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THE IDENTITY MAP AND URBAN COMMUNICATION – a contribution to a theoretical approach to given identity and to the creation of a methodological basis for projected identity
Summary: The objective of this paper is to point to the communication aspects and identity potentials of a community, taking the city as an example. The paper will investigate communication in public space, and the relation between given identity and projected identity. The identity map is a useful tool since “mapping” the communication of both individuals and of formal and informal groups in public space, and “mapping” the communication of the city authorities in public space allow for a comparison to be made and provide sufficient elements for observing both the quantity and the essential qualities of symbolic messages.  These messages should help form a homogeneity of individuals and groups around the idea of a community, while at the same time they can mediate a real level of identification with the community.  
The identity map of a city can give a vivid picture of communication by means of letters and pictures in the public space of a community, which offers an important point of comparison with media in which the idea of identity also continuously appears. 
In order to be able to measure the values and potentials of communicating the identity of a community in media, i.e. to establish a sort of dialogue with the mediated content, it is necessary to establish a relation towards the same kind of communication in public space, since it is only in this way that non-regulated communication can be observed, in direct conflict with the regulated one. To measure the potential of given identity, it will not suffice to merely analyse the planned messages and media, since media are often based on a very particular idea of a community. That is why the identity map method can be useful in manifold ways in trying to establish a new, projected identity of a community,  regardless of whether we are talking about a systematic programme of an identity system (a “brand“), or about a particular element of the identity of a community, from tourism, through the economy, to culture. 
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INTRODUCTION 
Identity in general, and the identity of an urban community in particular, has been recognised as an important cultural aspect and has been the subject of scientific research, not just from the beginning of the 1990s but also earlier, through a corpus of “post-colonial theory”. One of the main themes of this theory is to consider the position of the other and the different, as opposed to the traditional position of the centre and the central. In the classical world, this central position was the base from which the general theoretical and the particular historical story in building an awareness of the individual and the community were created (Said 1983: 135-158). The applied science, which is often termed “branding” (and has derivatives like “place branding”, “nation branding” and “city branding”), has been around for twenty-five years and its elements are used in sciences like economics and marketing, political science, sociology, museology and communicology  (Hanna, Rowley, 2008: 67-69). Within this applied science there have been constant methodical references to community identity, which has been the topic of its research. The need has therefore arisen to theoretically analyse the basic concepts in order to gain a sufficient number of elements for a relevant and usable methodology of approaching identity. This paper will examine the concept of community identity viewed through the identity of a city. The identity of a region or of nation states deserves a separate approach, although certain elements in realising identity, as used in urban communities, in their cultural and technical aspects, can be applied in wider, regional or national communities. This is due to the fact that an identity primarily depends on the relation of an individual towards the idea of the community, and this relation is very clearly seen in the urban context, in every city, as in a laboratory of a kind.

PROBLEMS OF COMMUNITY IDENTITY 
The identity of every community, including an urban one, is founded on several basic elements: cultural heritage and group memory, on a system of beliefs or values shared by the individuals in the community, on material and existential interests in staying alive, and finally, on operational procedures undertaken on a daily basis by individuals, groups and the community embodied in the authorities in order to maintain cohesion.  It is possible to look for layers of identity in this complex context of material and symbolic values, that is, for the factors which, on the level of ideas or communication values, can be materialised as semantic carriers or identifiers of common values, in other words, of the unity of a community. Taking the city as an example, it is possible to clearly condense the studied matter, as well as the possibility of identity as a given phenomenon, but also as a value which can be managed. It was Mumford who wrote about a city as a product of time in which human life is frozen in a permanent form, and time is visible in the buildings, monuments, public space. In a city, time challenges time, and time collides with time (Mumford 1938). The city understood in this way, in which every visual sign is evidence of multiple layers of cultures and of people who have been building it, also reveals contemporary, current life. Through visual signs, through letters and pictures, it shows the signs of people living in the common urban space, thus revealing the problems of identity today in the process of constant building and change. If producing the identity of a city is a constant and almost intuitive process, is it not possible to “read” layers and values of this identity, not only from historical sediments of cultural monuments but also from a constant life process of creating identity in public space? This question is of particular relevance in the methodology of creating new identities of a community, seen not only in examples of the impact of political ideologies on the community itself, evident throughout history, but even more so in contemporary concepts of applying scientific knowledge in the practical creation of identity programmes for communities which in modern western cultures increasingly assume the position of an economic entity (Olins 1999: 5).

