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ABSTRACT Although research on vegetarianism and veganism (veg*ism) has expanded sig-
nificantly, cross-national studies of its general perception remain limited. This study empiri-
cally analyses nationally representative samples from Slovenia and Croatia. The results indicate 
the dominance of meat-based culture in both countries, with veg*ism remaining a marginal 
phenomenon. Public attitudes towards veg*ism are largely negative, although slightly less so in 
Croatia than in Slovenia. Cluster analysis reveals three distinct groups: those strongly dismiss-
ive, those moderately favourable, and an intermediate group that is not persuaded by the argu-
ments for giving up animal products but is the least critical of the practice of veganism itself, 
suggesting that personal rejection of its reasoning does not necessarily equate to rejection of 
the practice. In Croatia, the dismissive group is notably smaller and the favourable group larger 
than in Slovenia. Women and younger people in both countries have less negative attitudes 
towards veganism. Education plays a significant role only in Slovenia, where more educated 
individuals are more receptive to classical arguments for veg*ism and less averse to veganism. 
Finally, we propose a short set of questions that could be included in one of the large periodic 
international surveys to allow for a comprehensive assessment of the social and cultural dimen-
sions of veg*ism and its perception across different societies and cultures.
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1. Introduction

The conscious refusal to eat meat is a centuries-old phenomenon (Savvas, 2024; James, 
2020; Stuart, 2008; Spencer, 2002) that has consistently provoked diverse reactions 
(Salmivaara et al., 2022; De Groeve & Rosenfeld, 2022). Rejection of eating meat has 
been gaining momentum in modern Western societies (Hanganu-Bresch, 2023; Fox, 
2023; Kalte, 2020). Furthermore, the number of plant-based oriented food companies 
has tripled since 2010 (Abe-Inge et al., 2024), and market-data analysis shows a grow-
ing global market for plant-based foods (PR Newswire, 2024). Certain studies have 
reported that meat-eaters perceived vegetarians and vegans as ethical and environmen-
tally friendly (Bryant, 2019; Judge & Wilson, 2019). Other studies have demonstrated 
that attitudes towards vegetarianism and veganism are often dismissive (Aloni et al., 
2024; Rosenfeld et al., 2023; Ruby et al., 2016) and, at times, even hostile (Aguil-
era-Carnerero et al., 2021; Markowski & Roxburgh, 2019; Cole & Morgan, 2011). 
Moreover, studies have documented explicit and implicit biases against vegetarians and 
vegans (De Groeve et al., 2021). Both seem to be stereotyped as health-conscious and 
morally motivated (Nezlek et al., 2023). Attitudes towards vegans are often more nega-
tive because vegans are perceived as more extreme or morally reprehensible (De Groeve 
et al., 2021). Public attitudes towards both groups remain predominantly negative to 
this day (Stanley, 2021; Vandermoere et al., 2019; Bohm et al., 2016).

Vegetarianism and veganism (hereafter we use the term veg*ism to refer to both prac-
tices together) are increasingly the subject of in-depth research (see Ruby, 2012). 
However, more than a decade ago, we noted a lack of reflection on the broader social 
and cultural contexts of veg*ism (Črnič 2013). We pointed out the surprising fact 
that despite numerous continuous international surveys (e.g., the International Social 
Survey Program, the World Values Survey, the European Values Study, and the Eu-
ropean Social Survey) comparatively exploring various social and cultural aspects of 
modern life, none of them specifically address veg*ism. Existing surveys of this topic 
do not allow for robust comparisons across countries. This highlights a critical need 
for internationally comparable data on the social dimensions of veg*ism. Therefore, 
we propose that extending research to the international level is critical to generating 
much-needed cross-cultural data (ibid.).

In the decade since our proposal, there has been a notable increase in empirical re-
search in this area, with a minor part focusing also on the social and cultural aspects 
of the phenomenon. However, even within this growing corpus, there are significant 
gaps – the authors of a recent meta-study (Salehi et al., 2023, p. 17) are noting the ap-
parent dominance of Anglophone countries, “which may lead to a certain bias in the 
analysis of the phenomenon”, and suggesting that future research should address the 
geographical gap: “we consider it important to broaden the scope of studies to other 
countries (e.g., Eastern regions or Spanish-speaking countries)”. This article attempts 
to fill part of this gap. 
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We present a comparative empirical analysis of social dimensions of veg*ism on the 
representative national samples of Slovenia and Croatia. For a comparison, we have 
selected two similar societies that have spent a significant part of their history in a 
common state– first five decades in the Austro-Hungarian monarchy, then most of 
the 20th century in Yugoslavia. They share a predominantly Catholic cultural pattern 
and, to some extent, a similar post-socialist experience of recent decades. However, 
they also differ in that Croatian society is noticeably more traditionalist and, in some 
respects, more conservative than Slovenian society (Lavrič et al., 2019).

The main purpose of this article is to present an empirical assessment of the extent 
and characteristics of veg*ans, and, above all, to provide a comprehensive comparative 
overview of the general perception and attitudes towards veg*ism in the compared 
countries. This could serve as a basis for further in-depth analysis and theoretical 
reflections, which cannot be carried out in this article due to space constraints. The 
initial analysis presented here could also serve as a model for the inclusion of such a 
thematic block in one of the large regular international survey projects, which would 
enable a better comparative overview of the phenomenon and its perceptions in dif-
ferent societies and cultures.

2. Conceptual Background 

2.1. Factors Associated with Attitudes towards Veg*ism

Previous studies have examined the factors associated with the personal decision to 
adopt a vegetarian or vegan diet. However, noticeably fewer studies have directly ad-
dressed the link between individuals’ sociodemographic characteristics and their at-
titudes towards veg*ism. Existing literature demonstrates that attitudes towards these 
two types of meat-free diet depend on multiple factors. 

2.1.1. Sociodemographic Factors

Studies consistently demonstrate that women have more favourable attitudes towards 
veg*ans than men (Judge & Wilson, 2018; Rosenfeld & Tomiyama, 2021). Studies 
have also demonstrated that male veg*ans are more likely to be the target of preju-
dice than female veg*ans – primarily due to the strong traditional association of eat-
ing meat with masculinity (Modlińska et al., 2020; Adamczyk et al., 2023). Younger 
people tend to have more positive attitudes towards veg*ism and are often motivated 
by moral and environmental concerns (Pribis et al., 2010). They are also more likely 
to reduce their meat consumption and adopt a more plant-based diet (Vanderlee et 
al., 2022). Conversely, older people are more likely to disapprove of not eating meat 
(Vandermoere et al., 2019). On the other hand, some studies have reported that older 



Sociologija i prostor, 63 (2025) 233 (2): 243-269

246

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

people may view certain aspects of veg*ism, such as affordability (Bryant, 2019) and 
health aspect (Pribis et al., 2010), more positively than younger people. 

2.1.2. Educational and Economic Factors

Educational level appears to be an important predictor of attitudes towards veg*ism. 
Bryant (2019) reported that more highly educated individuals viewed vegetarianism 
as more affordable and veganism as an ethical choice. Furthermore, research has dem-
onstrated a positive correlation between higher educational attainment and a greater 
likelihood of adopting a vegetarian diet (Pribis et al., 2010; Pfeiler & Egloff, 2018). 
A higher level of education is associated with a curiosity to try new types of food 
and with more advanced knowledge of various food products or types of cuisines 
(Einhorn, 2021). In contrast, a high-income level does not seem to be consistently 
related to positive attitudes towards veg*ism – individuals with higher income may 
view veganism as less appealing dietary choice (Bryant, 2019). Another study (Allès 
et al., 2017) suggests that French veg*ans are more likely to come from lower-income 
groups.

2.2. Vegetarianism and Veganism in Croatia and Slovenia 

Due to the lack of reliable empirical data, we can only speculate about the exact extent 
of veg*ism in Croatia and Slovenia. While there are descriptions of the beginnings 
of the organised vegetarian movement in Croatia in the 1920s (Belošević, 2006 and 
2021), we have not found reliable data on the proportion of individuals who do not 
eat meat and/or other animal products. A few non-scientific sources claim that slightly 
less than 4 % of Croatians follow a veg*an diet (Jokič-Vaislay, 2012; Total Croatia, 
2023). 

