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TOURISM AND THEORY, RESEARCH
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*articles
Means-end theory in tourism research /
Seonaidh McDonald, Maree Thyne, Leigh-
Ann McMorland // Annals of Tourism
Research : a Social Sciences Journal. Vol.
35(2008), No. 2, 596-599

*education - general *catering - general *Croatia
Vaznost obrazovanja i razvoja za uspjeh
hotelske industrije - slucaj Hrvatske /
Nina Poloski Voki¢ // Acta turistica. Vol.
20(2008), No. 1,9-38

*education - plans and programs *guides, interpreters

Support for a multi-level evaluation
framework in hospitality training /
Robert Frash ...[et al.] // Journal of human
resources in hospitality and tourism. Vol. 7
(2008), No. 2,197-218

*employees in catering industry *hotel industry * Turkey
Supervisor support, work-family conflict,

and satisfaction outcomes: an
empirical study in the hotel industry/
Osman M. Karatepe, Orhan Uludag //
Journal of human resources in hospitality
and tourism. Vol. 7 (2008), No. 2, 115-
134

*employees in catering industry
A study of emotional intelligence levels in
hospitality industry professionals /
Sheila A. Scott-Halsell, Shane C. Blum,
Lynn Huffman // Journal of human

resources in hospitality and tourism. Vol. 7
(2008), No. 2, 135-152

*quides, interpreters *quality in tourism *psychology of
tourism
Recognizing the emotional element in
service exellence / Misty M. Johanson,
Robert H. Woods // The Cornell Hotel
and restaurant administration quarterly.

Vol. 49 (2008), No. 3, 310-316

*human resources *hotel industry *East Asia and the
Pacific
The impact of organizational justice on

employees’ pay satisfaction, work
attitudes and performance in Chinese
hotels / Abby Liu, Hsiou-hsiang]. Liu//
Journal of human resources in hospitality
and tourism. Vol. 7 (2008), No. 2, 181-
195



*managers *hotel industry *Central America and the
Caribbean
The practice of HRM and SHRM in the
Barbados hotel sector / Philmore A.
Alleyne ... [etal.] // Journal of human
resources in hospitality and tourism. Vol. 7
(2008), No. 2,219-240

*managers *hotel industry * Turkey
Effective factors in the constitution of
leadership styles: a study of Turkish
hotel managers / Meryem Akoglan
Kozak, Selda Uca // Anatolia : an interna-
tional journal of tourism and hospitality
research. Vol. 19 (2008), No. 1, 117-134

*managers *perceptions
Lodging managers’ perceptions of work
and personal life: balanced or
imbalanced? / Yu-Chin Hsieh, Shcryl F.
Kline, Thomas E. Pearson // International
journal of hospitality and tourism adminis-

tration. Vol. 9 (2008), No. 1, 18-35

*managers
Improving the perceptions of hotel
managers/ Fernando J. Garrigos-Simon,
Daniel Palacios-Marques, Yeamduan
Narangajavana // Annals of Tourism
Research : a Social Sciences Journal. Vol.
35(2008), No. 2,359-380

*research in tourism - general studies, monographs
*tourist resorts
Symptoms of complexity in a tourism
system / Rodolfo Baggio // Tourism
analysis : an interdisciplinary journal. Vol.

13 (2008), No. 1, 1-20

TOURISM AND ECONOMY

*air transportation *Europe
Low-cost airlines - Europe / Macy Marvel //
Travel and tourism analyst. (2008), No.
07,1-43

*air transportation
Entry and exit by European low-cost and
traditional carriers / Maria Jose Gil-
Molto, Claudio A. Piga // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 3,577-598

*casinos, gambling *Australia and Oceania
Hamilton, New Zealand : divergent
attitudes when the casino came to
town / Asad Mohsin, Tim Lockyer // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 49 (2008), No. 2, 163-
176
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*casinos, gambling *consumer behaviour and experience
The influential attributes that affect

resident slot gamblers’ repatronage
intentions and willingness to recom-
mend casinos to others / Sunyoung Yi,
James A. Busser // Journal of hospitality &
leisure marketing : the international forum
for research, theory & practice. Vol. 16
(2008), No. 4, 343-367

*casinos, gambling *North America
Decreases in a slot machine’s coefficient
of variation lead to increases in
customer play time / Anthony F. Lucas,
A. K. Singh // The Cornell Hotel and
restaurant administration quarterly. Vol.
49 (2008), No. 2,122-133