GIVEN AND PROJECTED IDENTITY
In discussions about community identity, both at a theoretical-analytical and at a practical-creative level, it is useful to differentiate two basic identity manifestations which are often interchanged or wrongly interpreted. It seems necessary to point out that identity as a real manifestation exists in every expression of common values, and this manifestation is not the same as the idea on how to express these values, an idea which emerged on the basis of somebody's intervention in the community itself. In other words, it is the very biological and life processes, set against history and cultural tradition, that create identity values. This is the given level of identity, i.e. the one which can, through different insights, starting from superficial ones to methodically researched ones, be documented and evaluated. 

Every attempt at researching, recognising, evaluating or redefining this given identity is a project of intervention in the existing values. Such projects are undertaken by various actors, those within the community itself - from the authorities to individual groups, and to those that a community can call in to intervene in the identity, as is the case with different consulting or scientific formations whose job this is.  The idea of a “creative city” is not only a label of the contemporary position of the service economy as the dominant one, even at the level at which cultural production becomes an industry in itself, but it is the label of the life processes in the city, as an example of a community, in which these processes continuously contribute to this identity, constructing and deconstructing the existing dominant values (Truemann, Cook and Cornelius, 2008: 30-33). 

By introducing the relation of the concept of “reputation” and of identity, an additional motive for discussion is created, which comes quite close to the supposition of  the previously suggested structure of relations of the given and projected identity of a community, i.e. of the relation of individuals and groups to the idea of a community generally, and thus the idea of a city, region or a nation state, the idea being important and indispensable for every attempt at fixing the projected identity  (Truemann, Cook, Cornelius, 2008: 40). Although most of the projects of identity programmes aim to establish communication values in relation to individuals and groups which are not a constant part of the community for which the programmes are planned, the question is to what extent such a programme can be really efficient if the “reputation” that one is keen to construct is not primarily recognised within the community itself. To discuss this aspect, the most important one for the methodology of creating a projected identity, it is first necessary to analyse the framework within which a community is being culturally realised. This will now be done by taking the example of the city and urban communication
THE CITY 
The beginnings and the development
Anthropology has found that the motives for forming the village as the first community created by the human mind and hand lies in “man's inclination towards social life” (Mumford 1988: 6). From the initial forms of social life, numerous functions have evolved which have in time acquired their permanent form in institutions. The emergence of the institution of a rite – religion; the institution of a grain controller – politics; and the institution of keeping law and order – an army, has brought about a class society and a centralisation of power. These are very probably the key points in the development of society which have enabled the projection of a city as a “vessel” (Mumford 1988: 17) in which all the elements of a newly formed social structure will gather and continue their development unhindered. 

From its origins until today, the city has gone through many phases of development and has changed many facets. The entire evolutionary process of city development is not the topic of this paper, so for the purpose of this discussion it will suffice to explain the phenomenon of an industrial city and clarify the concept of urban and urbanisation.  
The industrial city
Although the latest phenomena in city development are no longer predominantly conditioned by industrialisation, the key phase in understanding today's city was the “industrial city” (Lefebvre, 1974: 22), as a development phase which immediately preceded the present form. The industrial city appeared when the previously well-developed trading town had learnt new ways to more effectively use energy resources from its surroundings. Thanks to incursions overseas, these city surroundings suddenly expanded to entire new continents. Large quantities of commodities had a favourable impact on the growth of the population, and this growth required new methods of production: production for the masses.  The key moment was the discovery of coal and awareness of its energy potential. “The coal city” (Mumford 1988: 452) was the original form of an industrial city. To begin with, this city was separate from the civil city; it was situated close to the natural harbours, at the crossroads of significant traffic routes, close to the mines. However, these new energy centres soon drew a large number of people who quickly started to create a new town “tissue”. Industry, which is anti-natural in its essence, since it is unidirectional in its use of energy, is not self-sustainable and starts to destroy the town itself. If we take trade, art, education, religion, entertainment and work as energy levels which form an energy body of the town through their harmonious interactions, it is symptomatic that a strange discrepancy arises in the deployment of work on the one hand, and all the other levels on the other. 
In the human community before industrial modernisation, never had work consumed such an amount of energy. Towns suddenly became factories with thousands of workers who toiled day and night (Mumford 1988: 452). In the physical body of the town, vast spaces of semi-wild, inhumanly overcrowded outlying “tissues”, slums,  emerged  and clogged  vital town functions which have not recovered until this very day. This industrial disease can best be illustrated by the health records of its citizens: rickets, endocrine diseases, skin diseases, scarlet fever, typhoid fever, diphtheria, tuberculosis. These are only some of numerous diseases which proliferated with the growth of the industrial town (Mumford, 1988: 472-473)
. 