More data is available for Slovenia. The longitudinal research project Slovenian Public 
Opinion (SJM) has occasionally asked the question, “How many times a week do you 
eat meat?” In 1994, 1.2% of respondents answered “never”; in 1996, this figure was 
1.4%, and in 2001, it was 2.9% (unfortunately, this question has not been included 
in surveys since then). Estimates of the number of veg*ans can be found in the results 
of two other empirical studies (which were conducted on a representative sample of 
Slovenian adults aged between 18 and 65, as were the SJM studies). A study of eat-
ing habits from a health perspective found 0.5% of “strict” vegetarians and 2.5% of 
lacto-ovo vegetarians, as well as 3% of macrobiotics (Koch 1997). A study of lifestyles 
in a media society reveals 3% vegetarians and 2% macrobiotics (Tivadar 2002). Our 
research on representative samples in Ljubljana and Maribor (Črnič 2013) showed 
that veg*ism is most widespread among the middle social classes, who are also the least 
opposed to it (especially the more educated). We estimated that up to 3% of the popu-
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lation are veg*ans, a group consisting predominantly of highly educated middle-aged 
women. Another study found that 1.6% of adults and 1% of older people reported 
not eating red meat or poultry (Gregorič et al., 2022). 

3. Methodology

3.1. Data and Sample 

Following our proposal in 2013 to construct and include a block of thematic ques-
tions on veg*ism in one of the international comparative surveys on nationally repre-
sentative samples (Črnič 2013), we developed a short set of four thematically focused 
questions. In 2019, this was included in the Slovenian and two years later in the 
Croatian implementation of the International Social Survey Program (as a one-time 
only occurrence). The ISSP 2018 - Religion was conducted in Slovenia as part of the 
Slovenian Public Opinion Survey 2019, with a nationally representative sample of 
1,079 respondents aged between 18 and 89 (Hafner Fink et al., 2021). In Croatia, 
the block of questions was included in the survey ISSP 2020 - Environment, which 
was conducted in the summer of 2021 on a nationally representative sample of 1,000 
adult respondents (ISSP Research Group, 2023). Both samples are based on a mul-
tistage, stratified probability sampling from the Central Register of Population. Not 
all the variables that we needed for the current study were entered into the Croatian 
ISSP Environment database, where the questions on veg*ism were located. For this 
reason, we merged the Croatian Environment database with the Integrated Environ-
ment database (ibid.), following the respondents’ identification numbers. Only those 
variables that were identical between the Slovenian and Croatian databases were used 
in the study, which allowed us to make statistically valid comparisons. 

3.2. Measurement

We examined several factors associated with meat, fish and dairy consumption and 
perceptions and attitudes towards veg*ism in the selected countries.

2.2.1. Outcome variables

The frequency of consumption of three types of food, i.e. meat, fish and dairy was 
measured by asking respondents to choose one of the following options: 1 = “daily”, 2 
= “several times a week”, 3 = “frequently (1-2x per week)”, 4 = “occasionally (less than 
1x per week)”, 5 = “only exceptionally (1-3x per year)” or 6 = “never”. Respondents 
who selected one of the last four options (“frequently”, “occasionally”, “only excep-
tionally”, or “never”) were asked an additional question about the reasons for avoiding 
meat, fish or milk. Respondents needed to choose one of the six options: “I don’t like 
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the taste”, “It’s bad for my health / My doctor told me to”1, “It’s linked to overuse of 
natural resources, harms the environment/nature”, “It’s linked to unnecessary suffer-
ing / exploitation of animals”, “It’s forbidden by my religious beliefs / it’s bad for my 
spirituality” or “It’s too expensive for me”. 

The prevalence of veg*ism was also measured by asking respondents if they would 
describe themselves as either vegetarian or vegan (1 = yes, 2 = no). 

We measured the attitude of the Slovenian and Croatian population towards veg*ism 
using six statements (specifically designed for this purpose), which respondents rated 
on a five-point scale (1 = “strongly disagree” to 5 = “strongly agree”2):

	- “People who do not eat meat and meat products are healthier.”
	- “Avoiding animal foods is essential for effective environmental protection.”
	- “I find it ethically questionable to eat meat.”
	- “Eating any meat products is simply repugnant to me.”
	- “People who eat neither meat, nor fish, nor dairy products, and who refuse to use 

animal products, are just too radical.”
	- “Parents who do not allow their underage children to eat meat, fish or dairy foods 

should be dealt with by social services and the children should be protected.”

The first three statements measure attitudes towards the most common arguments or 
dominant motives for veg*ism, i.e. health, ecological and ethical motive. The fourth 
statement measures the prevalence of a general and comprehensive rejection of meat as 
a dietary staple. The last two statements, though, look at a different side of the percep-
tion of veg*ism: how radical the general population perceives the decision to go vegan, 
and whether children should be protected from an exclusively vegan diet.

2.2.2. Predictor Variables 

We included several sociodemographic and socioeconomic variables in our analyses: 
gender (1 = male, 2 = female); age (1 = 30 years or less, 2 = 31 to 45 years, 3 = 46 to 
60 years, 4 = 61 years or more); educational level3 (1 = primary education or less, 2 = 
lower or secondary vocational education, 3 = general secondary education, 4 = higher 
vocational or general education, 5 = university, 6 = specialization, Master of Science, 
Ph.D.); place of residence (1 = large city, 2 = outskirts of a large city, 3 = smaller town, 

1 In the analyses we combined these two answers into one category.
2 In the original questionnaire, the scales were reversed, with 1 indicating “strongly agree” and 5 “strongly 
disagree”. In the analysis, however, all 6 of the original Likert scales were recoded so that higher values 
indicate greater support for veg*ism.
3 Educational level was recoded from the original 12 possible answers into 6 categories for the purpose 
of statistical analysis.
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4 = rural place, village4), self-identification on the social scale5 (1 = below average, 2 
= average, 3 = above average) and monthly household income as a continuous (scale) 
variable6.

3.3. Plan of Analysis

We performed descriptive statistics on the prevalence of veg*ism and different so-
cial dimensions of veg*ism. Second, we performed Spearman’s bivariate correlation 
analysis between demographic variables and outcome variables. Third, we carried out 
a two-step cluster analysis where we used the set of six statements about veg*ism to 
group the respondents into distinct groups. The clustering was carried out in two 
steps - in the first step, we applied hierarchical clustering using Ward’s method and 
the square of the Euclidean distance, thus obtaining a graphical representation in the 
form of a dendrogram. In the next step, we applied the method of leaders (K-means) 
to optimise the ranking obtained by hierarchical clustering. In doing so, we used only 
complete samples - respondents who gave answers for all the statements used for clus-
tering (listwise deletion). The cluster method revealed three main groups of attitudes 
towards veg*ism, which were then used in additional analyses. Finally, we performed 
a multinomial regression analysis using attitudes towards veganism as the dependent 
variable and the predictors described above as independent variables. For the pur-
pose of regression analysis, some of the independent variables were further recoded. 
Educational level was recoded into four categories (1 = primary education or less, 2 = 
secondary education, 3 = higher vocational or general education, 4 = university educa-
tion or higher), and place of residence was recoded into three categories (1 = large city 
and its outskirts, 2 = smaller town, 3 = rural place, village).

4. Results

4.1. Dietary Reduction of Animal Products: Patterns and Motivations

The data in Table 1 show that the typical diet in both countries is heavily based on 
meat, even more so in Croatia than in Slovenia. Most respondents consume meat and 
meat products several times a week, and about a quarter do so daily. Milk and dairy 

4 In the Slovenian sample, the categories ‘rural place’ and ‘isolated house in a rural area/on the farm’ have 
been merged together into one category to match the characteristics of the Croatian variable for place of 
residence.
5 The variable for self-identification on the social scale was recoded from the original 10-point Likert scale 
into 3 categories for the purpose of statistical analysis.
6 In the Slovenian sample, income was measured in euros, while in the Croatian sample it was measured 
in kunas - their former monetary currency.
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products are consumed even more frequently, while fish is eaten much less frequently. 
The proportion of respondents who strictly avoid meat and meat products is the same 
in both countries at just over 2%. Slovenians are significantly more likely to avoid 
milk and dairy products while, surprisingly (given the long coastline), slightly more 
Croatians avoid fish.

Table 1.
Meat, fish and dairy consumption (in %)

  Meat and meat products Fish Milk and/or dairy 
  Slo Cro Slo Cro Slo Cro
Daily 24.1 25.8 1.2 1.4 50.3 50.3
Several times a week 54.7 60.3 9.2 16.8 27.9 32.9
Frequently (1x-2x per week) 14.8 9.9 34.3 33.3 10.8 8.5
Occasionally (less than 1x per week) 4.4 1.9 40.5 31.4 5.9 5.3
Only exceptionally (1x-3x per year) 0.7 0.7 10.9 12.5 2.1 0.9
Never 1.4 1.4 3.9 4.6 3 2.1

We used the question on the frequency of meat, fish and dairy consumption to classify 
veg*ans into four categories: 

1.	 vegans, who consume neither meat, fish nor dairy products; 
2.	 lacto-vegetarians, who do not consume fish in addition to meat, but do consume 

milk and dairy products; 
3.	 partial vegetarians, who do not consume meat (answered ‘never’ or ‘only occasion-

ally’), but occasionally or regularly consume fish and dairy products;
4.	 flexitarians (see Kamin et al., 2024; Dagevos, 2021; Kemper & White, 2020; 

Rosenfeld et al., 2020), who eat both meat and fish, but not more than twice a 
week.

