
potom slijede ispitanici s diplomskim studijem s
28,7 %, ispitanici s prijediplomskim studijem s 22
%, ispitanici s poslijediplomskim studijem s 11 %, a
najmanje je ispitanika s osnovnom skolom s 2,3 %.
Istrazivanje (Sulc, 2019) u Zagrebu pokazalo je da
je prema stupnju obrazovanja 57 % ispitanika zavr-
$ilo srednju Skolu, 16 % visu skolu, a 27 % fakultet.
Nase istrazivanje pokazalo je da 60 % posjetitelja
ima fakultetsko obrazovanje, a 40 % srednjoskol-
sko i osnovnoskolsko obrazovanje.

GRAF 4. MJESTO PREBIVALISTA ISPITANIKA (N = 164)

poslijediplomski studij
Postgraduate education 11%

osnovna skola
Primary education 2,3 %

srednja Skola
Secondary education 36%

Upon analysis of the collected data, we determined
that the manifestation was visited by respondents of
all education levels, from primary to postgraduate
education level. The majority of respondents, with
a percentage of 36 % were those with a completed
secondary education, followed by respondents with a
completed graduate education (28.7 %), respondents
with undergraduate education (22 %), respondents
with postgraduate education (11 %), and the fewest
respondents with completed primary education (2.3
%). A research (Sulc, 2019) in Zagreb showed that
according to education level, 57 % of respondents
completed secondary education, 16 % college, and
27 % university. Our research shows that 60 % of
visitors completed university education, and 40 %
secondary and primary education.

FIGURE 4. RESPONDENTS’ PLACE OF RESIDENCE (N = 164)

Cakovec 41,5%

Medimurska zupanija bez Cakovca
Medimurje County 29,3%

Izvor: obrada autora / Source: Authors

ostalo / other 5,2%

Slovenija / Slovenia 7%

Varazdinska Zupanija
Varazdin County 17%
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Prema analizi odgovora ispitanika o mjestu pre-
bivalista u Grafu 4 moze se utvrditi da 41,5 %
ispitanika dolazi iz Cakovea, a 29,3 % iz ostalih
krajeva Medimurske Zupanije. Ostali su posjeti-
telji iz okolnih Zupanija, s time da ih je najvise iz
Varazdinske Zupanije, i to ¢ak 17 %. Iz susjedne
Slovenije doslo je ukupno 7 % posjetitelja, odnosno
5 % iz pograni¢ne Lendave i 2 % iz Maribora, a
treba napomenuti da su to dva grada u kojima Zivi
veéi broj Medimuraca. Muzeje i galerije posjecuju
pretezito domadi posjetitelji, $to se moze zaklju-
¢iti unato¢ tomu §to nema relevantnih statistika
o udjelu stranih posjetitelja, ako se uzmu u obzir
rezultati istraZivanja o stavovima i potro$nji turi-
sta u Republici Hrvatskoj 2017. (Sulc, 2019), $to je
donekle potvrdilo i nase istraZivanje sa 7 % inoze-
mnih posjetitelja.

Druga skupina pitanja vezana je uz
iskustvo i zadovoljstvo posjetitelja

According to the analysis of respondents’ responses
in Figure 4, 41.5 % of respondents come from Cak-
ovec, and 29.3 % from other parts of the Medimurje
County. Other visitors come from neighbouring
counties, mostly from the Varazdin County, which
comprises 17 % of respondents. From the neigh-
bouring Slovenia there were 7 % of visitors, i.e., 5 %
from the bordering Lendava and 2 % from Maribor.
It is noteworthy to mention that a larger number
of people from Medimurje live in these two towns.
Museums and galleries are predominantly visited by
domestic visitors, which can be concluded, despite
no relevant statistics on the share of foreign visitors,
if we consider the research results on tourist atti-
tudes and expenditure in the Republic of Croatia in
2017 (Sulc, 2019). This is somewhat confirmed by

our research with 7 % of foreign visitors.

