Pozivi na sudjelovanije / Call for Papers

World Conference on Media and
Communication

23-25 October 2026, Oxford (United Kingdom)

The 7th edition of the World Conference on Media and Communication will be
bringing together members of academia from around the world for three days of
intense learning, discussions, and networking.

The success of the previous editions has shown the importance of hosting this
conference on an annual basis. The turbulent times, be it social, political, or pub-
lic health conversations, have put a spotlight on the role of media in the public
discourse. The 2026 edition of the communication Conference is an opportunity
for scientists, researchers, educators, PhD candidates and graduate students,
and members of research and non-profit organizations to help shape the future
of media

The 7th World Conference on Media and Communication on 23 - 25 October 2026
in Oxford, UK encourages all to present their recent research work. This confer-
ence is considered a prestigious event organized with the motivation to provide an
excellent international platform for academics, researchers, managers, industrial
participants, and students to share their research findings with global experts. All
full paper submissions will be peer-reviewed and evaluated based on originality,
technical and/or research depth, accuracy, and relevance with the theme of the
conference.

THEMES AND TOPICS:

Communication in Digital Age,

Social Media Design & Media Management,
Journalism,

Marketing & Social Media,

Organizational Communication,
Interpersonal & Intercultural Communication,
Public Relations

s WORLD CONFERENCE ON MEDIA AND COMMUNICATION
¢ CALL FOR PAPERS




GUIDELINES FOR SUBMISSION:

We invite abstracts in a single para-
graph, without indentation, that sum-
marizes the key points of the manu-
script in 150 to 250 words.

The text should be in English, American
or British usage is accepted, but not a
mixture of both.

Please provide 3-5 keywords that re-
flect your study. Use APA style (latest
edition).

Panel proposals should include:

« Panel Session title,

« brief summary of the session
contents,
Topic area (choose one from the
topics of the conference or select
a new topic within the main theme
of the conference),
The List of Panelists and Moderator
with their affiliations,

Panel Presentation Mode (In-Person
or Virtual)

List of abstract titles

Submitted abstracts will be evaluated
by the Scientific Committee. All sub-
missions should report original and pre-
viously unpublished research results
no matter the type of research paper
you are presenting. Manuscripts should
meet the format set by the Confer-
ence committee and are subject to
review. Detailed instructions and full
paper submission guidelines will be
emailed within a few weeks following
the conference.
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DEADLINES AND DATES:

Submission deadline: 02 October 2026
Early Registration Deadline:

07 July 2026

Late Registration Deadline:

12 October 2026

Conference dates:

23-25 October 2026

Abstract submission: via

online submission form on
https://lwww.worldcmc.org/

For more information about the
conference visit
https://www.worldcmc.org/

Authors will be notified of Abstract
acceptance within 7 to 14 days. The full
paper submission, including detailed
guidelines for publication in Conference
Proceedings, peer-reviewed journals, or
as a Monograph, will be emailed within a
few weeks after the conference.




PROGRAM COMMITTEE:

Diana Brati¢, University of Zagreb, Croatia

Camelia luliana Lungu, Bucharest University of Economic Studies, Romania
Heba Mansour, Sultan Qaboos University, Oman

Chew Fong Peng, University of Malaya, Malaysia

Gul Esra Atalay, Uskudar University, Turkey

Dharmakeerthi Sri Ranjan, University of Colombo, Sri Lanka

Dahlan Abdul Ghani, University Kuala Lumpur City, Malaysia

Faouzi Bendridi, University of Souk Ahras, Algeria

Gulden Demir, Istanbul Nisantasi University, Turkey

Mario Goémez, Universidad Michoacana de San Nicolas de Hidalgo, Mexico
Piotr T. Nowakowski, University of Rzeszow, Poland

Erika J Pichardo, Sacred Heart University, United States
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