Our sample included 7 vegans in each country (0.6% of the Slovenian sample and 
0.7% of the Croatian sample), 10 lacto-vegetarians (0.9%) in Slovenia and 8 (0.8%) 
in Croatia, 5 partial vegetarians (0.5%) in Slovenia and 12 (1.2%) in Croatia, and 195 
flexitarians (18.1%) in Slovenia and 114 (11.4%) in Croatia. Although the propor-
tions are too small to make statistically reliable generalizations, they suggest that the 
proportions of veg*ans in the two countries are quite similar and relatively low.

We have also used another way to measure this phenomenon - in addition to measur-
ing the frequency of (non)consumption of meat, fish and/or dairy products, we can 
approach this directly by asking respondents whether they declare themselves vegetar-
ian or vegan. This second method yielded 20 (1.9%) vegetarians and four (0.4%) 
vegans7 in Slovenia and 16 (1.6%) vegetarians and 10 (1%) vegans in Croatia. As 
expected, these are very low proportions of the total populations, which are similar 

7 One Slovenian respondent declares to be both vegetarian and vegan.



A. Črnič, V. Korže: Prevalence and Public Perception of Vegetarianism and Veganism...

251

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

for both measurement methods - so further analyses are performed on the combined 
category (n = 23 in Slovenia and n = 26 in Croatia) of self-reported vegetarians and 
vegans. It should be noted that due to the low number of respondents, the analyses are 
not statistically reliable, and therefore the results presented in this section are mainly 
informative and indicative; caution should be exercised in generalising from them.

Table 2 shows that there are more women among self-reported veg*ans in Croatia 
(but not in Slovenia), which is in line with some other studies (Ruby, 2012; Salehi et 
al., 2023; Pfeiler and Egloff, 2018). Veg*ans in Croatia also appear to be significantly 
younger compared to the Slovenian sample. Nevertheless, the Slovenian sample also 
has a significantly higher proportion of veg*ans under 30 and a lower proportion of 
veg*ans over 61. In Croatia, veg*ans have predominantly completed secondary edu-
cation, whereas in Slovenia they are more evenly distributed in terms of education. 
In Croatia, they are more concentrated in larger cities, whereas in Slovenia, they are 
concentrated in smaller cities. 

Table 2.
Demographic structure of veg*ans and the rest of population (in %)

  Veg*ans The rest of population 

Slo Cro Slo Cro

Gender        

Male 47.8 27.3 48.9 45.2

Female 52.2 72.7 51.1 54.8

Age

Up to 30 years 30.4 38.1 15.3 33.1

31-45 years 21.7 33.3 22.8 28.0

46-60 years 30.4 19.0 24.1 24.9

61 years or more 17.4 9.5 37.7 14.1

Education

Primary education or less 8.7 0.0 16.9 7.3

Lower or secondary vocational education 13 13.6 21.7 22.2

General secondary education 30.4 68.2 31 47.0

Higher vocational or general education 17.4 4.5 14.1 10.6

University 26.1 9.1 12.7 11.3

Specialization, Master of Science, Ph.D. 4.3 4.5 3.5 1.5

Place of residence

Large city 21.7 40.9 14.2 27.2

Outskirts of a large city 4.3 18.2 7.9 10.5

Smaller town 43.5 22.7 26.1 25.6

Rural place, village 30.4 18.2 51.8 36.6
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The next step was to measure the reasons for not eating meat, fish or milk. Personal 
motives for abstaining were measured separately for self-described veg*ans and flexi-
tarians, who eat mostly plant-based foods and only occasionally meat and fish. The 
main motives for avoiding certain foods were grouped into 6 categories: taste, health, 
ecology, ethics, religion and cost (see chapter 3 Methodology).

Table 3 shows that the most frequent reason for not eating meat and milk products 
among flexitarians is, in both countries, related to health (in Slovenia, this motive 
is equal to the taste motive), while the motive for avoiding fish is related to taste in 
Slovenia and to cost in Croatia. For veg*ans, the motives are markedly different, and 
more heterogeneous. Among them, the ethical motive for giving up meat dominates 
in Slovenia, which is only third in Croatia (after the health and taste motive). Among 
the Slovenian veg*ans, the health motive presents the dominant motive for giving up 
milk, while in Croatia the health and taste motive present the dominant motive. For 
fish, the ethical motive is clearly dominant among veg*ans in Slovenia. In Croatia, 
eating fish is avoided primarily for ecological reasons. The least common motive for 
avoiding all three food categories among both flexitarians and veg*ans is religious. 
Among flexitarians, the cost motive is more prevalent (while it is not at all mentioned 
among Slovenian veg*ans) and is the most prevalent motive among Croatian flexitar-
ians for avoiding fish. The ethical motive is generally the most prevalent motive for 
avoiding meat and fish among Slovenian veg*ans. The relatively low incidence of the 
ecological motive among veg*ans might come as a slight surprise, as environmental 
awareness is very present among young people in particular - part of the reason for 
this could be the composition of the survey samples themselves, which do not include 
respondents under 18 years of age.

Table 3.
Motives for avoiding particular foods (in %)

  Flexitarians Veg*ans

Meat Fish Milk & dairy Meat Fish Milk & dairy

Slo Cro Slo Cro Slo Cro Slo Cro Slo Cro Slo Cro

Taste 31.5 16.7 45.4 22.8 37.5 11.9 4.8 31.6 10.5 18.8 14.3 30.8

Health 31.5 32.5 5.1 12.3 55 50 33.3 36.8 10.5 18.8 57.2 30.8

Ecology 8.4 17.5 7.7 14 0 16.7 14.3 5.3 21.1 25 0 15.4

Ethics 8.4 9.6 3.8 14.9 2.5 11.9 42.9 21.1 52.6 18.8 28.6 23.1

Religion 0 1.8 0 0 0 2.4 4.8 0 5.3 0 0 0

Costs 20.3 21.9 36.9 36 5 7.1 0 5.3 0 18.8 0 0
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4.2. General perceptions and attitudes towards veg*ism

In the second part of our analysis, we focused on the perception of veg*ism among the 
Slovenian and Croatian populations. As already noted, the growing body of research 
on veg*ism (see Ruby, 2012; Salehi et al., 2023) still somewhat neglects its perception 
among the general public. The following part of our study, therefore addresses this 
notable gap in existing literature.

Table 4 shows Spearman’s bivariate associations between attitudes towards veg*ism 
and different demographic variables. In Slovenia, gender is associated with only two 
aspects of attitudes towards veganism: women, compared to men, perceive the deci-
sion to go vegan as less radical and are less likely to agree that children should be pro-
tected from vegan parents. In Croatia, women are more likely than men to agree with 
the argument for protecting the environment, view meat consumption as ethically 
controversial and see the decision to go vegan as less radical.

Age is associated with two aspects of attitudes towards veganism in Slovenia: older 
people are more likely to perceive veganism as something radical and more likely to 
agree that children should be protected from an exclusively vegan diet. In Croatia, 
younger people are more supportive of the environmental argument for giving up 
meat and perceive veganism as less radical.

In the Slovenian sample, education is associated with most attitudes towards veg*ism: 
more educated individuals are more likely to support the environmental argument for 
giving up meat, perceive meat consumption as more ethically controversial, perceive 
veganism as less radical, and are less likely to agree that children should be protected 
from vegan diets. Among the Croatian population, the level of education is only re-
lated to one aspect, namely that less educated people are more likely to feel disgust 
towards meat.

In Slovenia, the social status of respondents is associated with two aspects of their 
attitudes towards veg*ism. Those who place themselves higher on the social scale are 
more supportive of the health argument for giving up meat. Similarly, in the Croatian 
sample, people higher on the social scale are more supportive of the health argument 
against meat consumption. At the same time, they are also more supportive of the en-
vironmental argument against meat consumption and perceive meat as more ethically 
controversial. Furthermore, in Slovenia, average monthly household income is asso-
ciated with almost all attitudes towards veg*ism. Individuals from households with 
higher income express a higher support of the health and environmental argument 
and perceive meat as more ethically problematic. They are also less likely to perceive 
veganism as a radical choice and less likely to agree that children have to be protected 
from a vegan diet. In the Croatian sample, average household income is associated 
only with repugnance towards meat. Surprisingly, individuals from households with a 
lower income feel greater aversion towards meat.
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Among the Slovenian population, living in a more urbanised environment is associ-
ated with greater support for the environmental argument against meat consumption, 
greater perception of meat as ethically controversial and greater revulsion towards 
meat. In Croatia, on the contrary, living in a less urbanised environment is associated 
with greater support for the environmental argument and greater aversion towards 
meat, but it is also associated with greater agreement on the need to protect children 
from an exclusively vegan diet.