Section 2: visitor experience and
satisfaction

GRAF 5.S KIME DOLAZITE NA MANIFESTACIJU? (N = 164)
FIGURE 5. WHO ARE YOU ACCOMPANIED BY AT THE MANIFESTATION? (N = 164)

prijateljem/prijateljicom
With friends 54,3%

Izvor: obrada autora / Source: Authors

Analiza odgovora pokazuje da veéina posjetitelja
manifestacije No¢ muzeja u Cakovcu dolazi obi-
teljski s djecom, $to ¢ini 54,3 % ispitanika. Slijede
posjetitelji koji dolaze u drustvu prijatelja ili prija-
teljica s udjelom od 26,2 %. Najmanji broj sudio-
nika dolazi samostalno, njih 19,5 %. Ovi podatci
ukazuju na to da manifestacija privlaéi obitelji te

je oblikovana kao dogadaj pogodan za zajednicko

obiteljski s djecom
With family/children 26,2%

sam/sama / Alone 19,5%

The analysis of responses shows that the majority
of visitors to the Museum Night manifestation are
accompanied by families with children, which com-
prises 54.# % of respondents. They are followed by
visitors in the company of friends, with a share of
26.2 %. The fewest number of visitors visit the mani-
festation alone, i.e., 19.5 % of them. These data show
that the manifestation attracts families because it
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provodenje vremena. Ujedno se u prethodnim
odgovorima dobio odgovor da najviSe posjetitelja
pripada mladoj i srednjoj dobnoj skupini, odnosno
najvi$e je onih koji najéescée izlaze sa svojim prijate-
ljima ili srednje dobne skupine koja izlazi sa svojom
djecom.

is conceptualised as an event for spending time to-
gether. Likewise, previous responses showed that the
majority of visitors belong to the younger and mid-
dle-aged age group, i.e., people who most frequently
go out with friends or who spend leisure time with
their children.

GRAF 6. KOLIKO STE PUTA DOSAD POSJETILI NOC MUZEJA? (N = 164)
FIGURE 6. HOW MANY TIMES HAVE YOU VISITED THE MUSEUM NIGHT SO FAR? (N = 164)

do 3 puta
up to 3 times 33,5%

Izvor: obrada autora / Source: Authors

Istrazivanje pokazuje ravnomjernu raspodjelu
posjetitelja s obzirom na prethodna iskustva sudje-
lovanja na manifestaciji. Tre¢ina ispitanika (33,5
%) prisustvovala je No¢i muzeja po prvi puta. Isti
postotak ispitanika (33,5 %) manifestaciju je posje-
tio do tri puta, dok je 32,9 % ispitanika sudjelovalo
vi$e od tri puta. Ovi podatci ukazuju na to da No¢
muzeja kontinuirano privla¢i nove posjetitelje, dok
istovremeno uspijeva zadrZati i one koji se vraéaju
svake godine.

Analizom i usporedbom podatka dobnih skupina
i uestalosti dolazaka moze se konstatirati da je u
svim dobnim skupinama zabiljeZena vecéa posjece-
nost Zena (Tablica 2), osobito u dobnim skupina-
ma od 18 do 25 i 46 i vi§e godina. Utvrdeno je da
su muskarci u dobi od 26 do 35 godina ve¢inom
posjetili manifestaciju prvi put, s time da kod njih
nije zabiljeZen vi§ekratni dolazak. Najveéa lojal-
nost, odnosno posjeéivanje muzeja vise od tri puta,
zabiljeZeno je kod Zena starijih od 46 i vise godina.
Takoder je vidljivo da su mladi u dobi od 18 do

25 godina najée$ée posjetili manifestaciju prvi put.

ovo mi je prvi put
this is my first visit 32,9%

vise od 3 puta
more than 3 times 33,5%

The research shows an equal distribution of respons-
es related to previous experiences of attending the
manifestation. The third of respondents (33.5 %)
visited the Museum Night for the first time. The
same percentage (33.5 %) of visitors attended it up
to three times, while 32.9 % of respondents visited
the manifestation more than three times. These data
show that the Museum Night continuously attracts
new visitors, while at the same time it manages to
keep previous visitors returning every year.

The analysis and comparison of data on age and
frequency of visits lead to a conclusion that for all
age groups a higher frequency of women is recorded
(Table 2), especially in the 18 to 25 age group and 46
and over age group. The results also show that men
aged 26 to 35 mostly visited the manifestation for
the first time, and no returning visits were recorded
for this group.