The post-industrial city and conurbation 
The city has managed to overcome some of these children's diseases, but many of them have mutated and today they occur mainly as diseases of the cardio-vascular system, not only of its inhabitants but of the city itself, whose streets are less and less serviceable and increasingly totally blocked. The post-industrial city has inherited from its industrial predecessor mechanisms of uncontrolled expansion at the expense of nature, and from the older trading town it has taken on the political mechanisms of speculation which views the city as a huge property market while ignoring its citizens and their basic human rights. Utilitarianism as the ultimate philosophy of the post-industrial era has, at the physical level, resulted in the vast and uncontrolled expansion of the city's “tissues”, while at the level of social life it has brought utter alienation. Due to its cancerogenic expansion, the city is losing links to its centre and is swallowing numerous neighbouring towns and villages. 
The new urban formation decomposes the form of the city as we once knew it and in turn it is transformed into the form of “conurbation” (Mumford 1988: 549). Due to rapid growth, the urban vascular system (traffic) and its nervous system (administration) are exposed to a heavy burden. Traffic and administration exhaust the biggest part of the energy of today's city and seriously disrupt its psycho-physical balance. It is not necessary to provide extra proof of the insufferable scale of today's traffic and administrative congestion and jams which have visible psychological and physical consequences on the inhabitants. In the state of general communication breakdown, an individual remains lonely in the mass. The central administrative apparatus, whose scope of activities can less and less be called urban, but increasingly conurban, regional or nationwide, does not attempt to get to the core of the problem, but is satisfied merely to treat the effects. To provide man with a feeling of belonging, the management team have decided, in the fashion of western medicine, to simply skirt the problem with an artificial by-pass: a complex mechanism of mass media has been established with the task of reaching every citizen, providing solace and joy, replacing the neighbour, the dance and church, completely making up for the loss of social life. Accordingly, alienation is constantly growing, but the central apparatus finds it increasingly easier to manage the depersonalised and heterogeneous mass. 

The city as a form of life 
In spite of these changes and the emergence of conurbations, the idea of a city has not entirely disappeared, but has greatly changed its habitus.  A citizen of London will continue to be called a Londoner, in spite of the fact that his or her town has long ago become a conurbation and that he or she is less and less different from a citizen of Birmingham, Paris or any other citizen of a modern urbs.  To be able to understand the further development of the city, or a conurbation, or urbs, or simply the urban, it will be necessary to trace the mechanisms of the interactions of all energy levels of today's city. Firstly, it is necessary to explain the relations between the city as a physical phenomenon and the city as a gathered mass of human souls. The concept of a city as a symbolic phenomenon, with clear physical features and the characteristics of life that we traditionally attribute only to living beings, arises from the relations between these two basic structural levels of the city. The city, just like man, has its pulse, wishes and ambitions, it is born, it gets old and dies, has its character and ultimately its identity. In order to define a city, it is necessary to delve deep into the intricate world of the relations between its physical, mental and spiritual components. 