In summary, in both countries, women and younger people show less negative atti-
tudes towards veganism. Education seems to be an important factor only in Slovenia, 
where the more educated are more accepting of the classical arguments for veg*ism 
and are less averse to veganism. As regards to the (self-perceived) social position and 
place of residence of the respondents, there seem to be as many differences as similari-
ties between the two societies compared.

3.2.1. Cluster analysis

Based on cluster analysis, the respondents from both countries can be classified into 
three different groups based on their attitudes towards veg*ism. Table 5 shows the 
mean values of agreement with the statements used for clustering.

The first group includes those respondents who express the most negative attitudes to-
wards veg*ism. Compared to the other two groups, they are the least convinced by the 
arguments for giving up meat consumption, by far the most likely to see veganism as 
radical and therefore by far the most likely to want to protect children from it (Table 
5). This group, which includes almost half of Slovenian and a good third of Croatian 
respondents, can be described as strongly dismissive of veg*ism.

The second group consists of respondents who appear to be slightly in favour of 
veg*ism. On average, they slightly approve of the three main arguments for veg*ism: 
environmental, health and ethical. They are more repulsed than others by the con-
sumption of meat products. Nevertheless, on average, they consider the decision to go 
vegan to be moderately radical. This group, which accounted for a fifth of respondents 
in Slovenia and a good third in Croatia, will be referred to as ‘favourable’ in the follow-
ing, given the generally very unfavourable attitudes of the samples towards veg*ism.

The third group is more mixed. It includes respondents who are generally uncon-
vinced by the arguments for rejecting meat: they are somewhere between the dis-
missive and the favourable groups in terms of the impact of eating animal foods on 
health, ecology and ethics (although closer to the former in the Slovenian sample and 
the latter in the Croatian sample). At the same time, they do not consider veganism 
to be overly radical; they are the least critical of it compared to the other two groups. 
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In short, these are people who are not convinced by the arguments for veg*ism, but 
at the same time find these practices less radical, accepting them to some extent. So, 
we could say that this is a group of more moderate respondents, and we have called it 
a ‘tolerant’ group.

A glance at the three groups (Table 5) shows that they differ in size in the two coun-
tries - in Croatia, there are significantly fewer rejecters and significantly more (moder-
ate) supporters of veg*ism. This, considering the previous analyses, further suggests 
that in general the Croatian public is less dismissive of veg*ism than the Slovenian 
public. At the same time, the results of the cluster analysis show a more nuanced 
general attitude towards veg*ism that goes beyond the binary distinction between 
sympathy and rejection.

For a deeper understanding of the groups, we analysed their composition in terms of 
basic demographic variables.

Table 6.
Demographic structure of the groups (in %)

Slovenia Croatia
  Dismissive Favourable Tolerant Dismissive Favourable Tolerant
  % % % % % %

Gender    
Male 54.2 48.5 43.8 49 43 41.6

Female 45.8 51.5 56.2 51 57 58.4
Age    

Up to 30 13.7 19.8 18.7 28.2 37.2 34.6
31-45 18.2 22.3 30.5 28.7 25 31.3
46-60 24.1 22.8 23.8 27.6 22.8 23.5

61 and over 44 35.1 27 15.5 15 10.7
Education    

Primary education or less 19.3 11.9 13 5.8 9.7 5.6
Lower or secondary vocational education 23.7 13.4 20 22.4 21.9 21.6

General secondary education 27.2 36.1 34.3 47.6 43.9 52
Higher vocational or general education 13.9 17.8 15.9 9.1 13.9 7.8

University 11.5 16.8 14 13.3 8.9 11.5
Specialization, Master of Science, Ph.D. 4.3 4 2.9 1.7 1.7 1.5
Place of residence    

Large city 13.9 18.8 12.4 31.4 23.5 27.7
Outskirts of a large city 8.5 9.4 6.3 9.9 7.7 15.7

Smaller town 23.5 33.2 27.6 22.9 27.9 25.9
Rural place, village 54.2 38.6 53.7 35.8 40.9 30.7

Self-identification on the social scale    
Below average 14.8 14.6 13.3 16.5 11.9 12.6

On average 54.7 52.8 55 48.2 49.4 51.7
Above average 30.5 32.7 31.7 35.3 38.7 35.6
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When analysing the demographic structure of the groups (Table 6), the Chi-square 
test for the Slovenian sample shows statistically significant differences between the 
groups in terms of gender (χ2 = 8.270, df = 2, p = 0.016), age (χ2 = 31.875, df = 6, 
p < 0.001), education (χ2 = 25.136, df = 10, p = 0.005) and place of residence (χ2 = 
18.191, df = 8, p = 0.02). However, there were no statistically significant differences 
between the groups in terms of self-perceived social ranking (χ2 = 0.680, df = 4, p = 
0.954).

In Slovenia, there are more men than women in the very dismissive group. Most of 
this group is older, with almost half aged over 61. This group is characterised by a 
lower level of education than the others: it has the highest proportion of respondents 
with less than high school education (43%) and the lowest proportion with more than 
high school education (30%). 

In the slightly favourable group, the ratio of men to women is more similar to the 
population as a whole, with a slight female predominance. There is a noticeably higher 
proportion of people under 30 and a higher proportion of more educated people: 
39% with at least a higher vocational or general education.

The tolerant group is more clearly dominated by women. Compared to the popula-
tion as a whole, there are significantly more respondents in the early middle age group 
(31-45 years) and by far the fewest over 60 years of age. In terms of education, this 
group generally falls somewhere between the other two groups and is most similar to 
the population as a whole.

Based on these results, we can conclude that in Slovenia, men are noticeably more 
dismissive, women are more tolerant than average, and slightly more favourable to 
veg*ism. Young people are less dismissive, the early middle-aged generation is more 
tolerant, while older people are markedly more dismissive and less tolerant. The least 
educated are noticeably more dismissive, the more educated are more favourable and 
noticeably less dismissive.

Unlike in Slovenia, in Croatia, the Chi-square test shows statistically significant dif-
ferences between the three groups only with regard to place of residence (χ2 = 20.051, 
df = 6, p = 0.003). Those favourable to veg*ism are more likely to live in rural areas 
and villages, while in Slovenia they are more likely to live in cities and towns (Table 
6). The Chi-square test does not show statistically significant differences between the 
groups in terms of gender (χ2 = 4.253, df =2, p = 0.119), age (χ2 = 11.824, df = 6, p 
= 0.066), education (χ2 = 16.980, df = 10, p = 0.075) or self-perceived social rank-
ing (χ2 = 4.184, df = 4, p = 0.382). The absence of statistically significant differences 
between groups according to demographic parameters shows that in Croatia attitudes 
towards veg*ism are significantly less influenced by socio-demographic factors.
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We conducted a multinomial regression analysis to examine the effect of various soci-
odemographic and socioeconomic variables on group membership based on attitudes 
toward veg*ism. The dependent variable was a cluster variable representing groups 
based on attitudes toward veg*ism. The group of individuals with dismissive attitudes 
served as the reference category. The results of the multinomial regression analysis 
(Table 7) for Slovenia show that males have 34 % lower odds of being tolerant towards 
veg*ism compared to females (OR = 0,66). Individuals aged 30 years and younger 
have 107 % higher odds of being tolerant of veg*ism compared to the oldest age group 
(OR = 2,07). Similarly, those aged 31-34 years have 154 % higher odds of being tol-
erant of veg*ism compared to the oldest age group (OR = 2,54). The youngest ones 
(under 30 years) have 71 % higher odds of being favourable to veganism compared to 
the oldest age group (OR = 1,71). Individuals from larger cities and outskirts have 67 
% higher odds of being favourable towards veg*ism than those from rural areas (OR 
= 1,67). Similarly, individuals from smaller towns have 89 % higher odds of being 
favourable towards veg*ism compared to those from rural areas (OR = 1,89).