The highest loyalty, i.e., more than three visits to
the museum, was recorded for women aged 46 and
over. It is also visible that young people aged 18 to
25 mostly visited the manifestation for the first time.
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TABLICA 2. UCESTALOST POSJETA NOCI MUZEJA U CAKOVCU PREMA SPOLU | DOBI (N = 164)
TABLE 2. FREQUENCY OF VISITS TO THE MUSEUM NIGHT IN CAKOVEC ACCORDING TO GENDER AND AGE (N = 164)

Dobna skupina Spol Prvi put Do 3 puta Vise od 3 puta Ukupno
Age group Gender First time Upto 3 times  More than 3 times Total
Zenski / Female 21 20 6 47
18 - 25
Muski / Male 4 5 5 14
Ukupno / Total 18 — 25 25 25 1 61
Zenski / Female 4 3 5 12
26 - 35
Muski / Male 9 - - 9
Ukupno / Total 26 — 35 13 3 5 21
Zenski / Female 5 9 14 28 159
36 -45
Muski / Male 4 5 4 13
Ukupno / Total 36 — 45 9 14 18 41
46 i vite Zenski / Female 5 7 17 29
46 and over Muski / Male 2 6 4 12
Ukupno 46 i viSe / Total 46 and over 7 13 21 41
UKUPNO SVI/ TOTAL 54 55 55 164

Izvor: obrada autora / Source: Authors

GRAF 7. KAKO BISTE OCIJENILI MANIFESTACIJU NOC MUZEJA? (N = 164)
FIGURE 7. HOW WOULD YOU RATE THE MUSEUM NIGHT MANIFESTATION? (N = 164)

odusevljen / thrilled 37,9%
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jako zadovoljan / very satisfied 34,8%

nezadovoljan / dissatisfied 0,6%

zadovoljan / satisfied 26,7%

Izvor: obrada autora / Source: Authors

Analizom zadovoljstva posjetitelja putem cetiri-  The analysis of visitor satisfaction through the four
ju ponudenih odgovora moZemo zakljuéiti da je  offered responses leads to a conclusion that 72.7 % of
72 % posjetitelja manifestacije Noéi muzeja 2025,  visitors to the Museum Night manifestation in 2025
u Cakovcu izrazilo odugevljenost. Najveéi broj — in Cakovec expressed a high satisfaction level. The
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ispitanika, njih 37,9 %, izrazilo je odusevljenje
dogadanjem, dok je jako zadovoljnih bilo (34,8 %).
Zadovoljstvo je iskazalo sudionika (26,7 %), dok
je samo jedan ispitanik naveo da je nezadovoljan.
Opvi podatci upuéuju na visok stupanj uspjesnosti
manifestacije i zadovoljstvo posjetitelja ponudenim
sadrzajem. Podatci upucuju na to da organizatori
dobro odabiru teme Noéi muzeja i da je interes za
dolaskom na manifestaciju konstantan. Medutim,
zanimljiv je podatak da u Hrvatskoj muzeji nisu
na vrhu ljestvica posjecenosti kulturnih atrakcija.
Za samo treéinu posjetitelja moZemo reéi da su
dosli s ciljem da posjete kulturne manifestacije ili

dogadaje (Boduljak, 2020).
Analizom dobivenih podataka (spol, dobne sku-

pine i zadovoljstva posjetitelja) moze se konstati-
rati da su posjetitelji manifestacije Noé muzeja u
Cakovcu odusevljeni i vrlo zadovoljni videnim. Na
temelju prikupljenih podataka (Tablica 3) moze se
konstatirati da je visoka razina zadovoljstva mani-
festacijom zabiljeZena u svim dobnim skupinama
i kod obaju spolova. Najveéi udio odusevljenih
posjetitelja zabiljeZen je medu Zenama starijima od
46 godina, dok je medu mladom dobnom skupi-
nom (18 — 25 godina) takoder iskazana vrlo visoka
razina zadovoljstva. Kod muskih posjetitelja u dobi
od 26 do 35 godina utvrdeno je da su svi sudionici
iskazali odredeni stupanj zadovoljstva. Ukupno
gledano, rezultati potvrduju da je manifestacija
doZivljena izrazito pozitivno, uz minimalan broj
nezadovoljnih ispitanika.

Iz analize se moZe zaklju¢iti da interes za mani-
festaciju u Cakoveu postoji i to uz odusevljenje i
veliko zadovoljstvo, a da manifestaciju posjecuje
sve vie mladih posjetitelja kojima su teme Noéi
muzeja olito interesantne zbog novih tehnologija
i virtualne prosirene stvarnosti s pomocu koje se
povijesni dogadaji priblizavaju posjetiteljima.

largest number of respondents (37.9 %) were thrilled
with the event, while 34.8 % were very satisfied. Sat-
isfaction was expressed by 26.7 % of respondents,
while only one respondent expressed dissatisfaction.
These data indicate a high level of success of the
manifestation and satisfaction of visitors with the
offered content. The data indicate that the organis-
ers are good at selecting the theme of the Museum
Night and that the interest in visiting the manifesta-
tion is constant, However, an interesting fact is that
in Croatia, museums are not at the top of the ladder
when it comes to visiting cultural attractions. The
primary motive for visiting cultural manifestations
or events is true for only a third of visitors (Boduljak,

