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TURISTICKA PREZENTACIJA BASTINE
SREDN]JE LIKE

The Presentation of Central Lika’s Heritage in Tourism

U radu se tematizira odnos bastine Srednje Like i njezine turisticke prezentacije. Srednja Lika obuhvaca jedi-
nice lokalne samouprave Grad Gospi¢, Opcinu Lovinac i Opcinu Perusi¢. Pokrivenost vise od trecine povrsine
Srednje Like zasticenim prirodnim podrucjima te vrlo mali udio ukupnih nacionalnih kulturnih dobara smje-
Stenih u Srednjoj Lici upucuje na znatno vecu naglasenost zastite prirodne bastine u odnosu na kulturnu, Sto
se djelomi¢no objasnjava opéenito slabom izgradenosti prostora, odnosno prostranim ocuvanim prirodnim
okoliSem. Ciljevi rada su kvantitativhom i kvalitativnom analizom turisti¢ke prezentacije bastine istraziti kakav
je odnos zastupljenosti prirodnei kulturne bastine predstavljene prevladavaju¢im motivima u turisti¢kim pro-
midzbenim publikacijama te otkriti je li taj odnos sukladan udjelima zastiéenih prirodnih podrucja i kulturnih
dobara u Srednjoj Lici. U tu su svrhu kao reprezentativne vrste turistickih publikacija analizirane razglednice,
tiskane broSure i mrezne stranice turistickih zajednica. Rezultati pokazuju da se stvarna veca zastupljenost
zasti¢ene prirodne bastine u Srednjoj Lici najvise odrazava u broSurama, dok mrezne stranice uravnotezenije
predstavljaju prirodnu i kulturnu bastinu. Pokazalo se takoder da je odnos izmedu prezentirane prirodne i
kulturne bastine sukladan udjelima zasti¢enih prirodnih podrucja i kulturnih dobara.

Kljucne rijeci: prirodna i kulturna bastina, turisti¢ka prezentacija, Srednja Lika

This paper examines the presentation of Central Lika’s heritage in its tourism. Central Lika comprises the local
self-government units of the City of Gospi¢, the Municipality of Lovinac, and the Municipality of Perusic. The
fact that more than one-third of Central Lika is covered by protected natural areas, with only a small share of
the total national cultural goods, suggests a stronger emphasis on the protection of natural heritage than on
cultural heritage. This is partly due to the low level of urbanization and extensive preservation of natural envi-
ronments. The paper investigates, using quantitative and qualitative analysis, the presentation of heritage in
tourism, the relative presentation of natural and cultural heritage as reflected in the predominant motifs in
promotional tourism publications, and determines whether this connection corresponds to the actual ratio of
protected natural areas and cultural goods located in Central Lika. For this purpose, postcards, printed bro-
chures, and tourist board websites were analyzed as typical forms of tourism publications. The results show
that a greater presence of protected natural heritage in Central Lika is mostly found in tourism brochures, whe-
reas websites offer a more balanced overview of both natural and cultural heritage. Moreover, the connection
between the presented natural and cultural heritage corresponds to the actual ratio of protected natural areas
and cultural goods in Central Lika.

Keywords: natural and cultural heritage, tourist presentation, Central Lika
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Uvod

Medu najistaknutijim identitetskim sastavnica-
ma nekoga prostora svakako je njegova prirod-
na i kulturna bastina. U podrucjima u kojima je
vazan pokretac gospodarskoga razvoja - osobito
turistickoga, u kojem je Cesto temeljna atrakcija
za kreiranje specifi¢nih proizvoda i razlikovanje
turistickoga odredista - bastina postaje sve ugro-
Zenija ako je taj razvoj neplanski, nekontroliran
i neodrziv. Stihijski brzorastu¢i masovni turizam
Cesto se navodi kao primjer upravo takva nepo-
Zeljnoga razvoja u kojem se odnos turizam - ba-
Stina percipira kao iskljucivo negativan za bastinu.
Istodobno, bastina je upravo zbog razlicitih oblika
prijetnji, tako i onih izazvanih turizmom, sve zasti-
¢enija. JosS od 19. st. se Stiti, najprije pojedinacno
na nacionalnoj razini, a potom i na medunarodnoj
razini (osobito osnivanjem UNESCO-a 1945.). Ako je
bastina shvadena kao temeljna turisticka atrakcija
kojom je za potrebe Sirega gospodarskog i drus-
tvenog razvoja nuzno promisljeno, organizirano i
odgovorno upravljati, odrziva turisticka valoriza-
cija moze oblikovati i razvijati kolektivnu svijest o
potrebi njezina oCuvanja te posljedi¢no podrzati
konkretne aktivnosti u smjeru njezine zastite.

S obzirom na iznimnu bioraznolikost, geora-
znolikost i pejzaznu raznolikost te odredene kul-
turne razli¢itosti unutar nacionalnoga prostora,
u Hrvatskoj je razlic¢itim oblicima i razinama za-
Stite 2025. zasti¢eno 410 prirodnih podrucja (URL
1) i 6944 kulturnih dobara (URL 2), $to predstavlja
veliki potencijal za turisti¢ku valorizaciju bastine.
Primjerice, u najvecoj se hrvatskoj zupaniji, Licko-
senjskoj Zupaniji, nalaze 32 zasti¢ena prirodna po-
drudja (ili 7,8 % svih zasticenih prirodnih podrucja
Hrvatske), koja zauzimaju visokih 32,5 % povrsine
Zupanije, i 281 kulturno dobro (ili 4,0 % svih kultur-
nih dobara). Sli¢ni se udjeli mogu pretpostavitii za
pojedine subregije unutar Zupanije, osobito one u
njezinu kontinentalnom podrucju. Tako Srednja
Lika, koja prema administrativnoj podjeli obuhva-
¢a tri jedinice lokalne samouprave - Grad Gospic,

Opdinu Perusi¢ i Opcinu Lovinac (Jovani¢, 2017,
Hamzi¢, Fuerst-Bjelis, Pahernik, 2020), odnosno
1696,2 km? (Drzavna geodetska uprava, 2021.),
zahvacda dijelove ili u potpunosti obuhvada pod-
rucja 11 zasticenih prirodnih podrugja (ili 2,7 % u
Hrvatskoj), koja zahvacdaju ¢ak 607,72 km? ili 35,8
% povrSine Srednje Like, te 85 kulturnih dobara
(ili 1,2 % u Hrvatskoj), vecina kojih je nepokretno
pojedinacno dobro uglavhom sakralne bastine.
Izniman udio zasti¢ene prirode djelomi¢no se moze
objasniti opcenito slabom izgradenosti prostora,
odnosno prostranim ocuvanim prirodnim okoli-
Sem. Zasticena prirodna podrucja Srednje Like su
park prirode Velebit (dijelovi kojega su nacionalni
park Paklenica i spomenik prirode Velnacka gla-
vica), znacajni krajobraz Risovac-Grabovaca (Ciji
su dijelovi spomenici prirode Amidzina pecina,
Budina ledenica, Medina pedina, Petri¢eva peci-
na i Samogradska pedina) te spomenici prirode
Ostrovica i Pcelinja pecina (URL 1, URL 2).

Pokrivenost Srednje Like zasti¢enim prirodnim
podrucjima (oko trec¢ine podrucja) i odnos udjela
zasSticene prirodne i kulturne bastine upucuje na
vecu naglasenost zastite prirodne bastine u odno-
su na kulturnu, pa bi se moglo ocekivati da isti uvid
obiljezava i turisticku prezentaciju bastine Srednje
Like. Upravo je cilj ovoga rada analizom turisticke
prezentacije bastine Srednje Like odgovoriti na pita-
nja: Kakav je odnos zastupljenosti prirodne i kultur-
ne bastine predstavljene prevladavaju¢im motivima
u turistickim promidzbenim publikacijama? Je li taj
odnos sukladan udjelima zasticenih prirodnih pod-
rucja i kulturnih dobara u Srednjoj Lici?

Turisticka prezentacija bastine, kojoj je osnov-
na namjera predstaviti, informirati i educirati po-
sjetitelje, nedvojbeno je vazna za uspjesnu turistic-
ku valorizaciju nekog podrucja. Kako u svom radu o
turistickoj prezentaciji kulturne bastine Medimurja
na temelju spoznaja drugih autora saZzima Robert
Slunjski (2019.), a ovdje se prilagodava jer nave-
deno vrijedi i za prirodnu bastinu, turisticka pre-
zentacija podrazumijeva predstavljanje turistickih
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Introduction

Some of the most prominent elements of a region’s
identity are its natural and cultural heritage. In ar-
eas where a key driver of economic development,
especially tourism, isimportant, heritage becomes
increasingly threatened if such developmentis un-
planned, uncontrolled, and unsustainable, as lo-
cal heritage is often the fundamental attraction
for creating specific products and differentiating
tourist destinations. Rapid and largely unregulat-
ed mass tourism is frequently cited as an example
of this type of undesirable development, in which
the connection between tourism and heritage is
perceived as solely detrimental to heritage. On
account of the various threats to which it is ex-
posed, including those stemming from tourism,
heritage is receiving greater protection. These ef-
forts date back to the nineteenth century, first at
the national level and then at the international lev-
el, particularly after the establishment of UNESCO
in 1945. When heritage is understood as a funda-
mental tourism attraction that must be managed
in a planned, organized, and responsible manner
for broader economic and social development, the
valorization of sustainable tourism helps shape
and reinforce a collective awareness of the need
for its preservation and, consequently, supports
specific measures to protect it.