The results for the Croatian sample show that males have 29 % lower odds of being 
among those who are tolerant of veg*ism compared to females (OR = 0,71). Fur-
thermore, being under 30 years is associated with a 87 % higher odds of being in the 
tolerant group compared to the oldest age group (OR = 1,87). Interestingly, those 
with primary education have 147 % higher odds of being favourable towards veg*ism 
compared to the most highly educated (OR = 2,47). Individuals living in a large city 
or in its outskirts have 30 % lower odds of being favourable towards veg*ism com-
pared to those from rural areas (OR = 0,70). Finally, those who classify themselves 
below average on the social scale have 41 % lower odds of being favourable towards 
veg*ism compared to those who classify themselves above average on the social scale 
(OR = 0,59).
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5. Discussion and conclusions

5.1. Main features of vegetarianism and veganism in Slovenia and Croatia 

Our analyses demonstrate that meat-based culture is prevalent in both environments, 
with most respondents regularly eating meat several times a week, if not daily. Veg*ism 
is, as expected, rather marginal phenomena, the extent of which could be roughly 
estimated at up to 3% of veg*ans in both countries. 

The findings suggest that the population of veg*ans in Croatia may be younger, prob-
ably come more from urban backgrounds and may be more female dominated than in 
Slovenia. There seems to be a difference between veg*ans, on the one hand, and flexi-
tarians, on the other, in terms of motives for abstaining from animal products: while 
health motives dominate for flexitarians in both countries, veg*ans tend to have more 
ethical (especially in Slovenia) and environmental motives. This is in line with other 
research in the field (Dhont et al., 2024; Kamin et al., 2024; Dagevos, 2021; Kemper 
& White, 2020; Rosenfeld et al., 2020; Rosenfeld & Burrow, 2017).

Despite thorough in-depth analysis, it would be difficult to draw any further con-
clusions with sufficient certainty, as the small number of veg*ans identified in both 
samples makes the analyses statistically insufficiently reliable.

5.2. Perception of vegetarianism and veganism in Slovenia and Croatia

The above analysis confirms that the general rejection of intentional avoidance of 
animal foods, as found in other studies (Aavik, 2021; MacInnis & Hodson, 2017; 
Edwards, 2013; Sneijder & Te Molder, 2009), also prevails in Slovenia and Croatia. 
The general population in both countries is predominantly sceptical about veg*ism, 
is not convinced by the arguments for it (unlike in some other countries, see e.g. Bry-
ant, 2019), and is largely dismissive of the practices themselves. There are, however, 
notable differences between the two countries.

The Croatian public generally rejects the classical veg*an motives (health, ecology and 
ethics) a little less, the ethical motive in particular seems to be more accepted than 
in Slovenia. Meat is repulsive to a slightly larger proportion of Croatians, who seem 
to be generally less critical of vegan practices. Women and younger people in both 
countries show less negative attitudes towards veganism. Education seems to be an 
important factor only in Slovenia, where the more educated are more accepting of 
the classical arguments for veg*ism and are less averse to veganism. These correlations 
with gender, age and education are to be expected according to the findings of other 
studies (Rosenfeld & Tomiyama, 2021; Modlińska et al., 2020; Vandermoere et al., 
2019; Judge & Wilson, 2019; Pribis et al., 2010).
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Cluster analysis provides a more detailed picture of the generally negative attitude of 
Slovenian and Croatian society towards veg*ism. Three disjunctive groups emerge: 
those strongly dismissive of veg*ism, those slightly in favour, and those somewhere 
in between – although they are not at all convinced by the arguments for giving up 
animal foods, they are the least critical of the practice of veganism.

In Croatia, the dismissive group is noticeably smaller and the favourable group larger 
than in Slovenia, further confirming the finding that in general the Croatian public 
seem to be less dismissive of veg*ism than the Slovenian public. This is somewhat sur-
prising, since Croatian society, as already mentioned in the introduction, is generally 
more traditional than Slovenian society (Lavrič et al., 2019). 

In Slovenia, the dismissive group has a higher proportion of men, older and less edu-
cated. This finding aligns with the historical associations of meat with strength, power 
and a higher social status (Vandermoere, 2019; Chan & Zlatevska, 2019). The reasons 
for this being less visible in the Croatian sample will have to be the subject of further 
analysis.

The favourable group in Slovenia has a higher-than-average proportion of younger 
and better-educated people, and the tolerant group has a higher proportion of women 
and respondents in early middle age. This also largely confirms the above-mentioned 
correlation of gender, age and education with attitudes towards veg*ism.

The attitudes towards veg*ism in Croatia seem to be significantly less influenced by 
socio-demographic factors than in Slovenia. In Croatia, analyses show statistical dif-
ferences only in terms of place of residence: those who are slightly more in favour of 
veg*ism are (somewhat surprisingly) more likely to live in rural areas and villages, 
while in Slovenia they are more likely to live in cities and towns. The hypothesis that 
urban dwellers are more, and rural dwellers are less likely to favour veg*ism (because 
cities tend to have more diverse populations and greater exposure to different cultures 
and lifestyles, which often leads to greater acceptance of veg*ism) is only confirmed in 
the Slovenian sample, while the opposite appears to be true in Croatia.

Due to space limitations, we are unable to offer a broader theoretical interpretation of 
the findings or a more in-depth exploration of the conceptual factors underlying the 
differences between the two national samples. The main purpose of this article is to 
present preliminary comparative statistics, which are a prerequisite for further, more 
in-depth reflections.
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5.3. Limitations 

The current study has different limitations that need to be addressed. Already in a 
study from over a decade ago, we noted that “the quantitative surveys on the repre-
sentative samples are often not the most suitable methodological tool for the study 
of veg*an populations since they are usually simply too small”, so we “have to be well 
aware of the problem of representativity” (Črnič 2013: 1119). Some other studies (e.g. 
Hagmann et al., 2019; Pfeiler & Egloff, 2018) do attempt a quantitative approach for 
studying the characteristics of veg*ism, but they are conducted on nationally represen-
tative samples that are much larger than ours (the aforementioned studies had 4213 
and 5125 respondents respectively, which is 4-5 times more than ours). The first part 
of our findings can therefore serve as an informed estimate, but cannot be reliably 
generalised to entire populations. Nevertheless, our results are useful as a rough guide, 
as we do not have other indicators of this kind.

The analysis of the general population’s perceptions and attitudes towards veg*ism 
are statistically much more reliable. The limitation of this second part of our research 
is that, despite our best efforts, we were not able to place the block of questions on 
veg*ism in the same ISSP research module in both countries. Consequently, we had a 
very limited set of comparable variables for analysis, so we couldn’t measure the differ-
ent dimensions of the perception of veg*ism (such as respondents’ attitudes towards 
society and their political self-identification,13 settlement size, different dimensions of 
religiosity, etc.) as comprehensively as we would like.

In addition, the data for the Slovenian and Croatian samples were collected almost 
two years apart. We used data from a cross-sectional survey, which means we cannot 
generalise about cause-and-effect relationships. Similarly, the findings cannot be reli-
ably generalised beyond the populations of Slovenia and Croatia.

5.4. Relevance and recommendations for further research

The above presented assessment of the extent but also of the elementary internal struc-
ture of the phenomenon of veg*ism can be useful and welcome, despite the limited 
statistical reliability, as there is still a serious deficit of empirical data to reliably de-

13 For example, in the Slovenian sample only, we measured attitudes towards society through 1) expressed 
levels of authoritarianism (in terms of expressed support for either democracy or a strong leader), 2) fear 
of refugees as a threat to our way of life, 3) perception and evaluation of the promotion of intolerance 
towards certain groups, and 4) overall placement on the conservative-liberal axis (through measures of 
attitudes towards homosexuality, abortion, euthanasia and death penalty). In this way we tested some 
other empirical findings (Salehi et al., 2023; MacInnis & Hodson 2017; Chin et al., 2002) and confir-
med that those who are highly critical of veg*ism are also in Slovenia on average more conservative and 
authoritarian and those who are favourable to veg*ism are much more liberal (see Črnič & Brečko 2023). 
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termine this across countries. It is true, however, that more detailed information on 
veg*ism could be more reliably researched in a quantitative way with focused samples 
of exclusively veg*ans, and in a qualitative way with interviews, focus groups, biog-
raphies, etc. However, to understand the big picture a more comprehensive design of 
quantitative and qualitative research on social aspects of veg*ism and responses to it 
should certainly include also comparative surveys of nationally representative samples.

The present study could be used as an example to develop a thematic block of ques-
tions that should usefully be included in the same international survey (i.e. the same 
questionnaire, allowing comparative analysis of correlations with many other vari-
ables), to be repeated periodically. That this can be an ambitious proposition in prac-
tice is something we have seen for ourselves over the past decade. But a minimal set 
of questions could certainly be fitted into one of them, despite the complexity of de-
signing and implementing international continuous surveys. In our experience, even 
a minimum set of two questions would be extremely useful. The first question should 
measure the shares of self-identified vegetarians and vegans, and the second question 
could examine agreement with five statements: the first three would assess attitudes 
towards classical motives (health, environmental and ethical), and the last two would 
measure perceptions of veganism and vegetarianism separately (which unfortunately 
we did not do in our study). Such a short set of only seven variables would already 
allow us to make comprehensive cross-national comparative analyses of both the self-
assessed dimensions of veg*ism and, to an even greater extent, more complex multidi-
mensional analyses of its perceptions.