2020).
The analysis of the obtained data (gender, age and

satisfaction) leads to the conclusion that the visitors
to the Museum Night manifestation in Cakovec
are either thrilled or very satisfied with what they
experiences. Based on the collected data (Table 3),
we conclude that there is a high level of satisfaction
with the manifestation recorded for all age groups
and for both genders. The largest share of thrilled
visitors was recorded in women aged 46 and over,
while for the younger age group (18 — 25) there was
a very high level of satisfaction. Male visitors aged
26 to 35 were all recorded to have a specific level of
satisfaction. Overall, the results confirm that the
manifestation was experienced very positively, with
a minimal number of dissatisfied visitors.

The analysis indicates that the interest in the mani-
festation in Cakovec is present and with excitement
and great satisfaction, and that the manifestation is
visited by an increasing number of young visitors,
who obviously find the Museum Night themes in-
teresting for the new technologies and virtual aug-
mented reality used to bring historical events closer
to visitors.
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TABLICA 3.ZADOVOLJSTVO MANIFESTACIJOM PREMA SPOLU I DOBI (N = 164)
TABLE 3. SATISFACTION WITH THE MANIFESTATION ACCORDING TO GENDER AND AGE (N = 164)

Nemam
Dobna skupina Spol mislienje  Nezadovoljno Zadovoljan Jako zadovoljan Odusevljen  Ukupno
Age group Gender  Idon't have an Dissatisfied Satisfied Very satisfied Thrilled Total
opinion
2 2 S 16 18 1 47
Female
18 =25 _—
uski
Male 1 = 4 6 3 14
Ukupno Total 18 - 25 3 - 20 24 14 61
Zenski B B s 3 4 1
Female
26-35 "
uski
Male = = 2 4 3 9
Ukupno Total 26 — 35 - - 7 7 7 21
Zenski B 7 9 1 78
Female
36 - 45 ki
uski
Male = = 2 5 6 13
Ukupno Total 36 — 45 - 9 14 17 4
Zensk - - 5 7 17 29
46 i vise Female
46 and over ki
Muski - - 2 4 6 12
Male
Ukupno 46 i vise / Total 46 and over = = 7 il 23 41
UKUPNO SVI / TOTAL 3 43 56 61 164
Izvor: obrada autora / Source: Authors
ZAKLJUCAK CONCLUSION

Rezultati provedenog istraZivanja pokazuju da je
manifestacija No¢ muzeja u Cakoveu vrlo dobro
prihvadena medu posjetiteljima, pri ¢emu vedina
sudionika izraZava visok stupanj zadovoljstva.
Manifestacija privladi Sirok spektar posjetitelja
razli¢itih dobnih skupina i obrazovnih razina, a
posebno se istice veliki udio obitelji s djecom, $to
sugerira da je dogadaj prepoznat kao obiteljski i
edukativan. Takoder, zna¢ajan broj posjetitelja
redovito sudjeluje u manifestaciji, dok istovre-
meno postoji i znac¢ajan broj onih koji su ju prvi
put posjetili, $to ukazuje na kontinuirani interes
javnosti i uspje$nu promociju dogadaja. Utvrde-

The research results show that the Museum Nigh
manifestation in Cakovec is very well accepted
among visitors, whereupon most attendees express a
high level of satisfaction. The manifestation attracts
a wide spectrum of visitors of different ages and edu-
cation levels, with an especially high share of families
with children, suggesting that the event is recog-
nised as a family and educational event. Likewise,
a significant number of visitors participate in the
manifestation regularly, while at the same time there
is also a significant number of those who visited the
manifestation for the first time, indicating a constant
public interest and a successful event promotion.
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no je da su muskarci u dobi od 26 do 35 godina
veéinom posjetili manifestaciju prvi put, s time
da kod njih nije zabiljeZen viSekratni dolazak na
manifestaciju, dok je kod Zenskih ispitanika najvedi
broj prvog posjeta manifestaciji zabiljezen u dobi
od 18 do 25 godina starosti. Interesantno je da su
zabiljeZeni posjetitelji iz Republike Slovenije, i to
iz Lendave i Maribora, pograni¢nih gradova koji
su na vise nacina povezani s Medimurjem. Stoga
mozemo zakljuéiti da kada je rije¢ o muzejima, u
ovom slu¢aju o Muzeju Medimurja u Cakovcu, s
aspekta ponude destinacije moZemo biti vi§e nego
zadovoljni jer je manifestacija zainteresirala grada-
ne ne samo iz Medimurja ve¢ i iz §ireg okruZenja.
Dolaskom posjetitelja iz okruZenja iskoriSten je
turisticki potencijal putem atrakcija tijekom mani-
festacije No¢ muzeja.