The biodiversity, geodiversity, and various land-
scapes, as well as different cultures in Croatia, ac-
count forthe 410 natural areas (URL 1) and 6,944 cul-
tural goods (URL 2) that are protected as of 2025. All
this offers great potential for the valorization of her-
itage. For example, Lika-Senj County, Croatia’s larg-
est county, has 32 protected natural areas (7.8 % of
all protected natural areas in Croatia), covering up to
32.5% of the County’s territory, including 281 cultur-
al goods (4.0 % of all national cultural goods). Similar
ratios apply to individual subregions in the County,
particularly those in its hinterland. According to
its administrative division, Central Lika comprises
three local self-government units: the City of Gospic,
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the Municipality of Perusi¢, and the Municipality of
Lovinac (Jovanic, 2017; Hamzi¢, Fuerst-Bjeli$s and
Pahernik, 2020), covering an area of 1,696.2 km?
(State Geodetic Administration, 2021). It also in-
cludes parts of, or entirely encompasses, 11 pro-
tected natural areas (or 2.7 % of the total in Croatia),
which extend over as much as 607.72 km?, or 35.8 %
of the total area of Central Lika, as well as 85 cultural
goods (or 1.2 % of the total in Croatia), the majority
of which are immovable individual properties, pre-
dominantly of a sacral nature. The exceptionally
high proportion of protected natural areas is partly
attributable to the generally low level of urbani-
zation, i.e., extensive preservation of natural are-
as. The protected natural areas of Central Lika in-
clude: Velebit Nature Park (parts of which comprise
Paklenica National Park and the Velnacka glavica
natural monument), the significant landscapes of
Risovac-Grabovaca (parts of which include natu-
ral monuments, such as Amidzina Cave, Budina Ice
Cave, Medina Cave, Petri¢eva Cave, and Samograd
Cave), as well as the Ostrovica and Pcelinja Cave as
natural monuments (URL 1; URL 2).

The extent to which Central Lika is covered by
protected natural areas (approximately one-third
of its territory), together with the ratio of protected
natural to cultural heritage, suggests a greater em-
phasis on protecting natural heritage than cultural
heritage. Therefore, it is expected that this imbal-
anceis also evident in how Central Lika’s heritage is
presented to tourists. The aim of this paperisto ana-
lyze the tourism presentation (presentation to tour-
ists) of Central Lika’s heritage and answer the fol-
lowing questions: What is the connection between
how natural and cultural heritage are represented
through dominant motifs in tourism promotional
materials? Does this connection reflect the propor-
tion of protected natural areas and cultural goods
in Central Lika?

The presentation of heritage in tourism, with
the primary purpose of presenting, informing,
and educating visitors, is crucial to the proper
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atrakcija (u ovom slucaju prirodne i kulturne basti-
ne) te informiranje posjetitelja o njima (o bastini).
Kvalitetna prezentacija zasigurno povecava vrijed-
nost same bastine.

Kada je glavna namjera privlacenje turista i
izgradnja imidza odredisSta utemeljenoga na ba-
Stini te postavljanje bastine na turisticko trziste,
rijec je o njezinoj turisti¢koj promociji, tj. o skupu
aktivnosti lokalne zajednice kojima se poticCu inte-
resi,prodaja“ bastine kao turistickoga proizvoda
usmjerenog ponajvise na privlacenje turista koji
svoju odluku o boravku u nekom odredistu temelje
na bastini. Turisticka se promocija bastine nekoga
mjesta moze shvatiti i kao komunikacijski proces
izmedu lokalne zajednice s jedne strane, koja pred-
stavlja, promovira i za potrebe turisti¢koga trzista
komodificira (pretvara u robu) svoju bastinu, i s
druge strane mozebitnih posjetitelja, koji je posje-
¢uju, upoznavaju, odnosno ,konzumiraju®. U tom je
procesu turisticka promocija bastine mjesta jedan
od klju¢nih cimbenika stvaranja imidza mjesta i
oblikovanja identiteta mjesta. Slijedeci ideje koje
jelvan Zupanc (2010) istaknuo u svojoj doktorskoj
disertaciji Pristup analizi prezentacije i vrednovanja
bastine - primjer Istre, mjesta, odnosno lokalne
zajednice, sluze se imidZzima koje stvaraju (poten-
cijalni) turisti i ikonama (,,slikama“) koji su s tim
mjestom povezane kako bi istaknule svoju jedin-
stvenost te osnazile vlastiti imidz, pri Cemu su te
ikone i imidzi izrazi njihova identiteta. Ovome se
moze dodati kako promoviranjem odabranih iko-
na (primjerice onih prirodne i/ili kulturne bastine)
zajednica zapravo izravno ili neizravno upucuje
na vlastitu percepciju o lokalnom ili regionalnom
prostoru i samoj sebi, Sto posjetitelji takoder mogu
prepoznati kao dio turisticke ponude. Sli¢no tomu
Zupanc (2010: 45) naglasava da ,turisticka promo-
cija ne prezentira samo turisticki proizvod, atrak-
cije, suvenire i dr. nego kroz njih i ¢itavo drustvoili
zajednicu i kulturu u kojoj su steceni*.

Prilikom donoSenja odluke o odabiru turistic-
koga odredista, turisticki promidzbeni materijali

najcesce su prvi formalni nositelji informacija o
odredistu. Pomo¢u njih lokalne zajednice pred-
stavljaju turisticku ponudu svojega okoliSa i za-
jednice tako Sto odabiru sadrzaje iz prirode i drus-
tva koje smatraju vrijednima isticanja, pri ¢emu
je gotovo uvijek rijec o dijelovima bastine, dajuci
im tako moc odlucujucega Cimbenika pri odabiru
destinacije i/ili vaznoga, katkad i nezaobilaznoga
informativnog medija. Osim toga, bogatim foto-
grafskim sadrzajem turisti¢ke publikacije nerijetko
doprinose stvaranju prepoznatljivoga vizualnog
identiteta podruc¢ja. U Sirem smislu poticu njego-
vanje lokalne tradicije, zaStitu bastine i stvaranje
specifi¢noga identiteta vlastitoga prostora.
Suvremeni trendovi upucuju na sve ceScu
uporabu digitalnih oblika turisticke promidzbe,
najc¢esce putem mreznih stranica, a odnedavno i
profila turistic¢kih zajednica na drustvenim mre-
Zama (o istrazivanju prezentacije kulturne bastine
Istre i Kvarnera na drustvenim mrezama: Dabo,
Jakopovié, Gluvacevié, 2025). Unatoc tomu, tiska-
ne publikacije poput broSura, plakata, razglednica
ili novinskih oglasa i dalje imaju odredenu ulogu
u turistickom marketingu. Za potrebe ovoga rada
kvantitativno i kvalitativno se analiziraju najrasire-
niji oblici turisti¢kih publikacija - tiskane brosure,
razglednice i mrezne stranice turistickih zajednica.
Kriterij odabira tiskanih broSurairazglednicaje da
su izradene i/ili trenutno dostupne u turistickim
zajednicama jedinica lokalne i regionalne samo-
uprave s podrucja Srednje Like, tj. u ustanovama
kojima je osnovna svrha razvoj turizma i turisticka
promocija toga kraja. Pretpostavlja se, naime, da
se ,,prosjecni“ turisti o Zeljenoj destinaciji jos uvijek
u veéoj mjeri informiraju putem sluzbenih komu-
nikacijskih kanala koje nude turisticke zajednice.
Stoga su izostavljene razglednice koje se pronalaze
na drugim mjestima, kao $to su knjizare, poStanski
uredi, trgovine i dr. U obzir su uzete samo tiskane
brosure jer je izvorna namjena takvih publikacija
informiranje putem tiskanih (fizickih), a ne digital-
nih medija. Stoga se nisu analizirale broSure koje
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valorization of local tourism. As Robert Slunjski
(2019) summarizes in his study on presenting
Medimurje’s cultural heritage in tourism, and
drawing on the insights of other authors, and as
adapted here to include natural heritage, respec-
tive presentationsin tourisminclude tourist attrac-
tions (in this specific case, natural and cultural her-
itage) and provide relevant information to visitors.
A high-quality presentation undoubtedly improves
the value of the heritage in question.

When the main goal is to attract tourists, build
a destination image founded in heritage, and po-
sition heritage within the tourism market, it comes
down to tourism promotion, in other words, local
community activities to stimulate interest in and
the “sale” of heritage as a tourism product, primar-
ily targeting visitors whose decision to visit a desti-
nation is based on its heritage. The promotion of a
place’s heritage in tourismis also a communicative
process between the local community, responsible
for presenting, promoting, and commodifying its
heritage (transforming heritage into a marketable
product) for the purposes of the tourism market,
and potential visitors, who visit, experience, and
effectively “consume” it. In this process, promoting
heritage in tourism is key to creating the image of
the local place and shaping its identity. Following
the ideas advanced by Ivan Zupanc (2010) in his
doctoral dissertation Approach to Analyzing the
Presentation and Evaluation of Heritage - The Case
of Istria, places and local communities utilize im-
ages created by tourists and icons (images) asso-
ciated with those places to emphasize the unique-
ness and strengthen their own image, where these
icons and images are expressions of the local iden-
tity. Moreover, by promoting selected icons, such
as those related to natural or cultural heritage, a
community directly or indirectly conveys its own
perception of the local or regional space and itself,
which visitors identify as belonging to the tour-
ism offer. Similarly, Zupanc (2010, p. 45) points out
that “tourism promotion does not present only the
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tourism product, attractions, and souvenirs, but
also, through them, the entire society or commu-
nity and the culture in which they were created.”
When selecting a tourist destination, tourism
promotional materials are most often the first for-
mal sources of information. Local communities
present the tourism offered in their environment
and community by selecting elements of nature
and society they considerimportant, while almost
always incorporating elements of heritage. In do-
ing so, they empower these elements as decisive
factors in choosing the destination or serving as
an important, sometimes unavoidable, informa-
tional medium. Moreover, their rich photographic
content often helps tourism publications create
a recognizable visual identity for a locality. In a
broader sense, they also encourage the preserva-
tion of local traditions, the protection of heritage,
and the formation of a distinctive local identity.
Modern trends suggest an increasing use of dig-
ital tourism promotion, most often through web-
sites and, more recently, the social media profiles
of tourist boards (for research on the presentation
of the cultural heritage of Istria and the Kvarner
region on social media, see Dabo, Jakopovic¢, and
Gluvacevic, 2025). Nevertheless, printed publica-
tions such as brochures, posters, postcards, and
newspaper advertisements continue to play arole
in tourism marketing. For this study, the most wide-
ly used tourism publications, such as printed bro-
chures, postcards, and tourist board websites, are
analyzed both quantitatively and qualitatively. The
selection criterion for printed brochures and post-
cards was that they were produced by or currently
available from the tourist boards of local and re-
gional self-government units in the area of Central
Lika, i.e., in institutions with the primary role of
developing tourism and promoting tourist regions.
The assumptionis that “average” tourists continue
to obtain information about their planned desti-
nation primarily through official communication
channels provided by tourist boards. Postcards
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se kao digitalizirane publikacije tiskanih formata
mogu, poput ostalih digitalnih sadrzZaja, preuzetii/
ili pregledavati na mreznim stranicama turistickih
zajednica.