From Maverick to mafia to MBA : gaming
industry leadership in Las Vegas from
1931 through 2007/ Bo J. Bernhard,
Michael S. Green, Anthony F. Lucas // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 49 (2008), No. 2, 177-
190

A qualitative analysis of slot clubs as
drivers of casino loyalty/ Flavia
Hendler, Kathryn A. LaTour // The Cornell
Hotel and restaurant administration

quarterly. Vol. 49 (2008), No. 2, 105-121

Radio frequency identification : advanced
intelligence for table games in casinos /
David C. Wyld // The Cornell Hotel and
restaurant administration quarterly. Vol. 49

(2008), No. 2, 134-144

*casinos, gambling *perceptions
Baby Boom generation perceptions of
casino gambling impacts within social
exchange theory settings / Deepak
Chhabra // Anatolia : an international
journal of tourism and hospitality research.
Vol. 19 (2008), No. 1,71-88

*casinos, gambling *terrorism *North America
Fear and managing in Las Vegas : an

analysis of the effects of September
11,2001, on Las Vegas Strip gaming
volume / David Eisendrath ... [et al.] //
The Cornell Hotel and restaurant adminis-
tration quarterly. Vol. 49 (2008), No. 2,
145-162

*catering - nonaccommodation facilities *consumer
safety and security
Food safety in fast food restaurants /
Lauren Dundes, Tamiko Swann // Journal
of human resources in hospitality and

tourism. Vol. 7 (2008), No. 2, 153-161



*catering - nonaccommodation facilities *technical and
technological aspects of catering enterprise
The role of technology in restaurant reve-
nue management / Sheryl E. Kimes //
The Cornell Hotel and restaurant adminis-
tration quarterly. Vol. 49 (2008), No. 3,
297-309

*catering - nonaccommodation facilities *tourism and
culture, arts *East Asia and the Pacific
Restaurant service failure recoveries: role

expectations in a Chinese cultural
setting / Clydc A. Warden, Stephen Chi-
Tsun Huang, Judy F. Chen // Journal of
hospitality & leisure marketing : the
international forum for research, theory &
practice. Vol. 16 (2007), No. 1-2, 159-180

*catering - nonaccommodation facilities *tourism
publicity and iqformation - general *urban tourism
Restaurant advertising and promotion
strategies of two gateway cities: an
exploratory study / Faye Hall Jackson ...
[et al.] // International journal of hospital-
ity and tourism administration. Vol. 9

(2008), No. 1, 36-51

*cruising *image and brand *preferences
Reexamining the dimensionality of brand
loyalty: a case of the cruise industry/
Xiang (Robert) Li, James F. Petrick //
Journal of travel & tourism marketing. Vol.
25(2008), No. 1, 68-85

*cruising *sojourn taxes *North America
Taxing cruise tourism: Alaska’s head tax
on cruise ship passengers / James Mak //
Tourism economics : the business and

finance of tourism and recreation. Vol. 14
(2008), No. 3, 599-614

*economics qf catering enterprise, ﬁnances *Austria
Determinants of firm survival in the
Austrian accommodation sector /
Serguei Kaniovski, Michael Peneder, Egon
Smeral // Tourism economics : the business
and finance of tourism and recreation. Vol.

14 (2008), No. 3,527-543

*economics (3f catering enterprise, ﬁnances *economic

incentives in tourism - specch procedures and measures

*casinos, gambling

The relationship between the use of

hospitality firms’ financial derivatives
and cash flow/earnings volatility /
Dong Jin Kim, Woo Gon Kim // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 3, 469-482
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*gastronomy, diet, nutrition science *quality in tourism
Developing quality indicators for associ-

ate degree culinary arts programs: a
survey of educators and industry
chefs / Jean L. Hertzman, John M.
Stefanelli // Journal of quality assurance in
hospitality & tourism. Vol. 9 (2008), No.
2,135-158

*hotel industry *ecology - general
The compelling "hard case'for "green"
hotel development / Jim Butler // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 49 (2008), No. 3, 234-
244

*hotel industry *Germany
German hotel sector / Macy Marvel //
Travel and tourism analyst. (2008), No.
05,1-43

*hotel industry *management of catering enterprise
The 5-P model is SPOT on / Donald M.
Davidoff // The Cornell Hotel and
restaurant administration quarterly. Vol.
49 (2008),No.2,211-213

*hotel industry *North America
Barometer of the hotel industry / Randell
A. Smith // The Cornell Hotel and
restaurant administration quarterly. Vol.
49 (2008), No. 2,97-98

PKF industry analysis : 2008 trends in the
hotel industry report: unit-level
profits grew 7.2 percent in 2007 /
Robert Mandelbaum // The Cornell Hotel
and restaurant administration quarterly.

