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1. Introduction
The term selective tourism was first used in the scientific Croatian literature in the beginning of the 1920s by certain Croatian tourist scientists. This was preceded to some similar terms, and the basic goal was to classify tourist types as opposed to mass tourism. 

As a term, selective tourism was established in the beginning of 1990s, and it was regularly used by the middle of 2000, but in the recent years it has been used very rarely. Its 10 year presence was not only in the scientific literature, but also in specialized selective tourism courses in some universities. However, it was the period characterized by vivid discussions and confrontations among respectful tourist scientists on term usage accuracy. Therefore, as a contribution to an attempt to explain the term selective tourism, this paper analysis and discusses this question and tries to solve the dilemma if a selective tourism is a fast fading fad or if a necessity for studying one segment of tourism. The aim of this paper is to analyze the term selective tourism, clarify the reason for its establishment and to define it in the manner to satisfy the criteria for its existence and the usage as a scientific and professional term. 
This paper pleads to contribute not only to the scientific discussion to justify the usage of the term selective tourism, but also to correct eventual ineptitudes of a semantic nature when defining it and finally to formulate the term in a clear manner. Using different methods of the scientific research, we shall try to shape the criteria for the classification of different selective tourism types and thus contribute to the development of the scientific research tourist thought.  
2. Selective tourism, reasons and origins

Selective tourism, as a scientific and professional term, firs appeared with some authors of the Zadar humanistic school of tourism study, headed by Prof. Dr. Vlatko Jadrešić
, but with other authors as well
, since 1990 until today. The term selective tourism was simultaneously used with other terms like: selective type of tourism
 and selective kinds of tourism
. The term selective tourism was preserved in the University of Dubrovnik as a course in the Department of Economy and Business Economy until 2006, when it was recalled. Selective Tourism
 is the title of a magazine of the Centre for Tourism Research and Development, University of Podgorica, Department of tourism in Kotor, supported by the German development institutions. However, it is obvious that, having many other terms, the term selective tourism is abandoned by its authors as they accept terms like selective tourist types or selective kinds of tourism. The reason for abandoning the term selective tourism is of a lexicographic nature. One can say that it is about a lexically awkward term, as it is very hard to grasp the term selective tourism from a lexical point of view. Therefore, it has been replaced lately by some more acceptable and clear terms that have already been mentioned.
Semantics - point of view.

How this term did come into being? The Zadar humanistic school for tourism research was established in the Faculty of Arts and Sciences Zadar, University of Split. In 1972 Pedagogical Academy, an integral element of the Faculty, established a two-year tourist study with two branches: Tourist culture and Selective tourism. The most quality national team of professors-researchers in tourism was gathered
. Considering the profile of the founder, the researches were directed towards the psychological aspect of tourism. The results of the scientific and research achievements were more than impressive, and their research results became respected in the tourism research theory. The centre of the research was a tourist motive as a type for tourist classification. The thought of some respected individuals of the Humanstic School were unnoticed. For example, according to D. Alfier  „….there is only one solid criterion to differentiate different types of tourism, the one that the statistics is using it by recording tourist movements towards differently categorized destinations, as the character of the destination reflects in the best way the motives of the tourist movements, the type of holiday and tourist facilities. In close connection to this, there are different types of tourism like recreational, health, cultural and sports tourism, which again can be part of winter-sports, hunting and fishing or nautical tourism“
. In other words, Prof. Dragutin Alfier pointed out the possibilities to use other criteria when classifying tourist selective types. However, this aspect has never been developed, probably because the marketing aspect of the tourism research was not sufficiently developed. Analyzed from a semantics point of view, the period of the tourism development on the Croatian/Yugoslav Adriatic coast was characterized by a socialistic and mass tourism or so called “tomato” tourism. Seaside resorts that belonged to big companies, hotels and other tourist private capacities were submitted to the needs of tourists in mass tourism. Tired workers would spend their summers at sea with only one goal: to swim and to become tanned. The motives were limited, and the mass tourism, which only had a seasonal character, started to show all negative aspects of its development. Gradual opening of the Adriatic coast tourist supply to the foreign markets of the developed Europe resulted in the expansion of the tourist motives which became subject to new researches. The researches that were carried out when Yugoslavia was falling apart tried to contribute to the development of Croatian tourism by pointing out the negative effects of the mass tourism. This was a precondition for the emergence of the term selective tourism, as well as some other terms like selective tourist type and selective tourist kinds. 
However, if we try to neglect the criticism of a lexical nature for the term selective tourism, as well as some other mild critics for the terms selective tourist types and selective tourist kinds, these terms have to be examined from the semantic point of view. Without a deeper analysis one can conclude that all three terms have the same semantics and the same goal, which is to oppose to mass tourism in every possible aspect. This is the segment of the humanistic school that was not efficient enough, as its methodology failed to give some results. Something else was missing. They were not able to establish a strong and quantified foothold. The development of tourism after the Patriotic Defense War became one of the most important strategic development determinants of the Republic of Croatia. The changes that occurred in the World, European and Mediterranean tourist markets in the end of the second and the beginning of the third millennium had not been anticipated in tourism. Under a strong influence of the markets of tourist generating countries, the structure of the tourist receptive countries significantly changed. Certain tourist types as camping or private apartment accommodation sharply increased in number, as opposed to the hotel and some other classic types whose development was retarded, especially in structure. The motive, that used to be a dominant factor within a complex model for the tourists decision-making, is now linked to many other factors (Graph 1.).
Graph 1. The main influence of the individual's behavior in connection to travel
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Source: Moutinho, L.:  “Strateški menadžment u turizmu”, Masmedija, Zagreb, 2004., p. 68.
The development of the research in tourism in the last decade has clarified many aspects of the decision-making about the choice of a tourist destination. Multidisciplinary researches have confirmed that the motive is not a single aspect of the decision-making, and that its participation varies, i.e. it is dependent on the influence of many subjects who make the decision. The researches carried out by the authors Gitelson and Kerstetter in 1994 relate to the influence of the reference groups on the decision on travel of an individual (graph 2.).
Graph 2. Role that the friends and/or relatives had on choosing a destination (%)
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Source: Moutinho, L.:  “Strateški menadžment u turizmu”, Masmedija, Zagreb, 2004., p. 89.

