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and processed in a predetermined format. Gutić et al. (2011) state that this
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your target market. According to Vranešević (2000), there is a connection between the 
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Source: Vranešević, T., (2000): 

take them into account individually (Guzovski, Nedović and Vučko,
profitability and achieve greater customer loyalty (Renić and Mandić, 2018). CRM is 
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satisfaction. According to Gutić et al. (2011), following up
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Vranešević (2000) states that the satisfaction study should be organized as a multi
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