Istrazivanje koje se predstavlja u ovom radu
oslanja se na neke sli¢ne analize provedene za po-
drucje cijele Hrvatske (mrezne stranice; Lah, 2016),
Istre (razglednice, tiskane broSure, mrezne strani-
ce; Zupanc, 2010) i Medimurja (razglednice, tiskane
broSure, mrezne stranice; Slunjski, 2019). Ono po-
¢iva na kvantitativnoj obradi prikupljenih broSura
prema vise kriterija (format i vrsta preklopa, motivi
uvizualnom dijelu publikacije) te kvalitativnoj ana-
lizi razglednica (izgled i motivi) i mreznih stranica
(izgled, struktura i motivi). Istrazivanje je provede-
no u razdoblju od svibnja do listopada 2025.

Kako je ve¢ napomenuto, podrucje istraziva-
nja je Srednja Lika, odabrano ponajprije zbog bo-
ljega poznavanja prostora i Zelje za nadgradnjom
spoznaja o tom prostoru. To je poloZajno i drus-
tvenim znacenjem sredisnji dio Licko-senjske zu-
panije. lako ne obuhvada potpuno isto podrucje,
prostor se u znanstvenojistruc¢noj literaturi najce-
$¢e imenuje dvama sli¢nim toponimima - Srednja
Lika i SrediSnja Lika. Toponim Srednja Lika upo-
trebljavao je Dane Pejnovic¢ u knjizi Srednja Lika:
socijalnogeografska transformacija (1985) pisuci o
podrucju koje se prostorno u najvecoj mjeri podu-
dara s teritorijem danasnjih triju jedinica lokalne
samouprave. Isti toponim za zajednicko podrucje
navedenih jedinica lokalne samouprave u svojim
doktorskim disertacijama upotrebljavaju Anita
Busljeta Tonkovi¢ (2014) i Marta Jovanié (2017).
Analizirajudi tipove krajolika Srednje Like, Marta
Hamzi¢, Borna Fuerst-Bjelis i Mladen Pahernik
(2020) takoder se sluze toponimom Srednja Lika.
U svojoj Geografiji Hrvatske (2013) Damir Magas
Siri licki prostor dijeli u tri subregionalne cjeline
(Gacka, Sredisnja Lika, Juzna Lika). Pritom za okvir-
no podrucje Srednje Like rabi pojam Sredisnja Lika,
naglasavajudi srediSnjost toga dijela Like, koja pro-
izlazi iz Cinjenice da je na tom prostoru smjesteno

najvece i najvaznije licko srediSte - Gospic. U knjizi
Odrzivi razvoj Sredisnje Like: prinosi analizi ljudskog
i socijalnog kapitala Anita Busljeta Tonkovic¢ (2015)
upotrebljava isti toponim. Kako se uocava, postoji
opravdanje za uporabu oba pojma jer se ona obu-
hvatom i znacenjem uglavnom podudaraju. Ovdje
se dosljedno upotrebljava toponim Srednja Lika jer
je prostorno blizak trima jedinicama lokalne samo-
uprave te ocito ima dugu tradiciju uporabe. Osim
toga, implicira geografski polozaj regije u odnosu
na ostatak Like (sredina).

Razglednice

S obzirom na sve manju potrebu kupovanja ra-
zglednica zbog sve veée dostupnosti fotografija,
osobito na razli¢itim mreznim stranicama i drus-
tvenim mrezama, te lako¢e snimanja pomocu sve-
prisutnih mobitela (Zupanc, 2010; Slunjski, 2019),
ne cudi Cinjenica da se u turistickim zajednicama
jedinica lokalne samouprave turisticki slabije ra-
zvijenih podrucja poput Srednje Like pronalazi tek
nekoliko razglednica. Tako se u gradu Gospicu u
listopadu 2025. moglo dobiti tek njih pet, a u opci-
nama Srednje Like niti jedna.

Svih pet razglednica ukupno prikazuje devet
fotografija, pri ¢emu samo jedna sadrzi pet foto-
grafija - jednu vedu i Cetiri manje, a ostale imaju
po jednu veliku fotografiju. Sve sadrze i tekstualni
dio: ,Pozdrav iz Gospica“, ,,Grad Gospic*, ,,Jesen u
Gospicu“i ,lickisir Skripavac®. Dvije sadrze iskljuci-
vo poznatu licku gastronomsku ponudu (licke pole,
slanina, sirevi, kolaci, jabuke, dunje, zelje) postav-
ljenu na ukrasenim stolovima pa svojim motivima
nisu ogranicene isklju¢ivo na Gospic ve¢ predstav-
ljaju cijelu Liku. Dvije prikazuju panorame Gospica
- dnevnu zimi i noénu ukrasenoga grada takoder
zimi, vjerojatno uslikanu tijekom bozic¢nih blag-
dana. SadrzZajno je najbogatija kolaz-razglednica
»Pozdraviz Gospica“ podijeljene prednje strane na
kojoj se uz vecu fotografiju katedrale NavjeStenja
BlaZene Djevice Marije i dijela obliznjega trga na-
laze Cetiri manje fotografije s gradskim motivima
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available in other locations, such as bookstores,
post offices, shops, and similar outlets, were ex-
cluded from the analysis. Only printed brochures
were analyzed, as the primary goal of these pub-
lications is to inform through printed (physical)
rather than digital media. Brochures in digitalized
form available on tourist board websites, like other
digital content that can be downloaded or viewed
online, were not included in the analysis.

The research presented in this paper conducts
several comparable analyses for the territory of
Croatia (websites; Lah, 2016), Istria (postcards,
printed brochures, websites; Zupanc, 2010), and
Medimurje (postcards, printed brochures, web-
sites; Slunjski, 2019). It involves the quantitative
processing of the collected brochures based on
multiple criteria (format and type of fold, motifs of
the publication visuals), and also includes a quali-
tative analysis of postcards (layout and motifs) and
websites (layout, structure, and motifs). The re-
search was carried out from May to October 2025.

The area in question in this research is Central
Lika, chosen in part due to the author’s familiarity
with the region and intention to gain a deeper in-
sightintoit. The region’s geographical position and
social significance make it the center of the Lika-
Senj County. Although it does not entirely coincide
with the area, this region is commonly referred
to in scholarly and professional literature by two
similar toponyms, Srednja Lika and Sredis$nja Lika
(both Central Lika). The toponym Srednja Lika was
used by Dane Pejnovic in his book Srednja Lika: so-
cijalnogeografska transformacija (Central Lika: so-
cio-geographical transformation) (1985), referring
to an area approximately corresponding to the ter-
ritory of today’s three local self-government units.
The same toponym for the common area of these
self-government units is also found in the doctor-
al dissertations of Anita Busljeta Tonkovi¢ (2014)
and Marta Jovanic¢ (2017). In analyzing the types
of landscapesin Central Lika, Marta Hamzi¢, Borna
Fuerst-Bjelis, and Mladen Pahernik (2020) also
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used the toponym Srednja Lika. In his Geografija
Hrvatske (Geography of Croatia) (2013), Damir
Magas divides the wider Lika region into three sub-
regional units: Gacka, SredisSnja Lika, and Juzna
Lika (Southern Lika). He uses the term Sredisnja
Lika to refer to the proximate area of Central Lika,
emphasizing its centrality in Lika because Gospic,
as the largest and most important urban center
of Lika, is located there. In the book OdrZivi razvoj
Sredisnje Like: prinosi analizi ljudskog i socijalnog
kapitala (Sustainable development of Central Lika:
contributions to the analysis of human and social
capital), Anita Busljeta Tonkovi¢ (2015) utilizes the
same toponym. The justification for using both
terms is obvious, as they coincide in scope and
meaning. In this paper, however, the toponym
Srednja Lika will be used, asitis closely tied to the
territory of the three local self-government units
and has a long-standing tradition of usage. It also
reflects the geographical position relative to the
rest of Lika, indicating its central position.

Postcards

Postcards are less common due to widespread
availability of photographs, especially those shown
on websites and in social media, and the ability to
take photographs on mobile devices (Zupanc, 2010;
Slunjski, 2019). Consequently, only some postcards
are available at the Tourist Boards, especially in
areas with less developed tourism, asis the case in
Central Lika. In all, only five postcards were availa-
ble in the City of Gospic¢in October 2025, and none
in the Central Lika municipalities.

All five postcards display a total of nine differ-
ent photographs. Only one contains five photo-
graphs, alarger one and four smaller ones, whereas
the others each feature a single large photograph.
All include a caption: “Greetings from Gospi¢,”
“City of Gospic¢,” “Autumn in Gospi¢,” and “Lika
Skripavac Cheese”. Two postcards depict only the
well-known Lika gastronomy: licke pole, bacon,
cheeses, cakes, apples, quinces, and cabbage, all
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o

Slika 1. Kolaz-razglednica Gospica. Turisti¢ka zajednica
Grada Gospica

Figure 1. Postcard collage of Gospi¢. City of Gospic Tourist
Board

(SL. 1.). Osobito je zanimljiva fotografija u gornjem
desnom kutu koja je zapravo zrac¢na milenijska
fotografija Sime Strikomana ,,Gospi¢ 3alje snijeg
Vancouveru® snimljena u veljaci 2010. tijekom 21.
Zimskih olimpijskih igara u Vancouveru koja prika-
zuje oblik Ilanaaqa, sluzbenoga logotipa te olimpi-
jade (URL 3). Ispod nje su prema dolje poredane:
panorama Gospica, fontana ,Marta vodarica“ s
katedralom u pozadini te cvijecem okruzena fon-
tana u parku Kolakovcu. Buduci da tri gospi¢ke ra-
zglednice na sedam fotografija prezentiraju samo
naselje Gospi¢, ne iznenaduje izostanak motiva
prirodne bastine. Cak pet fotografija prikazuje nje-
gova zasticena kulturna dobra (kulturno-povijesna

cjelina grada, fontana ,,Marta vodarica“, katedrala
Navjestenja Blazene Djevice Marije; URL 2). Ostale
dvije fotografije predstavljaju nezasti¢enu kultur-
nu bastinu (park Kolakovac) i kulturni dogadaj (mi-
lenijska fotografija).