The results of the researches of Gitelson and Kerstetter proved that the tourist's decision about the destination choice is subjected to numerous external impacts in approximately 50% of the cases. If we link this fact to the influence structure in Graph 1 it is easy to conclude that the motive plays a minor role when deciding on the tourist destination. 
If the importance of the motive when deciding on the tourist travel, previously researched from a psychological point of view, links to the economic factors, i.e. the influence of the marketing-mix like the price and travel costs, the motive becomes utterly inferior to all other segments (graph 3.).
Graph 3. Models on travel decision-making
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Source: Moutinho, L.:  “Strateški menadžment u turizmu”, Masmedija, Zagreb, 2004., p. 89.

From the Graph no. 3 we can see that a tourist has a certain system for ranging product persistence, therefore it plays an important role for the destination that is been “sold” to a tourist.

It is very clear that a motive cannot be the sole criterion that determines the way of the tourist spending realization. This proves that the exclusiveness of the tourist type’s classification impedes the scientific thought in tourism. The question remains: if the motive is not the sole criterion for classification, what other criteria should be added in order to improve scientific research in tourism?
Prof. Dr. Dragutin Alfier was close to offer an answer as he pointed out the importance of the statistics and the statistical way of classification. Unfortunately, the times when Prof. dr. D. Alfier was active was not inclined to the intensive research of the marketing in tourism, so it is logical that he could not offer a complete answer and he could not give a solution to the raised question. 

3. Selective tourism basic features

Selective tourist types became part of the system of macro strategic development turn in tourism. A counterbalance for the term mass tourism there was another term selective tourism, for which we have already said that it is lexically awkward, but the term mass tourism is very similar in that sense. It is about two opposed tourist development concepts where a tourist as an individual is not recognized, while in so called selective tourism, he/ she is, even more than that.
The most important characteristic of the selective tourism is placing tourists in the focus of the research in order to shape the supply and tourist products. In such defined tourism, a tourist becomes a basic subject recognized by name and surname. As for example, as a congress participant in Portorož at the Hotel Bernandin, I entered the room, and I read “Welcome, Mr. Luković” on the television screen in my room. Since then, I am recognized at the hotel and called by my name. 
The term selective tourism, if understood as a something opposite to mass tourism, can be replaced with the term selective tourist types, which much more acceptable from the linguistic point of view. 