There is no need to waste time talking about a city composed of districts, buildings, streets, squares, quays and other very tangible organs and tissues. This is the known dimension of a city since it can be described by using data accessible to all human senses.  What cannot be comprehended by walking through this vast body of a city can easily be made up for by looking at the symbolic picture of its corporality - the city map.  
What is not on the map, however, are the impulses of life which cannot be denied when walking through the city, even at the dead of night in its empty streets. Without these impulses a city would still be called a city, just as Troy is, to take only one example. The picture we have in our head would resemble more a museum in an open space than the idea of the city we are living in, or to which we must travel from time to time to perform social functions that cannot be carried out outside this community.  Such a “living city” is certainly also composed of its users, i.e. its inhabitants. The inhabitants, however, are not only people who just find themselves at a particular moment within a plastic composition of asphalt and concrete; they are linked to the city in a special way.  Without them, the city would be just a cultural monument in the open; citizens are the spiritual body of the city, in a way its soul.  Soul and body cannot be severed, they do not function one without the other, and it is from this unbreakable bond that a new entity ensues and lives its autonomous life: the city as a link between what has been built and the people. This life is determined by a series of symbolic functions which unite man and the city into a unique being. 
IDENTITY OF GROUPS (COMMON IDENTITIES) 
In this thesis, city inhabitants are the key to the definition of a city's identity. In order to decipher the complexity of the identity of inhabitants, the concept of identity should be defined and explanations given on how this phenomenon works when applied to groups.
The concept of identity is beset by the paradox of being one of the “most widespread, but least researched obviousnesses, both in everyday life and in the learned world” (Kaufmann, 2006: 7). It seems identity functions as something omnipresent, coexisting with our psychological, mental and physical being. Its presence is evident and almost palpable, but its operating mechanisms are generally unknown and poorly researched, so it looks as if the concept is travelling on an unknown orbit in the vacuum of modern global discourse. Identity is omnipresent in the speech of marketing experts, is often mentioned in scientific and political circles, and even in everyday popular speech. However, despite constantly proving its presence, it is still very difficult to explain the nature of this concept. Generally speaking, the theory of identity is a relatively young discipline whose time is probably still to come.
The theory of identity 
The theory of identity focuses on research of individual and of common identity. The key to understanding individual identity lies in the concepts of person, i.e. an individual.  For George Herbert Mead, one of the pioneers of the theory of identity, a person is “more a process than a substance”. This process can be described as a system of interactions of personal interface with the social environment (Kaufmann, 2006: 25). However, it would be mistaken to think that the story of identity ends in defining an individual. Kaufmann points out that an individual and identity are two separate, “closely linked, but visibly distinct and very different phenomena”, due to which any analysis of an individual cannot be an exclusive method of analysing identity. An individual is “part of the society of his or her time, and the contexts in which he or she participates not only change them but constantly create them”, says Kaufmann, and adds that an individual should not in any way be understood as a pre-determined element (Kaufmann, 2006: 37). Kaufmann puts determinism, which is culturally and historically conditioned, on an equal footing with “freedom of activity”, and it is in their interaction that he sees the mechanism of creating an identity. 
This relation of historical and social determination on one hand, and individual need for self-determination on the other delineates an area in which the phenomenon of identity is created. An individual undeniably enjoys certain freedom in the process of finding himself or herself, but is at the same time the product of his or her own history and of exchange with the contexts in which he or she is situated (Kaufmann, 2006: 68, 73-74). Accordingly, identity is a mechanism of self-determination, or of finding oneself, which is inextricably linked to one’s own social context. If one of the two stated components did not exist, an individual would be either an entirely objectivised entity devoid of possibilities of building his or her superstructure, or would, due to the lack of a context against which he or she can define himself or herself, lose the possibility of self-realisation. In that case, life would be either imposed or depersonalised; either entirely defined or entirely undefined; either an endless series of entirely equal forms or an entirely dispersed crowd of autonomous particles. We could thus conclude that identity is a process through which a certain entity acquires existential meaning. 

The identity of groups (common identities)
The common and individual facets of identity are so inextricably interwoven that the phenomenon of identity cannot be viewed from the position in which either of the two is totally excluded.  This bipolar character of identity arises from a simple and seemingly paradoxical fact that one is nothing without the other. Identity is indeed the relation between one and the other. So, even when we talk about an individual, in referring to an individual's identity a context necessarily has to be taken into the account. This context is composed of a series of other individuals by whom a singular object is expanded from the single to the common. When, however, the phenomenon of group identity is observed, this field of interactions will significantly expand. With the multiplication of relations of one towards the other, a whole network of identity is created which starts to separate itself from the identity of its originators. Besides the multiplied relation of one towards the other, the relation of one towards all appears here, i.e. the relation of I and we.  It is possible to detect this process of separating identity from its carrier, and the character of its autonomous being, on the sample of the identity of an individual, or what we conventionally name individual identity. If we start from an individual who is simultaneously an objective and a subjective entity, the subjective pole of the individual is critical in relation to the elements of the given objectivity and, through the mechanisms of subjective interpretations, it tries to resist “the compulsion” of performing the “imposed portions” of the objective context of the social reality (Kaufmann, 2006: 74). This “resistance” or subjective creative activity forms a kind of a para-entity which can in short be described as “the image of oneself”.  The statement “I am nobody without the other” is thus complemented by the remark: “who includes his or her virtual form” (Kaufmann, 2006: 91).  This interplay or communication within the field of identity can be called identity exchange or identity mediation. 