Our research showed that when analysing survey data on perceptions of veg*ism clus-
ter analysis enables a more detailed picture, which goes beyond a black and white 
distinction between sympathy and rejection. One of the groups that emerged in our 
analysis of both national samples clearly demonstrates that individual (mis)apprecia-
tion and (non)acceptance of the reasons/motives for rejecting meat does not neces-
sarily have an impact on personal (non)acceptance of the practice of veganism itself.

If we acknowledge the general observation of the contemporary meta-study, that “de-
spite the boom in research on VEG in recent years and the great and laudable efforts 
made to date by researchers, the study of the phenomenon is still in its early stages” 
(Salehi et. al., 2023, p. 18), efforts to conduct more systematic and regular compara-
tive quantitative research on the phenomenon, and especially on its perceptions, seem 
well worthwhile. The study presented here could perhaps provide a humble model for 
this.

Funding statement

The research for this paper was supported by the Slovenian Research and Innovation 
Agency (grant number P5-0203).



Sociologija i prostor, 63 (2025) 233 (2): 243-269

264

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

References

1.	 Aavik, K. (2021). Institutional resistance to veganism: Constructing vegan 
bodies as deviant in medical encounters in Estonia. Health, 25 (2): 188-204. 
https://doi.org/10.1177/1363459319860571 

2.	 Abe-Inge, V.; Aidoo, R.; Moncada de la Fuente, M.; Kwofie, E. M. (2024). 
Plant-based dietary shift: Current trends, barriers, and carriers. Trends in Food 
Science & Technology, 143: 104292. https://doi.org/10.1016/j.tifs.2023.104292 

3.	 Adamczyk, D.; Modlińska, K.; Maison, D.; Pisula, W. (2023). Gender, Mascu-
linity, and the Perception of Vegetarians and Vegans: A Mixed-Methods Investi-
gation. Sex Roles, 89: 595-609. https://doi.org/10.1007/s11199-023-01420-7 

4.	 Aguilera-Carnerero, C. and Carretero-González, M. (2021). The vegan myth: 
The rhetoric of online anti-veganism, in: Wright, L. (Ed.). The Routledge Hand-
book of Vegan Studies, 354-365. London: Routledge.

5.	 Allès, B.; Baudry, J.; Méjean, C.; Touvier, M.; Péneau, S.; Hercberg, S.; Kesse-
Guyot, E. (2017). Comparison of Sociodemographic and Nutritional Charac-
teristics between Self-Reported Vegetarians, Vegans, and Meat-Eaters from the 
NutriNet-Santé Study. Nutrients, 9 (9). https://doi.org/10.3390/nu9091023

6.	 Aloni, M.; Hopwood, C. J.; Lenhausen, M.; Rosenfeld, D. L.; Mohan, K. (2024). 
The structure and correlates of vegan stereotypes. Group Processes & Intergroup 
Relations, 27 (8): 1978-2009. https://doi.org/10.1177/13684302241230001 

7.	 Belošević, K. (2006). Dr. Ivo Pilar — prvi predsjednik Vegetarskog društva 
(Početci organiziranoga vegetarijanskog pokreta u Hrvatskoj). Pilar, 1 (1): 109-
115. https://hrcak.srce.hr/67588 

8.	 Belošević, K. (2021). Dr. Ivo Pilar u hrvatskom povijesnom vegetarijanskom 
mozaiku. Pilar, XVI (31(1)): 103-116. https://doi.org/10.5559/pi.16.31.04

9.	 Bohm, I.; Lindblom, C.; Åbacka, G.; Bengs, C.; Hörnell, A. (2016). Absence, 
deviance and unattainable ideals – Discourses on vegetarianism in the Swedish 
school subject Home and Consumer Studies. Health Education Journal, 75 (6): 
676-688. https://journals.sagepub.com/doi/10.1177/0017896915611923 

10.	 Bryant, C. J. (2019). We can’t keep meating like this: Attitudes towards veg-
etarian and vegan diets in the United Kingdom. Sustainability, 11 (23): 6844. 
https://doi.org/10.3390/su11236844 

11.	 Chan, E. Y. and Zlatevska, N. (2019). Jerkies, tacos, and burgers: Subjective 
socioeconomic status and meat preference. Appetite, 132: 257-266. https://doi.
org/10.1016/j.appet.2018.08.027

12.	 Chin, M. G.; Fisak Jr., B. and Sims, V. K. (2002). Development of the At-
titudes Toward Vegetarians Scale. Anthrozoös, 15 (4): 332-342. https://doi.
org/10.2752/089279302786992441 

13.	 Cole, M. and Morgan, K. (2011). Vegaphobia: Derogatory discourses of veg-
anism and the reproduction of speciesism in UK national newspapers. The 
British Journal of Sociology, 61 (1): 134-153. https://doi.org/10.1111/j.1468-
4446.2010.01348.x 

https://doi.org/10.1177/1363459319860571
https://doi.org/10.1016/j.tifs.2023.104292
https://doi.org/10.1007/s11199-023-01420-7
https://doi.org/10.3390/nu9091023
https://doi.org/10.1177/13684302241230001
https://hrcak.srce.hr/67588
https://doi.org/10.5559/pi.16.31.04
https://journals.sagepub.com/doi/10.1177/0017896915611923
https://doi.org/10.3390/su11236844
https://doi.org/10.1016/j.appet.2018.08.027
https://doi.org/10.1016/j.appet.2018.08.027
https://doi.org/10.2752/089279302786992441
https://doi.org/10.2752/089279302786992441
https://doi.org/10.1111/j.1468-4446.2010.01348.x
https://doi.org/10.1111/j.1468-4446.2010.01348.x


A. Črnič, V. Korže: Prevalence and Public Perception of Vegetarianism and Veganism...

265

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

14.	 Črnič, A. (2013). Studying social aspects of vegetarianism: A research proposal 
on the basis of a survey among adult population of two Slovenian biggest cities. 
Collegium Antropologicum, 37 (4): 1111-1120. https://hrcak.srce.hr/file/174919 

15.	 Črnič, A. and Brečko, B. N. (2023). Vegetarijanstvo in veganstvo ter njuna 
percepcija med slovensko populacijo. Družboslovne razprave, 39 (104): 145-
173. https://doi.org/10.51936/dr.39.104.145-173

16.	 Dagevos, H. (2021). Finding flexitarians: Current studies on meat eaters and 
meat reducers. Trends in Food Science & Technology, 114: 530-539. https://doi.
org/10.1016/j.tifs.2021.06.021 

17.	 De Groeve, B. D.; Hudders, L. and Bleys, B. (2021). Moral rebels and dietary 
deviants: How moral minority stereotypes predict the social attractiveness of 
veg*ns. Appetite, 164. https://doi.org/10.1016/j.appet.2021.105284

18.	 De Groeve, B.; Rosenfeld, D. L.; Bleys, B.; Hudders, L. (2022). Moralistic ste-
reotyping of vegans: The role of dietary motivation and advocacy status. Appe-
tite, 174: 106006. https://doi.org/10.1016/j.appet.2022.106006 

19.	 De Groeve, B. and Rosenfeld, D. L. (2022). Morally admirable or moralis-
tically deplorable? A theoretical framework for understanding character judg-
ments of vegan advocates. Appetite, 168: 105693. https://doi.org/10.1016/j.
appet.2021.105693 

20.	 Dhont, K. and Ioannidou, M. (2024). Similarities and differences between veg-
etarians and vegans in motives for meat-free and plant-based diets. Appetite, 
195: 107232. https://doi.org/10.1016/j.appet.2024.107232 

21.	 Edwards, S. (2013). Living in a minority food culture: A phenomenological 
investigation of being vegetarian/vegan. Phenomenology and Practice, 7 (2): 111-
125. https://doi.org/10.29173/pandpr20106 

22.	 Einhorn, L. (2021). Meat consumption, classed? The socioeconomic underpin-
nings of dietary change. Österreichische Zeitschrift für Soziologie, 46 (2): 125-146.