Vol. 49 (2008), No. 3,230-233

*hotel industry *Russia

Hotels - Russia / Marcy Marvel // Travel and
tourism analyst. (2008), No. 11, 1-53

*hotel industry *spas

PKF industry analysis : hotel operators
massage more profits from their spa
operations / Robert Mandelbaum,
Gabrielle Lerner // The Cornell Hotel and
restaurant administration quarterly. Vol.

49 (2008), No. 2,99-104

*hotel industry *theme parks, amusement parks *North
America
A commentary on "Leading change with

the 5-P model: ‘complexing’ the Swan
and Dolphin Hotels at Walt Disney
World" / Judi Brownell // The Cornell
Hotel and restaurant administration
quarterly. Vol. 49 (2008), No. 2, 206-210



Leading change with the 5-P model :
"complexing" the Swan and Dolphin
Hotels at Walt Disney World / Robert
Ford, William Heisler, William McCreary //
The Cornell Hotel and restaurant adminis-
tration quarterly. Vol. 49 (2008), No. 2,
191-205

*outbound tourism * France
France outbound / Linda Haden // Travel
and tourism analyst. (2008), No. 09, 1-51

*outbound tourism *North America
US outbound / Linda Haden // Travel and
tourism analyst. (2008), No. 06, 1-41

*outbound tourism *perceptions * East Asia and the
Pacific *North America
The outbound mainland China market to

the United States: uncovering
motivations for future travel to
Hawaii / Misty M. Johanson // Journal of
hospitality & leisure marketing : the
international forum for research, theory &

practice. Vol. 16 (2007), No. 1-2, 41-59

*technical and technological aspects of catering enterprise
*qua]ityin tourism *catering - nonaccommodation
Sacilities
The influence of music on perceptions of

brand personality, decor, and service
quality: the case of classical music in a
fine-dining restaurant/ Vincent P.
Magnini, Shawn T. Thelen // Journal of
hospitality & leisure marketing : the
international forum for research, theory &
practice. Vol. 16 (2008), No. 3, 286-300

*tourism and employment *economics of catering
enterprise, finances
Distribution of income from tourism-

sensitive employment / David W.
Marcouiller, Xianli Xia // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 3, 545-565

*tourism and employment *quides, interpreters * East
Asia and the Pacific
Tourism employment issues in Malaysia /
Abby Liu, Hsiou—hsiang]. Liu // Journal of
human resources in hospitality and
tourism. Vol. 7 (2008), No. 2, 163-179

*tourism and regional development *economic incentives
in tourism - other methods *North America
Regional economic contribution and net

economic values of opening access to
three Colorado Fourteeners /
Catherine M. Keske, John B. Loomis //
Tourism economics : the business and
finance of tourism and recreation. Vol. 14
(2008), No. 2, 249-262
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*tourism and regional development *tourism economics
Determinants of income inequality in ULS.
nonmetropolitan tourism- and
recreation- dependent communities /
Sangkwon Lee, ]oseph T. O’Leary //
Journal of travel research. Vol. 46 (2007/
08), No. 4,456-468

*tourism satellite account (TSA)

Tourism satellite accounts and impact
assessments: some considerations /
Calvin Jones, Max Munday // Tourism
analysis : an interdisciplinary journal. Vol.
13 (2008), No. 1, 53-69

*tour-operators *tourism and regional development
*ltaly
The role of intermediaries in the growth

of a lesser-developed region: some
empirical evidence from Calabria,
Italy / Marianna Succurro // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 2, 393-407

*transnational corporations, chains *economics of
catering enterprise, ﬁnances
Valuing growth strategy management by

hotel chains based on the real options
approach / Onofre Martorell Cunill,
Carles Mulet Forteza, Micaela Rossello
Miralles // Tourism economics : the
business and finance of tourism and
recreation. Vol. 14 (2008), No. 3,511-526