Tiskane brosure

Kao tiskani promidZbeni materijal, broSure pruza-
ju uvid u turisticki potencijal regije i, ako su dobro
strukturiraneidizajnirane, informativneivizualno
privlacne, ostavljaju pamtljiv prvi dojam na po-
tencijalnoga posjetitelja, koji moze biti presudan
u procesu odabira turistickoga odredisSta. Prema
Zupancu (2010), osnovna je svrha turisti¢kih bro-
Sura informativna. Stoga broSure, osim fotografi-
ja, uglavnom sadrze informacijama bogat tekstu-
alni dio. Njihova namjena moze biti i naglasenije
promotivna. U tom sluc¢aju mogu sadrzavati vise
fotografija jer se njima lakSe stvara imidz odredi-
Sta. Poseban su tip edukativne broSure kojima je
osnovna zadaca pouciti posjetitelje o destinaciji.
Ipak, Cesto broSure imaju vise namjena. U turistic-
kim zajednicama Grada Gospica i Opcine Perusic
dostupno je 12 tiskanih brosura razlicitih formata
i vrsta preklopa, opsega, dizajna i podrucja koje
predstavlja brosura (Sl. 2). NajviSe broSura obu-
hvaca podrucje Licko-senjske zupanije, a tek dvije,
odnosno tri Grad Gospic i Opcinu Perusi¢. Namjena
vecine brosura je informativna i promotivna.
Analiza tiskanih broSura prema formatu, vrsti
preklopa i opsegu (Tabl. 1.) ukazuje na to da se
najcesce tiskaju preklopne brosure, i to klasi¢ne,
leporello preklopne i kombinirane s turistickom
kartom. Preklopne brosure Cine viSe od polovice
prikupljenih brosura (7). KnjizZice su zastupljene u
nesto manjoj mjeri (5). Preklopne brosure tiskane
su na dvije stranice, a knjizice su znatno dulje (26
- 48 stranica). Najopseznija je knjizica koja pred-
stavlja prirodnu i kulturnu bastinu Grada Gospica
(48 str.), Sto je oCekivano ne samo zbog prostrane
povrSine Grada koja zahvaca velike dijelove pri-
rodnoga okoliSa, nego i duge povijesti Gospica,
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arranged on decorated tables. Their motifs are not
limited only to Gospi¢ but represent the entire Lika
region. Two postcards show panoramic views of
Gospi¢: a daytime winter scene and a nighttime
view of the decorated town, also in winter, like-
ly photographed during the Christmas holidays.
The most content-rich postcard is the collage type
with “Greetings from Gospic¢,” with an allocated
front side, alongside a larger photograph of the
Cathedral of the Annunciation of the Blessed Virgin
Mary and part of the adjacent square, including
four smaller photographs depicting urban motifs
(Fig. 1). Particularly interesting is the photograph
in the upper right corner, an aerial “Millennium”
series photograph taken by Sime Strikoman and
titled “Gospi¢ Sends Snow to Vancouver,” taken
in February 2010 during the 21st Winter Olympic
GamesinVancouver, showing the shape of llanaaq,
the official logo of those Games (URL 3). Below it,
arranged vertically, are: a panorama of Gospic,
the “Marta Vodarica” fountain with the cathedral
in the background, and the fountain in Kolakovac
Park surrounded with flowers. As three Gospi¢
postcards, comprising seven photographs, depict

Slika 2. Primjeri broSura
TuristiCke zajednice
Grada Gospicaii

Opdine Perusi¢

Figure 2. Examples of
brochures Tourist Boards
of the City of Gospi¢ and
Municipality of Perusi¢
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only the settlement of Gospic, the absence of nat-
ural-heritage motifs is not surprising. As many
as five photographs show the town’s protected
cultural goods: the historic urban ensemble, the
“Marta Vodarica” fountain, and the Cathedral of
the Annunciation of the Blessed Virgin Mary (URL 2).
The remaining two photographs show the unpro-
tected cultural heritage (Kolakovac Park) and a cul-
tural event (the “Millennium” series photograph).

Printed brochures

Brochures, as printed promotional materials, offer
insightinto a region’s tourism potential and, with a
good layout and design, are informative and visual-
ly appealing, making a memorable firstimpression
on potential visitors that can be decisive when se-
lecting a tourist destination. According to Zupanc
(2010), the primary function of tourist brochures is
informational. Consequently, in addition to pho-
tographs, brochures generally contain text rich in
information. The purpose of brochures can also be
promotionalin nature, when incorporating a larger
number of photographs, which more effectively
contribute to creating the destination’s image. A
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Tablica 1. Formati, vrste preklopa i opseg tiskanih brosSura turistickih zajednica

Naziv publikacije

Format i vrsta preklopa Broj stranica

Turisticka karta 10+1 - Licko-senjska zupanija Preklopna brosura, turisticka karta 2
10+1 razlog za skretanje s autoceste i upoznavanje regije Knjizica 28
Planinarenje, pjeSacenje, treking - Li¢cko-senjska zupanija Knjizica 36
Biciklisticke staze Licko-senjske regije Knjizica 30
Gospic - toliko blizu, toliko raznoliko Knjizica 48
Biciklisticke staze Grada Gospica Preklopna brosura 2
Premuziceva staza Preklopna brosura (leporello) 2
Uvala Zavratnica Preklopna brosura (leporello) 2
Povijesno interpretacijska ruta Preklopna brosura 2
Pecinski park Grabovaca (Cave park) Knjizica 26
ﬁggi)na Perusi¢ - turisti¢ka karta (Perusi¢ Municipality Tourist Preklopna brosura, turisticka karta 5
Otkrij neocekivano - Perusi¢ (Discover undiscovered) Preklopna broSura 2

Izvor: Turisticka zajednica Grada Gospica, Turisti¢ka zajednica Opcine Perusi¢, Javna ustanova Park prirode Velebit, Javna

ustanova Pedinski park Grabovaca

njegova urbanoga karaktera i dugotrajne sredisnje
uloge koju ima u Sirem podrucju.
Analiza vizualnih dijelova brosura, najc¢esce

fotografija, pokazala je da su u 12 brosura uku-

pno prikazana 363 motiva (ili sadrzaja) s podrucja
Licko-senjske Zupanije; najveci se dio odnosi na
njezin licki dio (Plitvicka jezera, Velebit, Srednja
Lika). Motivi prirodne bastine zastupljeni su u dvi-

je trecine (66,4 %) svih prikazanih sadrzaja (Tabl.
2.). Medu njima najvise je onih koji se svrstavaju

u kategoriju prirodnih pejzaza (32,0 %). Ocito se
u zajednici, ali i medu turistima, prirodni pejzazi
percipiraju kao najprivlacniji elementi turisticke

atrakcijske osnove Like, pa se najviSe promoviraju.
S podrucja Srednje Like to su, primjerice, pejzazi
Velebita, jezera Kruscice, brda Zira, Lickoga polja,
Sume Dulibe. Rjede su zastupljene fotografije spe-

leoloskih objekata (najcescée iz Pecinskog parka
Grabovace), rijeka i izvora vode (npr. Gacka, Lika)
i zivotinja (npr. medvjed, konj, ovce); najrjede se
pojavljuju sadrzajiiz biljnoga svijeta (npr. jela Car).

U kategoriji Ostalo nalaze se sadrzaji koji se domi-
nantno povezuju s boravkom u prirodi pa su svrsta-
ni u kategoriju motiva prirodne bastine. Prikazuju
razlicite aktivnosti u prirodi (planinarenje, bicikli-
zam, kajakarenje i sl.), ¢ime doprinose stvaranju
raznovrsneiaktivne turisticke ponude utemeljene
ponajprije na prirodnoj bastini.

Kulturna se bastina kao prevladavajuci mo-
tiv pojavljuje u trecini svih analiziranih sadrzaja
(Tabl. 3.). Najces¢i kulturni motivi prikazuju mu-
zejske, arheoloske i povijesne lokalitete (11,8 %),
poput Memorijalnoga centra ,,Nikola Tesla“, Muzeja
Like, fontane ,Marta Vodarica“, Staroga grada
Perusic¢a, Kosinjskoga mosta, Spomen doma dr.
Ante Starcevica. Slijede sakralni motivi (katedra-
la NavjesStenja Blazene Djevice Marije u Gospicu i
druge mjesne crkve) te fotografije gastronomskih
delicija (npr. slanina, pole, domaéa pogaca, kupus
s rebarcima, krumpir, rakija), koje se ocito smatra-
ju vaznim identitetskim obiljezjima lickoga kraja.
Najrjede su zastupljeni etnografski sadrzaji (npr.
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Table 1. Formats, fold types and length of printed brochures from the Tourist boards

Tourist Map 10+1 - Lika-Senj County Folded brochure, tourist map 2
10+1 Reasons to Exit the Motorway and Explore the Region Booklet 28
Hiking, Walking, Trekking - Lika-Senj County Booklet 36
Cycling Routes of the Lika-Senj Region Booklet 30
Gospic - So Close, So Diverse Booklet 48
Cycling Routes of the City of Gospic Folded brochure 2
Premuzi¢ Trail Folded brochure (Leporello) 2
Zavratnica Cove Folded brochure (Leporello) 2
Historical Interpretation Trail Folded brochure 2
Grabovaca Cave Park (Cave Park) Booklet 26
Perusi¢ Municipality Tourist Map Folded brochure, tourist map 2
Discover undiscovered - Perusi¢ Folded brochure 2

Source: Tourist Board of the City of Gospic; Tourist Board of the Municipality of Perus$i¢; Public Institution Velebit Nature Park;

Public Institution Grabovaca Cave Park

distinct category is educational brochures, with
the primary goal of informing and instructing visi-
tors about the destination. Brochures often have a
number of uses. In the tourist boards of the City of
Gospi¢ and the Municipality of Perusic, a total of 12
printed brochures are available, varying in format
and type of fold, length, design, and the area they
present (Fig. 2). The majority of brochures cover
the wider area of Lika-Senj County, while only two
or three specifically cover the City of Gospi¢ and
the Municipality of Perusi¢. Most of the brochures
are both informational and promotional.