Rezultati i 1strazlvanja potvr&uju da No¢ muzeja u
Cakovcu ostaje uspjesna i relevantna kulturna ma-
nifestacija koja uspjesno kombinira tradicionalne
muzejske sadrZaje s modernim tehnologkim ino-
vacijama. Prikupljeni podatci mogu posluziti kao
vrgedna smjernica za buduéa poboljsanja i daljnji
razvoj manifestacije, s ciljem pruZanja jos bogatijeg
i interaktivnijeg iskustva za sve posjetitelje.

Prema rezultatima, vedina sudionika ocijenila je
manifestaciju No¢ muzeja kao dobro organizira-
nu jer ih je veéina odusevljena, jako zadovoljna i
zadovoljna. Najveéi udio odusevljenih posjetitelja
zabiljeZen je medu Zenama starijima od 46 godi-
na, dok je medu mladom dobnom skupinom (18
— 25 godina) takoder iskazana vrlo visoka razina
zadovoljstva. Stoga moZemo zakljuciti da je mani-
festacija No¢ muzeja pozitivan primjer zajednicke
komunikacijske strategije i promocije kulturnih
proizvoda svih aktera odredene destmacge,
ovom slu¢aju Muzeja Medimurje u Cakovcu, op-
éina u Me&lmurju, grada Cakovca i Medimurske
Zupanije.

Noé muzeja primjer je manifestacije koja ukljucuje
suradnju muzeja i srodnih institucija u gradovima i
op¢inama u Medimurskoj Zupaniji, a koja ostvaruje
svake godine sve ve(i broj posjetitelja. Manifestaciji

We determined that the majority of men aged 26 to
35 visited the manifestation for the first time, and
were not recorded to have visited the manifestation
several times, while the largest number of female
respondents visiting the manifestation for the first
time was in the age group of 18 to 25. It is notewor-
thy to mention the recorded visits from the Republic
of Slovenia, namely from Lendava and Maribor,
bordering towns connected to Medimutje in several
ways. Therefore, we can conclude that when it comes
to museums, in this case the Medimurje County
Museum in Cakovec, we can be more than satisfied
with the offer of the destination, because the mani-
festation interested not only visitors from Medimur-
je, but also its wider area. Incoming visitors from the
surrounding area make for good use of the tourism
potential via attractions during the Museum Night.

The research results confirm that the Museum
Night in Cakovec remains a successful and relevant
cultural manifestation that successfully combines
traditional museum attractions with the modern
technological innovations. The collected data can
serve as a valuable guideline for future enhance-
ments and further development of the manifestation
aimed at providing an even richer and more interac-
tive experience for all visitors.

According to the research results, the majority of
respondents evaluated the Museum Night man-
ifestation as well-organised, because most of them
are thrilled, very satisfied and satisfied. The largest
share of thrilled visitors was recorded among wom-
en aged 46 and over, while there was a high level of
satisfaction among the younger age group (18 — 25).
Therefore, we can conclude that the Museum Night
manifestation is a positive example of a joint commu-
nication strategy and promotion of cultural products
by all actors of a specific destmatlon, in this case the
Medimurje County Museum in Cakovec, the mu-

nicipality of Cakovec and the Medimurje County.

The Museum Night is an example of a manifesta-
tion including a cooperation between museums and
relevant institutions in cities and municipalities of
the Medimurje County, which has been achieving an
increasing number of visitors yearly. The Museum
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No¢ muzeja nuzna je ja¢a poveznica s inozemnom
turistickom publikom, kao $to je to bilo u projektu
Living castles u kojem su se povezali muzeji iz Hr-
vatske i Slovenije. Stvorena je mreza ,zivih” dvoraca
kao oblika odrzivog turizma za otuvanje i promicanje
kulturnog nasljeda.

Night manifestation needs a stronger tie with the
foreign tourist audience, as was the case with the
Living Castles project in which museums of Croatia
and Slovenia got together. A network of “living” cas-
tles was created as a form of sustainable tourism for the
preservation and promotion of cultural heritage.
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