*travel agents - retailers *e-business *Turkey
Examining e-mail response quality in
Turkish travel agencies / Abdullah
Tanrisevdi, Murat Hancer // Anatolia : an
international journal of tourism and
hospitality research. Vol. 19 (2008), No. 1,
23-40

*water transportation * preferen ces
Enhancing luxury cruise liner operators’
competitive advantage: a study aimed
at improving customer loyalty and
future patronage / Antonio C. Lobo //
Journal of travel & tourism marketing. Vol.
25(2008), No. 1, 1-12

*water transportation *tourism and regional development
*North America
Regional growth and Beaver Lake: a

study of recreation visitors / Nathan P.
Kemper, Jennie S. Popp // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 2,409-426



TOURISM MARKET

*competitiveness * East Aftica and Indian Ocean islands
Raising international competitiveness of
tourism in Ethiopia / Tariku Atomsa,
Klaus Weiermair // Tourism analysis : an
interdisciplinary journal. Vol. 13 (2008),
No.2,181-188

*competitiveness *tourism statistics - theory and

methodological problems *tourism destination - diverse

GSPCC[S

Assessment of tourism competitiveness by

analysing destination efficiency/ Maria
Francesca Cracolici, Peter Nijkamp, Piet
Rietveld // Tourism economics : the
business and finance of tourism and

recreation. Vol. 14 (2008), No. 2, 325-342

*consumer behaviour and experience *camping -
caravaning
Unhappy campers: exploring consumer
resistance to change / Michael F. Walsh,
John Lipinski // Journal of travel & tourism
marketing. Vol. 25 (2008), No. 1, 13-24

*consumer behaviour and experience *congress tourism
Understanding novelty-seeking behavior
in meeting tourism: a measurement
development approach / Ahmad Azmi
M. Ariffin // Event management : an
international journal. Vol. 11 (2008), No.
4, 179-190

*consumer behaviour and experience *decisions
Applying ecological systems and micro-
tipping point theory for understand-
ing tourists’ leisure destination
behavior / Arch G. Woodside, Drew
Martin // Journal of travel research. Vol. 47
(2008/09), No. 1, 14-24

*consumer behaviour and experience *perceptions
*addictions, diseases and risks
Travel behavior in troubled times: the
role of consumer self-confidence /
Juliana Valencia, Geoffrey I. Crouch //
Journal of travel & tourism marketing. Vol.
25(2008), No. 1,25-42

*consumer behaviour and experience *specific comple-
mentary facilities
Customer value in an all-inclusive travel

vacation club: an application of the
RFM framework / Shelly-Ann Lumsden,
Srikanth Beldona, Alastair M. Morrison //
Journal of hospitality & leisure marketing :
the international forum for research, theory
& practice. Vol. 16 (2008), No. 3, 270-285
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*consumer behaviour and experience *surveys
Grounded theory of international tourism
behavior / Drew Martin, Arch G.
Woodside // Journal of travel & tourism
marketing. Vol. 24 (2008), No. 4,245-258

*consumer behaviour and experience
Gifts of tourism: insights to consumer
behavior / Jackie Clarke // Annals of
Tourism Research : a Social Sciences
Journal. Vol. 35 (2008), No. 2, 529-550

*consumer protection *travel risks
Specifi¢ne karakteristike turizma
relevantne za zastitu potrosaca u
turizmu / Andrea Pesuti¢ // Acta turistica.
Vol. 20 (2008), No. 1,93-121

*consumer safety and security *perceptions *urban
tourism *East Asia and the Pacific
Foreign tourists’ perception towards
personal safety and potential crime
while visiting Bangkok / Adarsh Batra //
Anatolia : an international journal of

tourism and hospitality research. Vol. 19
(2008), No. 1, 89-101

*destination marketing *prgferences
The influence of nationality on the
generation of tourist satisfaction with
a destination / Sara Campo, Joan B.
Garau // Tourism analysis : an interdiscipli-
nary journal. Vol. 13 (2008), No. 1, 81-92

*destination marketing *tourism destination - diverse
aspects
Analysis of the implementation of celeb-

rity endorsement as a destination
marketing instrument/ Robert van der
Veen // Journal of travel & tourism
marketing. Vol. 24 (2008), No. 2-3, 213-
222

*destination marketing *tourism publicity and
ity%rmation - ﬂ)rms and instruments
Sweepstakes promotions to build

database for promoting international
tourism destinations / Musa Pinar,
Ceyhun Ozgur // Tourism analysis : an
interdisciplinary journal. Vol. 13 (2008),
No. 2,205-213