An important feature of the tourist types is dispersion, i.e. diversification of supply and of tourist products. Great number of tourist product supply is adapted to smaller groups of tourists/consumers.  Its life cycle is relatively short, so this characteristic is set up with an aim. During this process these things are realized: satisfaction of the tourists' needs stimulation of the development of new needs and new products. Strategic development of the product within the supply of selective tourist types is very dynamic and it is an example of the usage of strategy of diversification as a dominant development strategy. Tourist products are of a relatively short life cycle, and the strategic orientation of the tourist product management is focused on shaping new products, not on regeneration and animation of old ones. Supply development strategy and strategic product management manifests the domination of the marketing development conception. What used to be a relatively inflexible market now became more and more flexible that realizes, together with the demand market, new partnership types based on the satisfaction of demand of every individual tourist. 
Selective tourist types stimulate regional concept for the tourism development, a concept which replaced the previous concept of a systematic macro management. Within this concept, subject supply of a selective tourist type develops its tourist products by using comparative advantages of the receptive destination resources. The system of management at lower levels is shaped and strengthens by shaping competent subjects for the process of the destination strategic management, local and regional ones. The state is more willing to accept the new role within a global development, and becomes a development service, partner, controller and coordinator, but above all, the state is bond to set up a development logistics and to support development by ensuring an adequate infrastructure. Regional concept of a macro strategic development has become a global European concept of development. 

Selective tourist types are interested to stimulate sustainable development on their receptive markets as they base their policies and development product strategy in tourism on the destination resources. Within the domain of the sustainable development conception, selective tourist types stimulate the standard growth, necessary for the protection of natural resources and the tourists' safety in a destination. The safety of the tourists has become more and more important factor when assessing destination quality, and is an important factor in the process of decision-making in a tourist destination. Sustainable development has become a strategic determinant of the selective tourist types and is a key factor to their development. 
A very important characteristic of the selective tourist types is manifested in the economic stimulation of the destination development, especially of the small business. This characteristic demands closer attention, especially by the state administration of the Republic of Croatia and all transitional countries, considering the fact that the majority of the national economy is based on small and medium business
.

4. Basic criteria for selective tourist type classification

The question is: when I was in Portorož few years ago at the Hotel Bernandin, was I a tourist of congress tourism as a selective tourist type, or a tourist of hotel tourism? Is hotel tourism
 selective tourist type? If I rent a yacht in a nearby marina, will I be a nautical tourism tourist (nautical tourism as a selective tourist type)? The answers to the questions will clarify the general topic of this paper.

In order to answer these questions, it is necessary to set firm criteria for the classification and definition of the selective tourist types. The criteria for the classification cannot be based on the motive, so new ones have to be defined. 

Under the conditions of market orientations of tourism and tourist types’ development, the statistics is a very important factor and an additional criterion, but it cannot be the only criterion. In order to cover the entire classification problem, it is necessary to define four basic criteria for selective tourist type classification:
· additional demand initiates additional supply,

· as a selective tourist type, it is globally recognizable in the market,

· in the cost structure, it is costly dominant and

· mass enough to be of an interest to the statistics.

It is a well known fact that in tourism demand induces supply. In order for a new selective type to come to life, some new and additional demand, that has to be different from the old one, is necessary. Such new demand is still unknown to the demand market, and it initiates the development of an additional supply, which shapes new tourist products on the tourist market. The essential thing is that it is about sub-tourist phenomenon or a type with new characteristics. 

The condition to be globally recognizable in the market, as a second criterion of the selectivity, relates to a transparent announcement and appearance in the market, in the sense of satisfaction of a new tourists motive or need. The need that has been shaped from the market point of view has been showed with all of its characteristics, using the information media like: the Internet, television and agency advertising. Such an advertisement is specifically shaped for a certain market segment.

The third criterion, dominance in the cost structure, relates to a personal, daily tourist consumption, which should confirm selectivity. The structure of such consumption, induced by different consumption motives during the tourists' stay within a destination, should be a part of a selective type. This criterion is compatible with the statistical defining of tourism through the definition of tourists as tourism subjects. In a very similar way this criterion analyses the structure of tourists’ consumption and selects tourists as a subject of a selective tourist type, thus defining a selective type.

The criterion of an ample mass character of a selective tourist type is a basic condition for social recognizability and the interest. Tourism is a phenomenon that is characterized by a mass movement of people who are in pursuit for leisure and fun, but the mass character is socially recognizable, which is in the domain of the statistics, as it researches mass phenomena. In other words, a tourist type is recognized when it has a mass character. It should also be socially worthy, or interesting enough for the social and statistical sciences. Massiveness, seen from that aspect, is not unambiguous, but it is not absolute either. Therefore, it should be leveled, i.e. seen in the economic or social strata. It means that a tourist selective type may be of an interest to a region or a county, but on a macro national level it is not mass enough, and as such cannot be recognized. The criterion for the massiveness in the sense of social interest should be seen from the aspect of the destination, or a region. For example, space tourism for a region where there are space tourist ships can satisfy the criterion of massiveness, but not from the aspect of a subject but from the aspect of income amount. In this way, individual tourism can become, in this case, shaped selective tourist type.
 