Identity exchange – identity mediation
Identity mediation can be seen more clearly if we take the example of a couple as the smallest form of common identity.  A couple is formed of two different identities, but from the moment their life together starts, their interaction also starts, which certainly greatly alters the context, i.e. the objective construction of both identities. This interaction will not only alter the configuration of both individual identities; the moment this interaction begins is the moment in which a new, common identity is born. Marriage, as a specific form of interaction, which probably has its name in all the languages in the world, and has assumed the attributes of an institution, can be a good example here. This form of common identity is sometimes so strong that it almost entirely overshadows the individual identities which have created it. Good examples are the crises of identity which occur upon divorce or the death of a spouse.  Sometimes this crisis becomes so overwhelming that an individual entirely loses interest in life, seeing no purpose in it without a community. In such cases, the identity of an individual has completely given way to the identity of a couple (community).  The identity of a couple undoubtedly exists and is to a certain extent separate from the identity of an individual. However, it has to be noted that a common identity is, at the same time, still dependent upon the individual one, since upon the death of one of the spouses its existence is practically abolished. The nature of common identities thus repeats the play of interdependent objective and subjective components of an individual identity. The objective framework of a common identity is provided by a wider social context and by the identities which jointly create this common identity. However, just like an individual identity, a common one has the property of performing subjective actions in terms of self-determination and self-realisation. In the context of the urban, this play of identity exchange expands to much more than two individual identities which form a common identity. Moreover, common urban identity consists of not only a large number of individual identities, but also of a large number of common sub-identities.  
THE CITY AND COMMON IDENTITIES 

The common identity of a city is the product of the synergy of numerous identities.  A dense and very busy field of interactions of individuals has created a series of common identities which appear in different forms. Some of these forms are recognised as social, political or economic institutions, some are manifested in much freer forms of informal associations, subcultures, or simply fans of a certain kind of music or antique furniture. The activities of these entities leave behind a huge mass of materials, objects, structures which become an integral part of the entire social heritage, which, as earlier stated, is a kind of objective pole of the identity whole.  

The existing positions of identities as the starting points for the meaningful projection of identity 
In considering the research methodology for the study of city identity, the method of “topography of identity” has been proposed in the literature. The aim of the method is “to collect relevant data from publicly available sources” and ascertain in what ways “identity policies and practice” function in a city. Topography is determined by three key elements: identity potentials, identity exchange and the identity map. Identity potentials are understood as an “identity index” which gathers and records all the cultural, historical and naturally specific qualities of a city, i.e. those segments of a city identity which can be described as its contextually determined objective pole. The central part of this methodological model is research of identity practice, i.e. of identity exchange which takes place in a city (Vukić, 2008: 88). The following parts of this paper will attempt to investigate the nature of the process of identity exchange and define its position in the structure of city identity. This theoretical position will open the way for selecting a suitable practical model of research into city identity, which certainly has to be the starting point in attempting to project the superstructure of city identity systems. 
City and identity exchange 
It has been acknowledged that a city is a product of the human ability to think creatively; it is a formation conceived in the human imagination and on a human scale. Man has used his ability to materialise his projection in order to gather important energies in one place and to create a vast vessel in which to keep them. The very projection of a city is, in fact, a common I, an embryonic form of common identity which we shall call a city, as is its conventional name. The development of this form of identity is the development of the city itself.
In pre-Roman times, a city had a very clear and palpable form, while today it has become an entirely amorphous body whose definite frontiers cannot be determined. The ancient polis had a fairly simple character and lived in harmony with its environment; it knew how far its influence reached and did not ask for more. Today's city has developed a multiplural identity of its personality, to such an extent that it is very difficult to describe its functions, mechanisms and fields of operation, and to foresee in what direction its development will proceed. In the context of mediating identity within the structure of urban sub-entities, focus will be placed on the changes in the relation between an individual and the common us as the fundamental channel in which this mediation within a community occurs.
From the inception of the idea about a city, the parallel development of the two identities started and will go on being intricately interlinked: the identity of an individual and the identity of a society, i.e. the identity of a city as one of the forms of social identities. This relation will experience constant turns in which the periods of domination of the common will replace the domination of an individual identity. On which positions are the mentioned poles of identity discourse now? In order to answer this question we have to glance in the past again. 