An analysis of printed brochures by format, fold
type, and length (Table 1) indicates that folded
brochures are the most common, including stand-
ard folded formats, Leporello folds, and those in-
cluding a tourist map. Folded brochures account
for more than half of the sample (7). Booklets are
somewhat less common (5). Folded brochures are
printed on two pages, whereas booklets are con-
siderably longer (26-48 pages). The most extensive
publication is the booklet presenting the natural
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and cultural heritage of the City of Gospi¢ (48 pag-
es), as expected, given the City’s large territory,
encompassing significant portions of the natural
environment, but also its long history, urban char-
acter, and its long-standing central role across the
wider region.

An analysis of the visual elements of the bro-
chures, ordinarily photographs, shows that a total
of 363 motifs (or items) from the area of Lika-Senj
County are presented in one way or another in the
12 brochures. Most of the photographs relate to the
Lika region (Plitvice Lakes, Velebit, Central Lika).
Natural heritage motifs account for two-thirds
(66.4 %) of all depicted content (Table 2). The most
prevalent among these are the natural landscapes
(32.0 %). Evidently, both the local community and
tourists perceive natural landscapes as the most
attractive elements of Lika’s tourism, which ex-
plains their prevalence in promotional content.
Within Central Lika, these include, for example,
the landscapes of Velebit, Lake Kruscica, Zira Hill,
Lika Field, and the Duliba forests. Less often shown
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Tablica 2. Motivi prirodne bastine u tiskanim broSurama

Prirodna bastina Broj motiva Udio u ukupnom broju motiva (%)
Prirodni pejzaz 116 32,0

Speleoloski objekti 21 5,8

Rijeke i izvori vode 19 5,3

Zivotinje 18 5,0

Biljni svijet 8 2,2

Ostalo 59 16,3

UKUPNO 241 66,4

Izvor: Turisticka zajednica Grada Gospica, Turisti¢ka zajednica Opcine Perusi¢, Javna ustanova Park prirode Velebit, Javna

ustanova Pecinski park Grabovaca

Tablica 3. Motivi kulturne bastine u tiskanim brosurama

Kulturna bastina Broj motiva Udio u ukupnom broju motiva (%)
Arheoloski, povijesni i muzejski lokaliteti 43 11,8

Sakralni motivi 27 7,4

Gastronomija 26 7,2

Etnografski motivi 11 3,0

Manifestacije 3 0,8

Ostalo 12 3,3

UKUPNO 122 33,6

Izvor: Turisticka zajednica Grada Gospica, Turisti¢ka zajednica Opcine Perusi¢, Javna ustanova Park prirode Velebit, Javna

ustanova Pecinski park Grabovaca

licka kapa, narodna nosnja, pletene kosare, glineni
vréevi) i manifestacije (npr. Jesen u Lici). U katego-
riju Ostalo uvrstene su primjerice zasti¢ene zgrade
i kuce (npr. mlinovi), znameniti ljudi i sl.

Analiza motiva prikazanih u broSurama upudu-
je natodase,slicno kaoi cijela Lika, i Srednja Lika
Zeli prikazati ponajprije kao regija velike biorazno-
likosti, atraktivnih prirodnih pejzaza, krskih oblika,
rijeka, Sumai Zivotinjskoga svijeta. Priroda se istice
kao glavna prednost podrucja, tj. ono Sto je razliku-
jeod drugih turistickih odredista. Slika regije gradi
se oko ideje mira, bijega od gradske svakodnevice
i povezanosti s okoliSem. S druge strane, kulturni
motivi i dalje imaju vaznu ulogu u promociji po-
drucja. Znatno su rjede zastupljeni pa se stjeCe

dojam da se smatraju dopunskim atrakcijama koje,
uz prirodne ljepote, turistima nude iskustvo lokal-
ne kulture, osobitoga (ponajprije ruralnoga) naci-
na zivota i povijesne bastine. Najcesce ukljucuju
prikaze povijesnih lokaliteta, Zive muzejske aktiv-
nosti, sakralnih objekata, lokalne hrane, obicaja i
tradicijskih elemenata.

Osam od dvanaest analiziranih tiskanih bro-
Sura ima samo inacicu na hrvatskom jeziku, tri su
dostupne na hrvatskom i engleskom, dok je samo
jednaviSejezi¢na (hrvatski, engleski, njemacki, ta-
lijanski i francuski), Sto upucuje na zakljucak da je
vedina broSura namijenjena domadim posjetitelji-
ma. Nepristupacnost informacija stranim turistima
zasigurno umanjuje promotivni potencijal i doseg
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Table 2. Natural heritage motifs in printed brochures

Natural landscapes 116 32.0
Speleological features 21 5.8
Rivers and water sources 19 5.3
Animals 18 5.0
Plant life 8 2.2
Other 59 16.3
TOTAL 241 66.4

Source: Tourist Board of the City of Gospic¢; Tourist Board of the Municipality of Perusi¢; Public Institution Velebit Nature Park;

Public Institution Grabovaca Cave Park

Table 3. Cultural heritage motifs in printed brochures

Archaeological, historical, and museum sites 43 11,8
Sacral motifs 27 7,4
Gastronomy 26 7,2
Ethnographic motifs 11 3,0
Events 3 0,8
Other 12 3,3
TOTAL 122 33,6

Source: Tourist Board of the City of Gospic¢; Tourist Board of the Municipality of Perusi¢; Public Institution Velebit Nature Park;

Public Institution Grabovaca Cave Park

are photographs depicting speleological features
(mostly from the Grabovaca Cave Park), rivers and
water sources (the Gacka and Lika rivers), and ani-
mals (bears, horses, and sheep), while content re-
lated to plant life (the fir tree “Car”) appears rarely.
The category “Other” includes content associated
with activities in nature and, therefore, classified
under natural heritage motifs. They depict various
outdoor activities, such as hiking, cycling, kayak-
ing, and similar, portraying a diverse and active
tourism based on natural heritage.

Cultural heritage is the dominant motif in one-
third of all analyzed content (Table 3). The most
frequent cultural motifs depict museum, archae-
ological, and historical sites (11.8 %), such as the
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Nikola Tesla Memorial Center, the Lika Museum, the
Marta Vodarica fountain, the Old Town of Perusi¢,
the Kosinj Bridge, and the Dr. Ante Starcevi¢
Memorial House. Next are sacral motifs, such as
the Cathedral of the Annunciation of the Blessed
Virgin Mary in Gospic and other local churches, as
well as photographs of gastronomic specialties
(bacon, pole, homemade flatbread, cabbage with
ribs, potatoes, rakija), regarded as important to
the regional identity of Lika. Ethnographic content
(Lika cap, traditional costumes, woven baskets,
clay jugs) and seasonal events (Autumn in Lika) are
less prevalent. The Other section presents protect-
ed buildings and houses (mills), renowned persons,
and similar content.
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na inozemnim trzistima. U smislu povezanosti s
digitalnim kanalima, gotovo sve brosure, njih 11,
sadrze QR kod ili mreZnu poveznicu koja korisnika
upucuje na dodatne internetske izvore informacija.

Dizajnom, strukturom i vizualnoscu sve su bro-
Sure promisljeno koncipirane i estetski privlacne.
Tekst je kratak i jasan, a raspored sadrzaja prila-
goden korisnicima, tj. osmisljen tako da se infor-
macije lako pronadu. U nekim je broSurama tekst
podijeljen u manje cjeline, uz oznake ili simbole koji
olaksavaju snalazenje. Bogate su mnogim fotogra-
fijama koje ¢esto zauzimaju cijele stranice. Stoga ih
se moze smatrati vizualno i sadrzajno uskladenim
prikazom prostora Like (i Srednje Like), u kojem se
prirodni i kulturni elementi nadopunjuju u stvara-
nju identiteta licke regije.

Mrezne stranice

Mrezne stranice vezane uz turisticke sadrzaje ne
samo da informiraju i promoviraju odredeno tu-
risticko odrediste, nego i stvaraju Zelju za napu-
Stanjem monitora i fizickim posjetom destinaciji
te omogucuju usporedivanje turistickih atrakcija
(Zupanc, 2010). Za razliku od tiskanih publikacija
koje su u svojoj biti ogranicene nakladom i brojem
stranica te staticne, mrezne stranice imaju neo-
granicenu nakladu, rentabilnije su, nude gotovo
neogranicen prostor za prezentaciju informacija
te imaju znatno veée mogucnosti, odnosno oblike
prezentacije sadrzaja (npr. podrzavaju postavljanje
viSe teksta i fotografija, imaju interaktivna sucelja
i karte) te omogucavaju stalna osvjezavanja i do-
pune sadrzZaja, pa su nasiroko prihvacen medij tu-
risticke promidzbe. Bududi da ovise o broju posje-
titelja stranice, moraju biti strukturirane tako da su
intuitivne i prilagodene korisnicima, tj. da olak3a-
vaju pretrazivanje i poticu posjetitelje na dulje za-
drzavanje. Medutim, one imaju i nedostatke koji se
uglavnom tic¢u tehnickih preduvjeta potrebnih za
njihovo posjedivanje (zahtijevaju kompatibilne in-
ternetske preglednike, ovise o dostupnosti posluzi-
telja te brzini mreZzne povezanosti s posluziteljem).

Osim toga, moze biti upitna vjerodostojnost i rele-
vantnost prezentiranih podataka (Slunjski, 2019).
Stoga se u potrazi za pouzdanim informacijama
korisnici naj¢esce sluze sluzbenim mreznim stra-
nicama turistickih zajednica. Za potrebe ovoga
istrazivanja opisno su analiziraniizgled, strukturai
motivi mreznih stranica turisti¢kih zajednica Lic¢ko-
senjske Zupanije, Grada Gospica i Opcine Perusic te
udruge Opcine Lovinac.