*market research - theory *hotel industry *East Asia and
the Pacific
Does business environment matter to the
development of a market orientation?
/ Riliang Qu, Christine T. Ennew // Journal
of travel & tourism marketing. Vol. 24
(2008),No. 4,271-283



*marketing in tourism - instruments *destination
marketing
Information value structure for vacation
travel / Mi-Hea Cho, SooCheong (Shawn)
Jang // Journal of travel research. Vol. 47
(2008/09), No. 1,72-83

*marketing in tourism - other *specific attractions
Differences in tourism marketing strate-
gies between wineries based on size
or location / Nelson A. Barber, Janis R.
Donovan, Tim H. Dodd // Journal of travel
& tourism marketing. Vol. 25 (2008), No.
1,43-57

*postcards, stamps, seals, photographs *industry and
crqﬁs *East Asia and the Pacjﬁc
Perception of the authenticity of Atayal

woven handicrafts in Wulai, Taiwan /
Janet Chang, Geoffrey Wall, Chao-Ling
Chang // Journal of hospitality & leisure
marketing : the international forum for
research, theory & practice. Vol. 16
(2008), No. 4, 385-409

*seasonality *segmentation
Sensation seeking and its measurement
for tourism research / Stephen W.
Litvin // Journal of travel research. Vol. 46
(2007/08), No. 4, 440-445

*segmentation *examples
Adult gap years - international / Hannah R.
Messerli // Travel and tourism analyst.
(2008), No. 12, 1-42

*Segmentation *marketing in tourism - instruments
Challenging "factor-cluster segmentation"
/ Sara Dolnicar, Bettina Griin // Journal of
travel research. Vol. 47 (2008/09), No. 1,
63-71

*segmentation *motivations *tourism publicity and
information - general *East Asia and the Pacific
Segmenting Chinese visitors to Macau by

information source variables / Soojin
Choi, Xinran Y. Lehto, Alastair M.
Morrison // Journal of hospitality & leisure
marketing : the international forum for
research, theory & practice. Vol. 16
(2007), No. 1-2,81-104

*segmentation *sustainable tourism *consumer behaviour
and experience
An investigation of tourists’ patterns of
obligation to protect the environment
/ Sara Dolnicar, Friedrich Leisch // Journal
of travel research. Vol. 46 (2007/08), No.
4,381-391
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*tourism and prices - general *hotel industry *quality in
tourism *East Asia and the Pacific
The relationship between the hotel rating

system, service quality improvement,
and hotel performance changes: a
canonical analysis of hotels in Thai-
land / Yeamdao Narangajavana, Bo Hu //
Journal of quality assurance in hospitality

& tourism. Vol. 9 (2008), No. 1, 34-56

*tourism destination - diverse aspects *decisions *travel
risks
Management of perceived risk in the
context of destination choice / Lisa
Slwvitch, Amit Sharma // International
journal of hospitality and tourism adminis-
tration. Vol. 9 (2008), No. 1, 85-103

*tourism destination - diverse aspects *destination
marketing *Central America and the Caribbean
Using tourist travel habits and prefer-

ences to assess strategic destination
positioning : the case of Costa Rica/
Zhaoping Liu, Judy A. Siguaw, Cathy A.
Enz // The Cornell Hotel and restaurant
administration quarterly. Vol. 49 (2008),
No. 3,258-281

*tourist expenditure - general and characteristics
*package tours *island tourism *Spain
Tourism expenditure and all-inclusive
packages - the case of a mature
Mediterranean destination / Joaquin
Alegre, Llorenc Pou // Tourism economics :
the business and finance of tourism and

recreation. Vol. 14 (2008), No. 3, 645-655

*tourist expenditure - general and characteristics *tourist
demand - general and characteristics *surveys
Comparing recreation benefits from on-

site versus household surveys in
count data travel cost demand models
with overdispersion/ Roberto Martinez-
Espineira ... [et al.] // Tourism economics :
the business and finance of tourism and

recreation. Vol. 14 (2008), No. 3, 567-576

*tourist expenditure - general and characteristics *tourist

demand - general and characteristics *tourist supply -

general and characteristics *segmentation

Estimating the determinants of tourist

spending a comparison of four
models / Metin Kozak, Ummuhan
Gokovali, Ozan Bahar // Tourism analysis :
an interdisciplinary journal. Vol. 13
(2008), No. 2, 143-155