If we want to clarify this way of tourist type’s selection, some recognizable types of tourism have to be analyzed first. In this case, we shall explore the selectiveness of the congress tourism, nautical tourism and hotel tourism (table 1., table 2., table 3.).
Considering the fact that the stated example was from the hotel Bernandin in Portorož, the research will be focused on Slovenia as a macro market, Slovenian coast as a regional tourist market and Portorož as a local tourist market. In other words, we shall research the importance of all four criteria of selectivity from the aspect of tourist market broadness.
Table 1.  Parallel criterion table of selectivity – congress tourism
	C R I T E R I A
	National level
	Regional (county) level
	Local level

	1. additional demand induces additional supply
	No
	Partly
	Yes

	2. globally recognizable in the markets
	No
	Partly 
	Yes

	3. dominant in the cost structure
	No
	No
	Yes

	4. mass enough
	No
	Partly
	Yes

	Conclusion: congress tourism is recognizable on the local level as a selective tourist type. On the regional level, there is a chance to become one, and on the national level it does not have a character of a selective tourist type.


Source: made by the author, Luković, T.
As we can see from the table, congress tourism is recognizable tourist type in the markets. In some regions, congress tourism is becoming a local tourist brand. This is specially related to Portorož, a town that has very quality capacities needed for the development of congress tourism. Needs for congresses and other professional meetings are expressed in the market by having an articulated demand, which induces the development of a specialized supply. The specific feature of every selective type is its incentive character of other activities, their supply and products. Congress tourism induces the development of excursion tourism, party tourism, shopping, but the dominant feature of the original motive - congress still remains.

Portorož is recognizable in the global market, and some congresses are tightly linked to Portorož, thus creating a tradition of congress tourism in that town. The example for this is International Conference on Organizational science development, organized by the University of Maribor in the hotel Bernandin. This congress has a continual tradition of twenty seven years. But, there are other traditional congresses organized in several Portorož hotels.

Beside the disintegration of daily consumption of the congress participants, we can state that the consumption is directly or indirectly connected to the original motive for the arrival, i.e. congress. The latest research that was carried out in Dubrovnik showed that the daily consumption of the congress participants is approximately €100, which is at the top of the consumption scale.
 A very similar consumption amount is recorded in Portorož as well.
Stated destinations have a mass congress tourism, so that the local and regional Slovenian statistics regularly and officially records, follows and analysis the results. 

World congress tourism today is growing into a great business. It also shows a pronounced need for education, thus connecting big and renowned university centers, institutes and institutions in order to present the research results, findings and other. International theme groups are organized that “transmit” congresses, symposiums and seminars to many states and continents. The examples for such groups are ISBE Institute for Small Business & Entrepreneurship and ECSB, i.e. ICSB International Council for Small Business. Both organizations are of an international type and deal with the problems of small economy, each in its own special way. Their activities are directed towards the organization of congresses for small and medium-size companies of the highest scientific and professional level. The congresses are organized annually in different cities and countries.

Similarly to this, we shall analyze the selectivity of nautical tourism, so that we could identify the type and degree of its selectivity.

Table 2.  Parallel criterion table of selectivity – nautical tourism
	K R I T E R I J I
	National level
	Regional (county) level
	Local level

	1. additional demand induces additional supply
	partly
	yes
	yes

	2. globally recognizable in the markets
	partly
	yes
	yes

	3. dominant in the cost structure
	partly
	yes
	yes

	4. mass enough
	partly
	yes
	yes

	Conclusion: nautical tourism in Slovenia is not a brand of a national tourism like in Croatia, and as a selective type, it is only partly recognized in the global international supply market. Slovenian shore, after the supply was merged with the Italian region, received a strong receptive character in nautical tourism. Portorož has a big and well equipped marina that is able to cope with today's demand of a volatile World and European market. 


Source: made by the author, Luković, T.