Mrezna stranica Turisticke
zajednice Licko-senjske zupanije

Turisticka zajednica Licko-senjske Zupanije kori-
sti jednu primarnu mreznu stranicu (URL 4) i dvije
specijalizirane stranice - Lika Active (URL 5) i Lika
Gastro (URL 6). Specijaliziranim se stranicama pri-
stupaizravno ili putem primarne mrezne stranice;
koncipirane su naslican nacin s pojednostavljenim
pretrazivanjem; sadrzaji su informativno-promo-
tivnoga karaktera; na njima su funkcionalni linkovi
kao dio teksta i sadrzaja. Sve navedene stranice
imaju hrvatsku i englesku inacicu (Turisti¢ka za-
jednica Licko-senjske zupanijei Institut za turizam,
2025).

Primarna mrezna stranica strukturirana je
prema logi¢nim i korisni¢ki pristupaénim temat-
skim kategorijama Sto raditi, Planiranje putovanja,
Upoznajte regiju te Kontakt, koje imaju svoje podiz-
bornike. Administrativni izbornik na dnu stranice
sluZi za transparentno informiranje o aktualnim
dogadajima, natjecajima i relevantnim dokumen-
tima. Hijerarhijski jasna organizacija sadrzaja osi-
gurava preglednost i jednostavnu uporabu.

U kategoriji Sto raditi naglasak je stavljen na
ponudu aktivnosti usmjerenih na aktivni turizam i
iskustvene dozivljaje (biciklizam, pjeSacenje, plani-
narenje, lov i ribolov, speleo-turizam, adrenalinski
i zimski sportovi te sportovi na vodi). Od pojedinih
mjesta s podrucja Srednje Like navode se Pecinski
park Grabovaca, rijeka Lika i jezero Kruscica te
Kosinjski most. Sadrzaj kategorije Planiranje puto-
vanja Cine prakti¢ne informacije vezane uz dolazak
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An analysis of the motifs in the brochures sug-
gests that, just like Lika in general, Central Lika
is portrayed as a region of great biodiversity, at-
tractive natural landscapes, karst features, rivers,
forests, and wildlife. Nature is presented as the
regional feature that distinguishes it from other
tourist destinations. The image of the region is
based on tranquility, the opportunity to escape
everyday urban life, and to establish a connection
with nature. Also, cultural motifs play animportant
role in promoting the region. Given that they are
less represented, they appear as supplementary
attractions which, alongside natural beauty, allow
visitors to experience the local culture, a distinctive
and predominantly rural way of life, imbued with
historical heritage. They most commonly include
depictions of historical sites, live museum activi-
ties, sacral buildings, local cuisine, customs, and
traditional content.

Eight of the twelve printed brochures are avail-
able only in the Croatian language, three are avail-
able in both Croatian and English, and only one
brochure is published in a multilingual version in
Croatian, English, German, Italian, and French, sug-
gesting that most of the brochures are intended for
domestic visitors. The fact that foreign tourists are
unable to getinformation lessens the promotional
potential and reach of the brochures in interna-
tional markets. Regarding integration of informa-
tion with digital channels, almost all brochures (11)
include a QR code or a website link directing users
to additional online sources.

The design, structure, and visuals of all the bro-
chures have been carefully planned and are aes-
thetically appealing. The textual content is concise
and clear, while the layout is user-friendly for easy
access to information. In some brochures, the text
is divided into smaller sections, accompanied by
markers or symbols that make navigation easier.
The brochures are rich in photographs, often tak-
ing up full pages. These presentations are visually
and conceptually well thought-out presentations
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of the Lika region (and Central Lika), where the nat-
ural and cultural content complement one another
in creating the regional identity.

Websites

Websites on tourism inform and promote a desti-
nation, creating the desire to leave the screen and
visit it in person, while also providing an opportu-
nity to compare tourist attractions (Zupanc, 2010).
Unlike printed publications, constrained by print
runs, page numbers and being static, websites have
an unlimited reach, are more cost-effective, offer
virtually unlimited space for presenting information
and provide significantly greater possibilities and
formats for presenting content, by providing larger
amounts of text and images, as well as interactive
interfaces and maps. The ability to continuously
update and expand content is why websites have
become a widely adopted medium for promoting
tourism. As success is measured by the number of
website visitors, they must be structured to be in-
tuitive and user-friendly, providing easy navigation
and encouraging users to remain engaged longer.
However, there are also certain drawbacks, primar-
ily the technical requirements for providing access,
such as compatible web browsers, server availabil-
ity and network connection speed. In addition, the
reliability and relevance of the information present-
ed at times are questionable (Slunjski, 2019). Users
most often rely on the official websites of Tourism
Boards when seeking trustworthy information. For
the purposes of this study, the layout, structure, and
motifs of the websites of the Tourist Boards of Lika-
Senj County, the City of Gospi¢, and the Municipality
of Perusic¢, as well as the Municipality of Lovinac as-
sociation, were analyzed descriptively.

Website of the Lika-Senj
County Tourist Board

The Lika-Senj County Tourist Board has one main
website (URL 4) and two specialized websites called
Lika Active (URL 5) and Lika Gastro (URL 6). The
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i boravak u Zupaniji (prijevoz i smjestaj). Osobita je
vrijednost ove kategorije moguénost preuzimanja
viSejezicnih brosSura i vodica. U kategoriji Upoznajte
regiju, uz opce i geografske podatke o Zupaniji, pred-
stavljene su izdvojene turisticke atrakcije, od kojih
se u Srednjoj Lici nalaze dio Parka prirode Velebit,
Pecinski park Grabovaca, Gospic, Perusi¢, Lovinac,
Memorijalni centar ,,Nikola Tesla“, Spomen dom dr.
Ante Starcevica i Muzej Like. Kontakt nudi adrese i
brojeve telefona turistickih zajednica korisne kako
lokalnim djelatnicima, tako i turistima koji Zele pra-
titidogadanja i planirati svoj posjet u skladu s njima.

Sve su turisti¢ke atrakcije predstavljene foto-
grafijama i kratkim popratnim tekstom. Od pri-
kazanih motiva prirodne bastine Zupanije najvi-
Se se istiCu: Plitvicka jezera, Park prirode Velebit,
Nacionalni park Sjeverni Velebit, Pecinski park
Grabovaca, rijeka Lika, jezero Kruscica, uvala
Zavratnica i rijeka Gacka. Medu najvaznijim kul-
turno-povijesnim motivima Zupanije istice se rod-
na kuca Nikole Tesle. Unatoc¢ razmjerno bogatoj
ponudi dogadanja, koji su popisani u podizborniku
Kultura, uocava se da su tradicionalne manifesta-
cije, folklor, lokalni nacin Zivota i sportski kultur-
ni dogadaji slabije prezentirani sadrzaji turisticke
ponude u odnosu na ostale atrakcije, osobito pri-
rodne. S obiljem fotografija, u vizualnom smislu
stranica je privlacna.

Mrezna stranica Turisticke
zajednice Grada Gospica

Mrezna stranica Turisticke zajednice Grada
Gospica (URL 7) ima hrvatsku i englesku inacicu.
Funkcionalnost stranice vrlo je visoka; struktu-
ra je jasna, bez suvisnih navigacijskih alata; ka-
tegorije su logi¢no poslozZene; sadrzaj je pregle-
dan. Na naslovnici je dinamican gornji okvir; iz-
dvojeno je sedam tematskih kategorija (DoZivite,
Novosti, Gastronomija, Sport i rekreacija, Smjestaj,
IstraZite, Dokumenti), od kojih neke sadrze podiz-
bornike. Kategorija DoZivite vizualno je i sadrzajno
najupecatljivija. U njoj su opisani i fotografijama

prikazani kljucni lokaliteti kulturne i prirodne ba-
Stine (Memorijalni centar ,Nikola Tesla“, Spomen
dom dr. Ante Starcevica, Muzej Like, povijesni loka-
liteti, ukljucujuci trgove i spomenike, Park prirode
Velebit); nudi mogucnost preuzimanja visejezi¢nih
broSura. Kategorija Novosti pruza aZzurirane infor-
macije o kulturnim i sportskim dogadajima, izloz-
bama, koncertima, festivalima i manifestacijama
(npr. Dan Grada Gospica, Advent u srcu Like, Jesen
u Lici). U kategoriji Gastronomija promoviraju se lo-
kalni restorani, konobe i obiteljska poljoprivredna
gospodarstva, uz detaljan opis tradicionalnih li¢kih
jelaipica. Sportirekreacija prezentira mogucnosti
planinarenja, biciklizma, jahanja, ribolova, lova,
parajedrilicarstva i drugih adrenalinskih aktivno-
sti. Smjestaj donosi pregled dostupnih smjestaj-
nih kapaciteta po vrstama. U kategoriji IstraZite
nude se prakti¢ne informacije, ukljuc¢ujuéi osnovne
informacije o Gradu Gospicu, kontakte turisticke
zajednice, turisticko-informativnoga centra, tu-
ristickih agencija i ostalih s turizmom povezanih
institucija, te informacije o poznatim Gospi¢anima.
Postavljene su i viSejezi¢ne broSure. Dokumenti
nude izbor klju¢nih sluzbenih dokumenata turistic-
ke zajednice poput statuta, plana upravljanja de-
stinacijom, programa rada i izvje$éa te natjecaja.

Prezentacija prirodne i kulturne bastine te-
melji se na vizualnom doZivljaju pa su postavljene
mnoge profesionalne fotografije i multimedijski
sadrzaji, a tekstovi sluze kao informativna dopuna.
Najzastupljeniji su motivi kulturnei prirodne basti-
ne. Nematerijalna bastina, poput folklora, narod-
nih obicajaizanata, Cini se zadovoljavajuce prisut-
nom. Uglavnom se prezentira putem informacija o
manifestacijama i gastronomiji.

Mrezna stranica Turisticke
zajednice Opcine Perusic

Mrezna stranica Turisticke zajednice Opcine
Perusi¢ (URL 8), koja ima hrvatsku i englesku ina-
¢icu, otvara se uvodnom fotografijom s porukom
»Dobrodosli u zemlju 3pilja i bogate proSlosti!“.
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specialized websites are accessed either directly
on the web or from links from the main website.
They have common web design approaches: sim-
plified navigation with informative and promotion-
al content. Functional links can be found in the text
and other sections of content. The websites are
available in Croatian and translated into English
(Lika-Senj County Tourist Board and the Institute
for Tourism, 2025).