23.	 Fox, M. A. (2023). Vegetarianism and veganism, in: LaFollette, H. (Ed.). 
The International Encyclopedia of Ethics (2nd ed.). Wiley-Blackwell. https://doi.
org/10.1002/9781444367072.wbiee009.pub2 

24.	 Gregorič, M.; Hristov, H.; Blaznik, U.; Koroušić-Seljak, B.; Delfar, N.; Pravst, 
I. (2022). Dietary intakes of Slovenian adults and elderly: design and results of 
the national dietary study SI. Menu 2017/18. Nutrients, 14 (17): 3618. https://
doi.org/10.3390/nu14173618

25.	 Hagmann, D.; Siegrist, M. and Hartmann, C. (2019). Meat avoidance: Motives, 
alternative proteins and diet quality in a sample of Swiss consumers. Public Health 
Nutrition, 22 (13): 2448-2459. https://doi.org/10.1017/S1368980019001277 

26.	 Hanganu-Bresch, C. (Ed.). (2023). The rhetorical construction of vegetarianism. 
Routledge. https://doi.org/10.4324/9781003039013

27.	 Horta, O. (2018). Discrimination against vegans. Res Publica, 24 (3): 359-373. 
https://doi.org/10.1007/s11158-017-9356-3

28.	 ISSP Research Group (2023). International Social Survey Programme: Environment 
IV - ISSP 2020 [Data set]. GESIS, Cologne. https://doi.org/10.4232/1.14153

https://hrcak.srce.hr/file/174919
https://doi.org/10.51936/dr.39.104.145-173
https://doi.org/10.1016/j.tifs.2021.06.021
https://doi.org/10.1016/j.tifs.2021.06.021
https://doi.org/10.1016/j.appet.2021.105284
https://doi.org/10.1016/j.appet.2022.106006
https://doi.org/10.1016/j.appet.2021.105693
https://doi.org/10.1016/j.appet.2021.105693
https://doi.org/10.1016/j.appet.2024.107232
https://doi.org/10.29173/pandpr20106
https://doi.org/10.1002/9781444367072.wbiee009.pub2
https://doi.org/10.1002/9781444367072.wbiee009.pub2
https://doi.org/10.3390/nu14173618
https://doi.org/10.3390/nu14173618
https://doi.org/10.1017/S1368980019001277
https://doi.org/10.4324/9781003039013
https://doi.org/10.1007/s11158-017-9356-3
https://doi.org/10.4232/1.14153


Sociologija i prostor, 63 (2025) 233 (2): 243-269

266

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

29.	 James, G. (2020). Of Victorians and vegetarians: The vegetarian movement in 
nineteenth-century Britain. Bloomsbury.

30.	 Jokić-Vaislay, D. (2012, December 3). Jokić-Vaislay, D. Koliko je vegetarijanaca 
u Hrvatskoj, Europi i svijetu? Kreni zdravo! https://krenizdravo.dnevnik.hr/preh-
rana/koliko-je-vegetarijanaca-u-hrvatskoj-europi-i-svijetu

31.	 Judge, M. and Wilson, M. S. (2019). A dual-process motivational model of at-
titudes towards vegetarians and vegans. European Journal of Social Psychology, 49 
(1): 169-178. https://doi.org/10.1002/ejsp.2386

32.	 Kalte, D. (2021). Political veganism: An empirical analysis of vegans’ motives, 
aims, and political engagement. Political Studies, 69 (4): 814-833. https://doi.
org/10.1177/0032321720930179

33.	 Kamin, T.; Vezovnik, A. and Bolko, I. (2024). Changing Our Food Habits One 
Bite at a Time: Exploring Young Flexitarians in a Country with a High Meat 
Intake. Foods, 13 (20): 3215. https://doi.org/10.3390/foods13203215 

34.	 Kemper, J. A. and White, S. K. (2021). Young adults’ experiences with flexi-
tarianism: The 4Cs. Appetite, 160: 105073. https://doi.org/10.1016/j.ap-
pet.2020.105073

35.	 Koch, V. (1997). Uživanje mesa v prehranskih navadah odraslih v Sloveni-
ji, in: Žlender, B. i Demšar, L. (Eds.). Meso v prehrani in zdravje. Ljubljana: 
Biotehniška fakulteta, 85-93.

36.	 Hafner Fink, M.; Dolenc, E.; Slabe, D.; Kovačič, U.; Bevk, T.; Golobič, M. 
(2021). Slovensko javno mnenje (SJM) 2019/1 [Data file]. University of Lju-
bljana, Slovenian Social Science Data Archives. https://doi.org/10.17898/
ADP_SJM191_V1 

37.	 Lavrič, M.; Gavrilović, D.; Puzek, I.; Klanjšek, R. (2019). Values and value 
shifts in four countries of South-East Europe: Retraditionalization, erosion of 
trust and the decline in public morality. Facta Universitatis, Series: Philosophy, 
Sociology, Psychology and History, 18 (2): 55–66. https://doi.org/10.22190/FUP-
SPH1902055L

38.	 MacInnis, C. C. and Hodson, G. (2017). It ain’t easy eating greens: Evi-
dence of bias toward vegetarians and vegans from both source and tar-
get. Group Processes & Intergroup Relations, 20 (6): 721-744. https://doi.
org/10.1177/1368430215618253

39.	 Markowski, K. L. and Roxburgh, S. (2019). “If I became a vegan, my family 
and friends would hate me:” Anticipating vegan stigma as a barrier to plant-
based diets. Appetite, 135: 1-9. https://doi.org/10.1016/j.appet.2018.12.040

40.	 Modlińska, K.; Adamczyk, D.; Maison, D.; Pisula, W. (2020). Gender differ-
ences in attitudes to vegans/vegetarians and their food preferences, and their 
implications for promoting sustainable dietary patterns–A systematic review. 
Sustainability, 12 (16): 6292. https://doi.org/10.3390/su12166292

41.	 Nezlek, J.; Forestell, C. and Krishnamurti, H. (2023). Spontaneous verbal 
descriptions of vegans, non-vegan vegetarians, and omnivores and relation-
ships between these descriptions and perceivers’ diets. PLOS ONE, 18 (12): 
e0293899. https://doi.org/10.1371/journal.pone.0293899

https://krenizdravo.dnevnik.hr/prehrana/koliko-je-vegetarijanaca-u-hrvatskoj-europi-i-svijetu
https://krenizdravo.dnevnik.hr/prehrana/koliko-je-vegetarijanaca-u-hrvatskoj-europi-i-svijetu
https://doi.org/10.1002/ejsp.2386
https://doi.org/10.1177/0032321720930179
https://doi.org/10.1177/0032321720930179
https://doi.org/10.3390/foods13203215
https://doi.org/10.1016/j.appet.2020.105073
https://doi.org/10.1016/j.appet.2020.105073
https://doi.org/10.17898/ADP_SJM191_V1
https://doi.org/10.17898/ADP_SJM191_V1
https://doi.org/10.22190/FUPSPH1902055L
https://doi.org/10.22190/FUPSPH1902055L
https://doi.org/10.1177/1368430215618253
https://doi.org/10.1177/1368430215618253
https://doi.org/10.1016/j.appet.2018.12.040
https://doi.org/10.3390/su12166292
https://doi.org/10.1371/journal.pone.0293899


A. Črnič, V. Korže: Prevalence and Public Perception of Vegetarianism and Veganism...

267

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

42.	 Pfeiler, T. M. and Egloff, B. (2018). Examining the “Veggie” personality: Re-
sults from a representative German sample. Appetite, 120: 246-255. https://doi.
org/10.1016/j.appet.2017.09.005

43.	 PR Newswire (2024, September 4). Plant-Based Food Market Is Projected To 
Reach $113.05 Billion By 2031, At A CAGR Of 12.3% From 2024-2031—Exclu-
sive Report by Meticulous Research® [Press release]. https://www.prnewswire.com/
news-releases/plant-based-food-market-is-projected-to-reach-113-05-billion-
by-2031--at-a-cagr-of-12-3-from-20242031exclusive-report-by-meticulous-
research-302238095.html

44.	 Pribis, P.; Pencak, R. C. and Grajales, T. (2010). Beliefs and attitudes toward 
vegetarian lifestyle across generations. Nutrients, 2 (5): 523-531. https://doi.
org/10.3390/nu2050523

45.	 Rosenfeld, D. L. and Burrow, A. L. (2017). Vegetarian on purpose: Understand-
ing the motivations of plant-based dieters. Appetite, 116: 456-463. https://doi.
org/10.1016/j.appet.2017.05.039

46.	 Rosenfeld, D. L.; Rothgerber, H. and Tomiyama, A. J. (2020). Mostly vegetar-
ian, but flexible about it: Investigating how meat-reducers express social identity 
around their diets. Social Psychological and Personality Science, 11 (3): 406-415. 
https://doi.org/10.1177/1948550619869619

47.	 Rosenfeld, D. L., and Tomiyama, A. J. (2021). Gender differences in meat con-
sumption and openness to vegetarianism. Appetite, 166: 105475. https://doi.
org/10.1016/j.appet.2021.105475