Nautical tourism of Slovenia is limited by a modest length of the Piran Bay coast. Commercially important marinas are those in Portorož, Kopar and Izola, while other towns develop other types of nautical tourism. For example, Piran is a candidate for membership in a prestigious European association of specialized ports for big cruisers „Cruise Europe“. Portorož, beside the marina, is developing a fair „Internautica“supported by many European countries. The basic characteristic of a Slovenian regional nautical tourism is a good corporation and joint regional cooperation in the tourist supply market with the neighboring Italian regions and west Istria marinas. From the local and regional point of view one can conclude that the dynamic changes in demand find an adequate solution on shaping the nautical tourism supply on the Slovenian shore.
Present situation of nautical tourism in Slovenia shows that nautical tourism is a tourist phenomenon that is developing rapidly. Considering modest natural resources of the Slovenian shore, nautical tourism supply is only partly recognized as a nautical tourism supply on national level. On the regional and local level nautical tourism is recognized and appreciated on the European and World supply market. 

The level of development of all types of nautical tourism, in the sense of daily consumption, has reached the level where the daily cost structure of tourists and nautical tourists is dominantly on the side of nautical tourism consumption. 

The massiveness of nautical tourism is locally and regionally important, but not nationally important. Official local and regional statistics measure all of its results.

Stated development level of nautical tourism as a selective tourist type has developed some sub types, shaped in special selective types, and as such, they have been developing on their own. As it has been stated many times, those are nautical tourism ports, charter and cruising.
 Within these types, new selective sub types of nautical tourism have been developing, which have regional and local importance. 

As a third possible selective tourist subtype, it is necessary to explore the selectivity of hotel tourism. However, before we start it is also necessary to clarify certain problems that this type of analysis is facing.
The term hotel tourism is very rare, and it cannot be found in the scientific literature. The term can be found on the Internet
, yet the Internet cannot be taken as a source for the scientific classification. The reason for this is the domination of motives as the only criterion for the classification of selective tourist types. Although it has been explained why the motive cannot be the only criterion of the classification, it is interesting to explain an illusive role of the motive. It is often forgotten that the motives that participate in the decision-making process can be:
· primary or expressed and
· secondary or hidden.

It is very often that the hidden motives are neglected. For example, sometimes the congress participants use sauna, pool or wellness centre much more than the congress halls, which signify that an extra analysis has to be made, and the obtained results have to be classified as hotel tourism. The analysis of selectivity, according to the stated criteria, will give exact review of the tourists’ classification and belonging to a selective type, in this case to hotel tourism. In other words, a hidden motive, pleasure in the hotel facilities dominates over the original motive, congress participation. It is also known that an underwater hotel has been built in Dubai. Such a hotel definitely gives a strong motive for visiting Dubai, and staying in such a hotel, regardless to the original motive of coming to Dubai – congress, shopping or something else.
Therefore, hotel tourism has every right to be considered as a selective tourist type, as well as camping tourism and other tourist types which have not yet been sufficiently explained, but recognized in the statistical numbers and justified by the selectivity criteria. 

Table 3.  Parallel criterion table of selectivity – nautical tourism
	K R I T E R I J I
	National level
	Regional (county) level
	Local level

	1. additional demand induces additional supply
	partly
	yes
	yes

	2. globally recognizable in the markets
	partly
	yes
	yes

	3. dominant in the cost structure
	partly
	yes
	yes

	4. mass enough
	partly
	yes
	yes

	Conclusion: hotel tourism of Slovenia is not a brand of national tourism, but on the regional and local level it satisfies all criteria of the selective tourist type. Together with the quality hotel supply of the neighboring Croatian and Italian regions it forms an important conglomerate of the hotel supply, which leans on the Croatian and Italian coast territory, and as such, presents itself multi-regionally to the tourist generating countries.


Source: made by the author, Luković, T.

The question is if the showed methodology and criteria in the research of the selective tourist types have to be strictly used? We should start from the function of purpose here.  For example, selectivity of tourist types was used when realizing projects for general strategy development of the Croatian tourism. Such state project consisted of many strategies for development of different tourist types. It is noticeable, when analyzing that project that the strategy for development of Croatian diving tourism is missing. The implementation of the showed research selectivity methodology proves that the diving tourism, as a selective tourist type, is interesting from the regional and even more from the local point of view. Is that a justified reason for the absence of diving tourism development strategy in the Republic of Croatia? The research connected to the problems of diving tourism has shown that it is necessary to most urgently make the strategy of the development of diving tourism in the Republic of Croatia in order to protect human lives, lives of the tourists/divers.
 The existence of the development strategy of a selective tourist type, on the national level, does not only mean its confirmation as a selective type, but much more. It means, first of all, regulating the conditions within a tourist type, having legal and sub-legal acts, initiations to elaborate quality and safety standards, all of which lack in the commercial diving tourism in Croatia. 
Showed model of classification selective tourist types is upgraded to the statistical method of classification which is compatible with the system of national legislative. Lex specialis laws and sub-legal acts that regulate and induce selective tourist types are becoming a part of a complex system, practically useful and scientifically founded. 