The structure of the main website incorporates
logical and user-friendly thematic sections: Things
to Do, Plan Your Trip, Explore the Region (About
Lika), and Contact, each with the option of sub-
menus. An admin menu in the page footer contains
transparent information on current events, ten-
ders, and relevant documents. The hierarchically
structured content ensures both clarity and ease
of use.

Inthe Things to Do section, activities related to
active tourism and outdoor recreational activities,
such as cycling, walking, hiking, hunting and fish-
ing, speleotourism, adrenaline and winter sports,
and water-based activities. The highlighted loca-
tions in Central Lika are the Grabovaca Cave Park,
the Lika River and Lake Kruscica, and the Kosinj
Bridge. The Plan Your Trip section has practical
information on traveling and staying in the County
(transport and accommodation), in particular, the
ability to download multilingual brochures and
guides. The Explore the Region (About Lika) sec-
tion presents tourist attractions, including general
and geographical information about the County,
as well as special tourist attractions: the Velebit
Nature Park, the Grabovaca Cave Park, Gospic,
Perusi¢, Lovinac, the Nikola Tesla Memorial Center,
the Dr Ante Starcevi¢ Memorial House, and the Lika
Museum. The Contact section provides the ad-
dresses and telephone numbers of Tourist Boards,
which are useful for local workers and visitors who
want to follow events and plan their stay.

All tourist attractions are presented in photo-
graphs, each accompanied by a caption. The most
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prominent of the motifs depicting the County’s nat-
ural heritage are the Plitvice Lakes, Velebit Nature
Park, Northern Velebit National Park, Grabovaca
Cave Park, the Lika River, Lake Kruscica, Zavratnica
Cove, and the Gacka River. Regarding the County’s
most significant cultural and historical motifs, par-
ticular emphasis is placed on Nikola Tesla’s birth-
place. Despite a relatively long list of events under
the Culture submenu, traditional manifestations,
folklore, local ways of life, and sports-cultural
events are less prominently represented in the tour-
ism offer compared to other attractions, particularly
those related to natural heritage. The website is vis-
ually appealing because it has a lot of photographic
content.

Website of the Gospic Tourist Board

The Gospi¢ Tourist Board website (URL 7) isin both
Croatian and English. It is very functional: a clear
structure, logically organized sections, well-struc-
tured content, and easy navigation. The home-
page features a dynamic header and highlights
seven thematic sections, such as Experience,
News, Gastronomy, Sport and Recreation,
Accommodation, Explore, and Documents, with
some submenus. The Experience section is the
most prominent both visually and content-wise.
It presents key cultural and natural heritage sites
with descriptive text and photographs, such as
the Nikola Tesla Memorial Center, the Dr Ante
Starcevi¢ Memorial House, the Lika Museum, his-
torical sites including squares and monuments and
Velebit Nature Park, while also offering the abili-
ty to download multilingual brochures. The News
section provides recent information on cultural
and sporting events, exhibitions, concerts, festi-
vals, and other events, such as Gospi¢ City Day,
Advent in the Heart of Lika, and Autumn in Lika.
The section on Gastronomy provides information
on restaurants, taverns, and family-run farms, and
includes traditional Lika dishes and beverages.
The section on Sports and Recreation outlines
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Slika 3. Mrezna stranica Turisticke zajednice Op¢ine Perusi¢ (URL 8)

Figure 3. Website of the Perusic Tourist Board (URL 8)

Time je istaknut kljucni sadrzaj turisticke ponu-
de opdine, a to su Spilje, odnosno Pecinski park
Grabovaca (Sl. 3.). Fotografija je dio dinamicnoga
gornjeg okvira. Stranica sadrzi kombinaciju kratkih
tekstova i fotografija klju¢nih motiva.

Na naslovnici su sljedeée kategorije: Pocetna,
O nama, IstraZite, DoZivite, Planirajte putovanje,
Galerija, Novosti, Kontakt, od kojih neke sadrze
podizbornike. Kategorija Pocetna donosi nekoli-
ko klju¢nih informacija o Perusi¢u. O nama sadr-
Zi osnovne podatke, dokumente, izvjeSca i kon-
takt informacije. Tre¢a kategorija, IstraZite, nudi
fotografski i opisni prikaz najistaknutijih dijelo-
va prirodne i kulturne bastine Opcine Perusic.
Takoder, dostupne su osnovne informacije o na-
selju Perusi¢, kulturi i obicajima, Pedinskom par-
ku Grabovaca, povijesti Perusica, rijeci Lici, jezeru
Kruscici i Kosinju. U kategoriji DoZivite nude se ra-
znoliki sadrzaji namijenjeni posjetiteljima koji zele
aktivno upoznati kraj (obiteljski odmor s pou¢nim
stazama, kajakarenje i splavarenje na rijeci Lici,
loviriboloy, biciklizam i planinarenje). U kategoriji
Planirajte putovanje pruza se pregled smjestajnih
kapaciteta, restorana i obiteljskih poljoprivrednih

POEETNA ONAMA  ISTRAFTE  DOIWITE

@ Trg popa Marka Mesiéa 2, 53202, PeruSic, Hrvatska €3 tzperusic@gmailcom 47 +38553679188

PLANIRAJTEPUTOVANJE ~ GALERIJA NOVOSTI kontakT o 5

- %

gospodarstava koji olakSavaju organizaciju borav-
ka. Sadrziiinteraktivnu kartu opcine te broSure na
tri jezika. U Galeriji je prikazano 19 fotografija, od
Cega se samo Cetiri odnose na dominantno kul-
turnu bastinu, dok je ostatak posvecen motivima
prirodne bastine. Kategorija Novosti sadrzi pregled
aktualnih dogadanja koja se redovito osvjezavaju.
Kontakt omogucuje turistima jednostavno slanje
poruke ili upita putem obrasca te pruza kljuc¢ne
podatke za komunikaciju.

Sudedi prema mreznoj stranici, promocija
Opcine osim prirodne i kulturne bastine obuhva-
¢a zivotni stil i tradiciju, gastroturizam, folklorne
i sezonske manifestacije (npr. Advent u Perusicu,
Perusicki sunc¢ani dani, Zeleni sajam), Sto se smatra
njezinom dodanom vrijedno$¢u.

Mrezna stranica Lovinackoga
turistickog foruma

MreZna stranica Lovinackoga turistickog foru-
ma (LTF) (URL 9) ima hrvatsku i englesku inaci-
cu. Otvara se uvodnom fotografijom s porukom
»lstrazite ljepote Velebita“, cime se naglasava
kljucni sadrzaj turisticke ponude op¢ine, Velebit.
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opportunities for hiking, cycling, horseback riding,
fishing, hunting, paragliding, and other adrena-
line activities. The Accommodation section shows
a brief overview of available accommodation by
type. The Explore section provides practical infor-
mation, including basic information about the City
of Gospi¢, contact details for the Tourist Board, the
tourist information center, travel agencies, and
other tourism institutions, as well as information
on notable individuals from Gospi¢. Multilingual
brochures are also available. The Documents sec-
tion includes important official documents of the
Tourist Board, such as statutes, destination man-
agement plans, work programs and reports, as
well as public tenders.

The presentation of natural and cultural herit-
ageis primarily a visual experience, which includes
many professional photographs and multimedia
content, while the accompanying texts serve as ad-
ditional information. Cultural and natural heritage
motifs are strongly presented. Intangible heritage,
such as folklore, traditional customs, and crafts,
also follows a satisfactory format, mainly with in-
formation on events and gastronomy.

ve #

Website of the Perusic Tourist Board

The website of the Perusi¢ Tourist Board (URL 8),
available in both Croatian and English, opens on
the homepage with an image bearing the message
“#The Land Of The Caves”. It highlights the key el-
ement of the municipality’s tourism offer, namely
the caves, specifically the Grabovaca Cave Park
(Fig. 3). The image is part of the dynamic header.
The website combines brief textual content with
photographs illustrating key motifs.

The homepage features the following sections:
Home, About Us, Explore, Experience, Plan A Trip,
Gallery, News, and Contact, some of which have
submenus. The Home section provides several key
pieces of information about Perusi¢. The About Us
section contains basic information, documents,
reports, and contact details. The Explore section
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is a photographic and descriptive presentation of
the most important natural and cultural heritage
of the Municipality of Perusic. It also provides ba-
sic information about the settlement, culture and
customs of Perusi¢, the Grabovaca Cave Park, the
history of Perusi¢, the Lika River, Lake Kruscica and
Kosinj. The Experience section presents a variety
of activities for visitors who want to get actively
engaged with the area, such as family holidays with
educational trails, kayaking and rafting on the Lika
River, hunting and fishing, cycling, and hiking.

The Plan Your Trip section gives an overview
of accommodations, restaurants, and family-run
farms to help visitors organize their stay. There is
also an interactive map showing the municipali-
ty and brochures in three languages. The gallery
section displays 19 photographs: four depict cul-
tural heritage and the remainder natural heritage
motifs. The News section outlines current events
taking place and is regularly updated. The Contact
section gives visitors the opportunity to submit
inquiries via an online form and provides contact
details.

Based on the overall website, the promotion
of the Municipality extends beyond natural and
cultural heritage to include lifestyle and tradition,
gastronomic tourism, as well as folklore and sea-
sonal events, such as Advent in Perusi¢, Perusic
Sunny Days, and the Green Fair, which are deemed
added value to the tourism offer.