48.	 Rosenfeld, D. L.; Rothgerber, H. and Tomiyama, A. J. (2023). When meat-eaters 
expect vegan food to taste bad: Veganism as a symbolic threat. Group Processes & Inter-
group Relations, 27 (2): 453-468. https://doi.org/10.1177/13684302231153788

49.	 Ruby, M. B. (2012). Vegetarianism. A blossoming field of study. Appetite, 58 
(1): 141-150. https://doi.org/10.1016/j.appet.2011.09.019

50.	 Ruby, M. B.; Alvarenga, M. S.; Rozin, P.; Kirby, T. A.; Richer, E.; Rutsztein, G. 
(2016). Attitudes toward beef and vegetarians in Argentina, Brazil, France, and 
the USA. Appetite, 96: 546-554. https://doi.org/10.1016/j.appet.2015.10.018 

51.	 Salehi, G.; Díaz, E. and Redondo, R. (2023). Forty-five years of research on 
vegetarianism and veganism: A systematic and comprehensive literature review 
of quantitative studies. Heliyon, 9 (5): e16091. https://doi.org/10.1016/j.heli-
yon.2023.e16091

52.	 Salmivaara, L.; Niva, M.; Silfver, M.; Vainio, A. (2022). How vegans and veg-
etarians negotiate eating-related social norm conflicts in their social networks. 
Appetite, 175: 106081. https://doi.org/10.1016/j.appet.2022.106081

53.	 Savvas, T. (2024). Vegetarianism and Veganism in Literature from the An-
cients to the Twenty-First Century. Cambridge University Press. https://doi.
org/10.1017/9781009287265

54.	 Sneijder, P. and Te Molder, H. (2009). Normalizing ideological food choice and 
eating practices: Identity work in online discussions on veganism. Appetite, 52 
(3): 621-630. https://doi.org/10.1016/j.appet.2009.02.012

55.	 Spencer, C. (2002). Vegetarianism: A History. Four Walls Eight Windows.

https://doi.org/10.1016/j.appet.2017.09.005
https://doi.org/10.1016/j.appet.2017.09.005
https://www.prnewswire.com/news-releases/plant-based-food-market-is-projected-to-reach-113-05-billion-by-2031--at-a-cagr-of-12-3-from-20242031exclusive-report-by-meticulous-research-302238095.html
https://www.prnewswire.com/news-releases/plant-based-food-market-is-projected-to-reach-113-05-billion-by-2031--at-a-cagr-of-12-3-from-20242031exclusive-report-by-meticulous-research-302238095.html
https://www.prnewswire.com/news-releases/plant-based-food-market-is-projected-to-reach-113-05-billion-by-2031--at-a-cagr-of-12-3-from-20242031exclusive-report-by-meticulous-research-302238095.html
https://www.prnewswire.com/news-releases/plant-based-food-market-is-projected-to-reach-113-05-billion-by-2031--at-a-cagr-of-12-3-from-20242031exclusive-report-by-meticulous-research-302238095.html
https://doi.org/10.3390/nu2050523
https://doi.org/10.3390/nu2050523
https://doi.org/10.1016/j.appet.2017.05.039
https://doi.org/10.1016/j.appet.2017.05.039
https://doi.org/10.1177/1948550619869619
https://doi.org/10.1016/j.appet.2021.105475
https://doi.org/10.1016/j.appet.2021.105475
https://doi.org/10.1177/13684302231153788
https://doi.org/10.1016/j.appet.2011.09.019
https://doi.org/10.1016/j.appet.2015.10.018
https://doi.org/10.1016/j.heliyon.2023.e16091
https://doi.org/10.1016/j.heliyon.2023.e16091
https://doi.org/10.1016/j.appet.2022.106081
https://doi.org/10.1017/9781009287265
https://doi.org/10.1017/9781009287265
https://doi.org/10.1016/j.appet.2009.02.012


Sociologija i prostor, 63 (2025) 233 (2): 243-269

268

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

56.	 Stanley, S. K. (2021). Ideological bases of attitudes towards meat absten-
tion: Vegetarianism as a threat to the cultural and economic status quo. 
Group Processes & Intergroup Relations, 25 (6): 1534-1554. https://doi.
org/10.1177/13684302211020356

57.	 Stuart, T. (2008). The Bloodless Revolution: A Cultural History of Vegetarianism 
from 1600 to Modern Times. W. W. Norton & Company.

58.	 Tivadar, B. (2002). Od goriva za telo do pripomočka za samouresničevanje: 
vzorci prehranjevanja v Sloveniji. Družboslovne razprave, XVIII (39): 151-178.

59.	 Total Croatia News (2021, April 24). Vegan and Vegetarian Food Options in Cro-
atia. https://total-croatia-news.com/see-and-do/vegan-vegetarian-croatia

60.	 Vanderlee, L.; Gómez-Donoso, C.; Acton, R. B.; Goodman, S.; Kirkpatrick, 
S. I.; Penney, T.; Roberto, C. A.; Sacks, G.; White, M.; Hammond, D. (2022). 
Meat-Reduced Dietary Practices and Efforts in 5 Countries: Analysis of Cross-
Sectional Surveys in 2018 and 2019. The Journal of Nutrition, 152: 57S-66S. 
https://doi.org/10.1093/jn/nxac057

61.	 Vandermoere, F.; Geerts, R.; De Backer, C.; Erreygers, S.; Van Doorslaer, E. 
(2019). Meat consumption and vegaphobia: An exploration of the characteris-
tics of meat eaters, vegaphobes, and their social environment. Sustainability, 11 
(14): 3936. https://doi.org/10.3390/su11143936

https://doi.org/10.1177/13684302211020356
https://doi.org/10.1177/13684302211020356
https://total-croatia-news.com/see-and-do/vegan-vegetarian-croatia
https://doi.org/10.1093/jn/nxac057
https://doi.org/10.3390/su11143936


A. Črnič, V. Korže: Prevalence and Public Perception of Vegetarianism and Veganism...

269

S 
o 

c 
i 

o 
l 

o 
g 

i 
j 

a 
 i

  
p 

r 
o 

s 
t 

o 
r

Izvorni znanstveni rad

Rasprostranjenost i javna percepcija vegetarijanstva i veganstva: 
komparativna analiza nacionalno reprezentativnih uzoraka iz Slovenije i 
Hrvatske

A l e š  Č r n i č
Sveučilište u Ljubljani, Fakultet društvenih znanosti, Slovenija
e-mail: ales.crnic@fdv.uni-lj.si

V a n e s a  K o r ž e
Sveučilište u Ljubljani, Fakultet društvenih znanosti, Slovenija
e-mail: vanesa.korze@fdv.uni-lj.si

Sažetak

Unatoč znatnom porastu istraživanja o vegetarijanstvu i veganstvu (veg*stvu), međunacionalne 
studije koje ispituju njihovu opću društvenu percepciju ostaju rijetke. Ovo istraživanje em-
pirijski analizira nacionalno reprezentativne uzorke iz Slovenije i Hrvatske. Rezultati pokazuju 
dominaciju kulture utemeljene na konzumaciji mesa u obje zemlje, pri čemu veg*stvo ostaje 
marginalna pojava. Stavovi javnosti prema veg*stvu pretežito su negativni, premda nešto blaži 
u Hrvatskoj nego u Sloveniji. Klaster analiza identificira tri skupine ispitanika: izrazito od-
bacujuće, umjereno naklonjene te međuskupinu koja nije uvjerena argumentima za odricanje 
od životinjskih proizvoda, ali istodobno pokazuje najmanju kritičnost prema samoj praksi ve-
ganstva. To sugerira da osobno neprihvaćanje obrazloženja ne mora nužno značiti i odbacivan-
je prakse. U Hrvatskoj je skupina koja odbacuje veg*stvo znatno manja, a skupina sklonija 
veg*stvu veća nego u Sloveniji. U obje zemlje žene i mlađe osobe iskazuju manje negativne sta-
vove prema veganstvu. Obrazovanje ima značajan utjecaj samo u Sloveniji, gdje su obrazovaniji 
ispitanici prijemčiviji klasičnim argumentima za veg*stvo te iskazuju manju odbojnost prema 
veganstvu. Na koncu, predlažemo kratak set pitanja pogodnih za uključivanje u jedno od velikih 
periodičnih međunarodnih istraživanja, kako bi se omogućila sveobuhvatna analiza društvenih i 
kulturnih dimenzija veg*stva i njegove percepcije u različitim društvima i kulturama.

Ključne riječi: vegetarijanstvo, veganstvo, konzumacija mesa, Slovenija, Hrvatska, klaster anal-
iza.