The problems of the tourist selectivity are much more complex and socially demanding than it can seem at first sight.
We can conclude that the analysis of the selectivity of tourist types has shown its scientific justification and the possibility of using quantified parameters of the selectivity. Quantification can be implemented by using all developed methods for the research of subjective attitudes, which become tourist objectivity. That is the case with the SWOT analysis, the analysis of reciprocal influences
, delphi analysis
 as well as other analysis that turn subjective evaluations into a valuable objective reality, which again becomes an important source of information for the strategic management in tourism.
For the purpose of the development of tourism and the scientific tourist thought, it is important to use the advantages of a synthetic thought and critical scientific approach. This means that, the hypothesis have to be formed on the basis of the available data, and to practice sinthetic thought when concluding, showed in the presented analysis and scientific discussion. Synthetic thought is important because it is an integral part when gaining sinthetic knowledge, which is a part of global knowledge that we live in.
We have to answer following question: Does the showed scientific and practical method negates or diminish the importance and the scientific contribution of the existing approach to the selectivity in tourism, based on the motive?

The researches of selectivity of tourist types of the Humanistic School have greatly contributed to the development of the scientific tourist thought and the development of selective tourist types, which opposed to mass tourism and expressed a wish to be better and to do more in tourism.  The motive remains to be in the focus of all tourist researches, but it has to be analyzed in greater depth and much broader, using a synthetic thought and synthetic knowledge. The need for a broader aspect of research and classification in tourism felt some twenty years ago Prof. D. Alfier, but he was not able to develop it then. That thought has now developed and it does not negate the accomplishments of the Humanistic School that founded tourist selectivity. On the contrary, showed methodology of the classification of selective tourist types, with the help of complex criteria, only updates the scientific accomplishment of the Humanistic School. It also accomplishes the process of the determination of selective tourist types based on the motive and points out new scientific and practical possibilities for the selection of tourist types considering the purpose of research.
5. Conclusion
The term selective tourism should be regarded considering the purpose and the scientific thought of its origin. It is doubtless that when using it, it should be replaced with another, lexically more appropriate terms, as for example selective tourist types or selective tourist sorts, but the basic thought is that it is a term that opposed selective tourism to mass tourism. 
Selectivity of tourism types was developing within a Humanistic School that based its researches and selectivity on motive. Motive is the key factor for determining selective tourist types, but only the only one. On the contrary, the latest research shows the complexity of its implementation and point out the danger when using it. The development of tourism, especially in the sense of new needs, opens up the possibilities of different approaches to determine selective tourist types. The domination of marketing in tourism, as well as the need to manage sustainable development, has introduced new perspectives on the development of tourism, where the tourist is in the centre of all tourist activities, as well as of the research. Classification of the selective tourist types according to four basic criteria: additional demand initiated additional supply, certain selective type is globally recognizable in the market, in the structure of costs of tourists the expenditure is dominant for that type and that type is mass enough to be statistically treated, is the contribution to classification. However, in order to realize selectivity of a certain tourist type, some quality criteria have to be accomplished as well, like the relationship towards tourists and a dynamic diversification of the products in the tourist supply. Considering the fact that every classification has to have a practical importance, some exceptions are possible, as for example diving tourism. Showed methodology of classification of selective tourist types in practice is upgraded with a statistical and legislative system, thus creating a shaped employable and scientifically based system of classification. 
The research of selectivity in tourism of the Humanistic School, with the showed research of the tourist selectivity, constitutes a research system whose qualitative level has been raised because of the joint researches and appreciation. Such an approach is a result of the development of a synthetic knowledge which, when organized in a system, stays the foundation of the global knowledge. 

The research of the selective tourist types from many different aspects goes simultaneously with the dynamic changes in the demand markets. The results of the researches of the tourist selectivity contribute to the quality of supply and the safety of tourists, which is under the conditions of the third world war, i.e. terrorism, of a vital importance. Selective tourist types induce the sustainable development of tourism in all of its aspects and are compatible with the regional and strategic concept of development. These are the reasons that confirm the need to further investigate the selectivity in tourism, and this article contributes to it.
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