Website of the Lovinac Tourist Forum

The Lovinac Tourist Forum (LTF) website (URL 9)
is available in both Croatian and English. It opens
with a hero image bearing the message “Explore
the beauty of Velebit,” highlighting the key element
of the municipality’s tourism offer—Velebit. The im-
ageis part of the dynamic header. The website has
a clear structure, concise (perhaps overly concise)
text, and a logical navigation menu with the follow-
ing sections: LTF, Accommodation, Gastro, Local
Attractions, Manifestations, Surroundings and
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Fotografija je dio dinami¢noga gornjeg okvira.
Stranica ima preglednu strukturu, kratke (moZda
i prekratke) tekstove, logi¢no organiziran naviga-
cijskiizbornik s kategorijama: LTF, Smjestaj, Gastro,
Lokalni sadrZaji, Manifestacije, Ponuda u okruZe-
nju, Novosti, Kako do Lovinca?, Kontakt; vecina njih
sadrzi podizbornike. U kategoriji LTF donose se
osnovne informacije o udruzi. Smjestaj posjetite-
liima nudi informacije o razli¢itim vrstama smje-
Staja. Kategorija Gastro predstavljena je podizbor-
nicima koji donose informacije o ugostiteljskim
objektima i proizvodacima lokalnih proizvoda. U
kategoriji Lokalni sadrZaji nalaze se fotografije i
vrlo kratki opisi mnogih atraktivnih lokaliteta, kao
Sto su poucne staze Lovinca, LikaBike, sanjkaliSte
Cvitus$a, biciklisti¢ke staze juznog Velebita, Park
prirode Velebit, Tulove grede, rimska cesta, mlin
Travié, jezero Sv. Rok, izvor Bakovac, Vrilo mudro-
sti, Majstorska cesta. Manifestacije sadrze pregled
brojnih dogadanja (npr. Velebike Maraton, koncert
Oxygene na Majstorskoj cesti, Lovinacki Advent,
Dani sira i lickog krumpira, MTB festival Srce
Velebita i dr.), koji se stalno osvjezava i mijenja.
U kategoriji Ponuda u okruZenju na sli¢an je nacin
izdvojeno desetak atraktivnih izleta i destinacija
u neposrednoj blizini (npr. Truffle hunting, staza
Nikole Tesle, Pecinski park Grabovaca, kanjon ri-
jeke Zrmanje, nacionalni parkovi Sjeverni Velebit,
Krka, Kornati i Paklenica te Plitvicka jezera).

Sto se prezentacije prirodne i kulturne bastine
tice, stranica jasno promovira oba tipa bastine.
Motive prirodne bastine Cine staze, parkovi, vo-
deni izvori, sanjkaliSte i jezero, dok motive kul-
turne bastine Cine Majstorska cesta, mlin Travic i
dr. Primjecuje se da osim bastinskih motiva, sta-
nica snazno promice festivale i dogadanja, ga-
stronomsku ponudu, proizvodace lokalnih proi-
zvoda, sportske aktivnosti, edukativne sadrzaje
i nacin zivota kroz ruralni turizam i domace pro-
izvode. Time je u segmentu manifestacija i do-
gadanja ova mrezna stranica u odnosu na druge
najinformativnija.

Sve analizirane mrezne stranice imaju slicnu
strukturu, donekleiizgled. Vizualno su vrlo privlac-
ne i korisnicima pristupacne, jasne su i pregledne,
s mnogo korisnih turistickih i drugih informacija. U
svojem klju¢nom dijelu, a to je prezentacija lokal-
noga prostora i zajednice, isti¢u prirodnu i kulturnu
bastinu, gastronomsku ponudu te sportsko-rekre-
acijske aktivnosti koje se na njihovom podrucju
mogu odyvijati (osobito u prirodi).

Zakljucak

U uvodnom je dijelu istaknuto kako 35,8 % povrsi-
ne Srednje Like pripada nekoj kategoriji zasticenih
prirodnih podrucja Hrvatske. U njoj je, s druge stra-
ne, smjesteno svega 1,2 % svih kulturnih dobara
u Hrvatskoj. Dakle, zasticena prirodna bastina u
odnosu na kulturnu uvelike ide u prilog prirodne
bastine. U analizi odnosa prirodne i kulturne ba-
Stine predstavljene prevladavaju¢im motivima u
turisti¢ckim publikacijama (razglednicama, tiska-
nim broSurama i mreznim stranicama turistickih
zajednica) motivima prirodne bastine se uz opise i
dojmljive vizualne prikaze prirode pribrojila vecina
sportsko-rekreacijskih aktivnosti jer se uglavnom
odnose na boravak u prirodi, a motivima kulturne
bastine dodala se prezentacija gastronomske po-
nude i ve¢ina manifestacija i dogadaja.

Analiza je pokazala da se stvarna veca zastu-
pljenost zasticene prirodne bastine u Srednjoj Lici
najvise odrazava u broSurama, u kojima je odnos
izmedu prezentirane prirodne i kulturne bastine
sukladan udjelima zasti¢enih prirodnih podrucja i
kulturnih dobara. Mrezne stranice uravnotezenije
predstavljaju prirodnu i kulturnu bastinu. Upravo
se ovi zakljucci smatraju glavnim doprinosom
rada. Vodedi se njima, glavni dionici razvoja turiz-
ma ovoga podrucja, a to su turisticke zajednice,
mogli bi ubuduée usmjeravati prezentaciju bastine
svoga kraja.

Prema dominantnim motivima, Srednja Lika
ponajprije se prikazuje kao regija raznolike i
ocuvane prirode, atraktivnih prirodnih pejzaza,
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Offers, News, How to Reach Lovinac? and Contact,
most of which have submenus. The LTF section
provides basic information about the association.
The Accommodation section offers visitors infor-
mation about types of accommodation. The Gastro
category is organized into submenus with infor-
mation on catering establishments and producers
of local products. The Local Attractions section
features photographs and brief descriptions of nu-
merous attractions, such as the Educational Trails
of Lovinac, LikaBike, the Cvitusa sledding area, bi-
cycle paths of South Velebit, Velebit Nature Park,
Tulove grede, the Roman road, Travi¢ mill, Lake Sv.
Rok, Bakovac spring, Source of Wisdom, and the
Majstorska cesta (Master Road). The Manifestations
section gives an overview of numerous events,
such as the Velebike Marathon, the Oxygene con-
certon the Majstorska cesta, Lovinac Advent, Days
of Cheese and Lika Potatoes, MTB Heart of Velebit
Festival, which is continuously updated and mod-
ified. The Surroundings and Offers section also
highlights ten or so attractive excursions and des-
tinations in the immediate vicinity, such as truffle
hunting, the Nikola Tesla path, Grabovaca Cave
Park, the Zrmanja river canyon, the national parks
of Northern Velebit, Krka, Kornati, and Paklenica,
as well as the Plitvice Lakes.

The website clearly promotes both natural and
cultural heritage. Natural heritage motifs include
trails, parks, water sources, the sledding area,
and the lake, while cultural heritage motifs depict
the Majstorska cesta, Travi¢ mill, and similar sites.
Also evidentis that, in addition to heritage content,
the website promotes festivals and events, gas-
tronomic offerings, producers of local products,
sporting activities, educational content, and forms
of lifestyle linked to rural tourism and domestic
products. This website is the most informative in
the section on events and manifestations com-
pared to other websites.

All analyzed websites have a similar structure
and visual design: visually appealing, user-friendly,
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clear, and well organized, offering a substantial
amount of useful tourism-related and other infor-
mation. The key purpose of the websites, which is
to present the local area and community, places
emphasis on natural and cultural heritage, gastro-
nomic offerings, as well as sporting and recreation-
al activities, particularly those that can take place
in the natural environment.

Conclusion

The introductory section noted that 35.8 % of the
territory of Central Lika falls within the protect-
ed natural areas of Croatia, while only 1.2 % of all
cultural goods in Croatia are located in the region.
So, when comparing protected natural heritage to
cultural heritage, natural heritage largely prevails.
In analyzing the relationship between natural and
cultural heritage as represented in the dominant
motifs of tourism publications (postcards, print-
ed brochures, and tourist board websites), most
sporting and recreational activities are classified
under natural heritage motifs, given that they are
activities in nature, whereas gastronomic offerings
and the majority of events and manifestations fall
under cultural heritage motifs.

The analysis demonstrates that the greater
representation of protected natural heritage in
Central Lika is mostly evident in brochures, where
the ratio between promoted natural and cultural
heritage aligns with the ratio of protected natu-
ral areas and cultural goods. In comparison, web-
sites showcase natural and cultural heritage more
evenly. These findings reveal the principal contri-
bution of this study, and guided by them, the key
stakeholders in the development of local tourism,
the Tourist Boards, should, in the future, perhaps
direct more effort to present the local heritage in
tourism.

Based on dominant motifs, Central Lika is pri-
marily portrayed as a region of diverse and pre-
served natural environments, attractive land-
scapes, speleological attractions, rivers, lakes, and
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speleoloskih objekata, rijeka, jezera i zZivotinja.
Priroda je temelj razvoja ekoturizma, cikloturiz-
ma, gastronomskoga i ruralnoga turizma te avan-
turisti¢kih oblika odmora - oblika turizma koji su
u znatnoj mjeri vec prisutni u Srednjoj Lici i koji se
umnogome promoviraju na mreznim stranicama
turistickih zajednica. Kulturni motivi poput povije-
snih lokaliteta, muzeja, sakralnih objekata, memo-
rijalnih mjesta, lokalne gastronomije i tradicijskih
elemenata, uglavnom su rjede zastupljeni motivi

pa se stjeCe dojam da kulturna bastina dodatno
obogaduje turisticku ponudu regije utemeljenu na
prirodnoj bastini, unatoc brojnim dokazima duge
ljudske prisutnosti i slojevite povijesti tog dijela
Like. MoZebitna daljnja istrazivanja turisticke pre-
zentacije bastine Srednje Like mogla bi se usredo-
tociti na otkrivanje dodatnih razloga slabije zastu-
pljenosti kulturne bastine u odnosu na prirodnu
ako takvi, osim prostranijeg prirodnog zasti¢enog
podrucja, postoje.
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wildlife. Nature is the foundation for the ongoing
development of ecotourism, cycling tourism, gas-
tronomic and rural tourism, as well as adventure
tourism; all in all, these types of tourism are al-
ready well represented in Central Lika and widely
promoted on the Tourist Board websites. Historical
sites, museums, sacral buildings, memorial loca-
tions, local gastronomy, and traditional content
as cultural motifs are generally underrepresented,
giving the impression that cultural heritage only
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complements a predominantly natural-heritage
tourism, despite substantial evidence of long-term
human presence and the layered historical devel-
opment of this part of Lika. Future research on the
presentation of Central Lika’s heritage in tourism
should focus on identifying additional reasons for
the underrepresentation of cultural heritage rel-
ative to natural heritage, if such reasons, apart
from the larger extent of protected natural areas,
actually exist.
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