TOURISM AND SOCIETY

*competitiveness *satisfaction

Effects of price on tourist satisfaction /
Sara Campo, Maria J. Yague // Tourism
economics : the business and finance of
tourism and recreation. Vol. 14 (2008),
No. 3, 657-661

*decisions *ethics in tourism *tourist agencies - other
issues

Ethical travel decisions : travel agents and
human rights / Brent Lovelock // Annals
of Tourism Research : a Social Sciences
Journal. Vol. 35 (2008), No. 2, 338-358

*decisions *reservation and distribution systems *hotel
industry
Timing matters: travelers’ advanced-
booking expectations and decisions /
Chih-Chien Dhen, Zvi Schwartz // Journal
of travel research. Vol. 47 (2008/09), No.
1,35-42

*ethics in tourism *East Asia and the Pacific *Australia
and Oceania
Towards a conceptualization of unethical

marketing practices in tourism: a
case-study of Australia’s inbound
Chinese travel market/ Robert March //
Journal of travel & tourism marketing. Vol.
24 (2008), No. 4, 285-296

*image and brand *catering - nonaccommodation
Sacilities
A modified brand personality scale for the
restaurant industry/ Michael D.
Musante, David C. Bojanic, Jian (Jane)
Zhang // Journal of hospitality & leisure
marketing : the international forum for
research, theory & practice. Vol. 16
(2008), No. 4, 303-323

*image and brand *films, audio-video cassettes *Spain
The image of Spain as tourist destination
built through fictional cinema /
Rosanna Mestre, Antonia del Rey,
Konstantin Stanishevski // Journal of travel
& tourism marketing. Vol. 24 (2008), No.
2-3,185-194

*image and brand *hotel industry
A conceptual framework for managing
lodging brands: a balanced-scorecard
approach / Leonard A. Jackson, Hailin
Qu // Journal of quality assurance in
hospitality & tourism. Vol. 9 (2008), No.
2,108-134
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*image and brand *preferences *cruising
Examining the antecedents of brand
loyalty from an investment model
perspective / Xiang (Robert) Li, James F.
Petrick // Journal of travel research. Vol.

47 (2008/09), No. 1,25-34

*image and brand *tourism and culture, arts *East Asia
and the Pacific *Australia and Oceania
Intra-cultural variance of Chinese

tourists in destination image project:
case of Queensland, Australia / Anna
Kwek, Young—Sook Lee // Journal of
hospitality & leisure marketing : the
international forum for research, theory &

practice. Vol. 16 (2007), No. 1-2, 105-135

*perceptions *examples *East Asia and the Pacific
*Australia and Oceania
Analysis of Chinese travellers’ attitudes

toward holidaying in New Zealand:
the impact of socio-demographic
variables / Asad Mohsin // Journal of
hospitality & leisure marketing : the
international forum for research, theory &

practice. Vol. 16 (2007), No. 1-2,21-40

*perceptions *films, audio-video cassettes *tourism
destination - diverse aspects
Exploring place perception : a photo-
based analysis / Brian Garrod // Annals of
Tourism Research : a Social Sciences

Journal. Vol. 35 (2008), No. 2,381-401

*perceptions *heritage tourism
Visitor value perception of a heritage
tourism site development: a case
study / Ruth Taylor, Tekle Shanka //
Tourism analysis : an interdisciplinary

journal. Vol. 13 (2008), No. 2, 131-142

*perceptions *tourism and linguistics
Pages as stages: a performance approach
to visitor books / Chaim Noy // Annals
of Tourism Research : a Social Sciences
Journal. Vol. 35 (2008), No. 2, 509-528

*pre ‘erences *Catering - nonaccommodation faci]ities
*East Asia and the Pacific
Foreign tourists’ motivation and informa-

tion source(s) influencing their
preference for eating out at ethnic
restaurant in Bangkok / Adarsh Batra //
International journal of hospitality and
tourism administration. Vol. 9 (2008), No.
1, 1-17



*preferences *motivations *senior citizens’ tourism
Travel and leisure services : preferences
and patronage motives of older
consumers / George P. Moschis, Belgin
Unal // Journal of travel & tourism
marketing. Vol. 24 (2008), No. 4, 259-269

*preferences *outbound tourism *consumer behaviour
and experience *East Asia and the Pacific
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