The actual position of identity exchange

Centuries of development of trading towns and even more of industrial towns have brought about an unimaginable number of occupations which have developed a social pyramid. This has happened to such an extent that the bottom strata have not been able to comprehend the entire scale of the apparatus of whose parts they are. Since then, the common identity has been booming. Its powerful spirit towers above the individual, replacing for such an individual the whole set of mechanisms of self-determination. Cities have shown themselves to be ideal places of hosting this identity exchange. They are like huge stages of culture which “branch out above anything personal” (Simmel, 2001: 149). As society is becoming more complex, the roles of individuals are becoming simpler. The occupations of individuals are growing increasingly specialised, and the individual’s social role is boiling down to episodic duties of filling in forms and ballot papers. At the same time, the individual's social life is less and less determined by the family and a close circle of relatives and neighbours, and more and more by the apparatuses of mass culture: theatres, cinemas, cafés… Due to the “hypertrophy of objective culture” a general “atrophy of the individual” occurs (Simmel, 2001: 149).

Modern times will thus be marked mainly by the resistance of individual identity which has tried to reset the balance.
  The past century was marked by making the identity topic strongly relevant, and increased interest in this topic led to the theory of identity being established as a scientific and theoretical discipline. Never have questions like: Who am I? What do I want? What do I have to do? been so present in the everyday life of all strata of society. In pre-modern society, social status, family and social obligations and rules were set in advance and were not the subject of discussion (Giddens, 2000: 251). The crisis of identity has occurred because common identity has excessively expanded and has distanced itself from its unit measure to such an extent that an individual has, at some point, found himself or herself hanging alone in the vacuum of identity exchange. The search for own identity has become a kind of obsession of the modern individual. In this re-conquest, some last lines of defence of the inviolability of man's identity have been penetrated as a predetermined divine creation. 

Today, it has not only become customary to question the predetermination of the social roles of an individual, but there has been a lot of probing into the very fundamentals of the individual's identity. In the western world today it is becoming quite commonplace for an individual to change the physical looks of his or her own body, or even gender.  However, since inner strengths are lacking, as they have for centuries been hobbled by individual identity, in the search for his or her own self-determination an individual has reached out for the symbols that are being offered from all sides, from the overabundant treasury of the hypertrophied common identity. Individuals build their identity, donning clothes in various identity patterns for which they reach in the mentioned treasury as if it was a colourful shop window. A desire for ever greater freedom of choice is becoming a kind of obsession, and some rightly conclude that, in fact, it seems that we do not have a choice - we simply have to choose (Giddens, 2000: 256). 

The phenomenon of unlimited freedom has certainly been prompted by the crisis of identity and by the individual’s need to re-establish a relation with his or her self-projection. However, it is important to notice that this fortifying of the position of individual identity, in the way that it is being built with the help of identity patterns from the shop window of a large supermarket, further strengthens the position of the common. By putting on a yellow T-shirt, individual identity differs from that of others who are wearing a red T-shirt, or a blue one, but the position towards the common has not significantly changed – the individual has been defined by the pattern borrowed from the common: his or her uniqueness is ready made. 
Paradoxically, an attempt at all costs to pull away from the common actually results individually in an increased segmentation of society, which, in turn, further strengthens the position of the common in the context of the global.  The global common identity is a centrally organised social order in which power remains in a virtual citadel (Mumford, 1988: 487, 488, 553), and the segmentation of society is the main means of global control. Symbolic patterns that an individual chooses as building blocks to give specific features to his or her individual identity are, in fact, pre-fabricated, ready-made material.  Global communityship is indeed characterised by ready-made hyperproduction of culture which is presented to an individual as a limitless choice of identity patterns that we recognise by the syntagms “lifestyle” or “the style of life”.
Lifestyle is a specific phenomenon of postmodern society and denotes a set of mechanisms which form a life practice, and, at the same time, as a set of objective identity models, serves as material for constructing individual identity. Traditional societies do not know this form of identity material, since the concept of a large choice of potential patterns that are accepted rather than inherited is alien to their structure (Giddens, 2000: 256). These practices of selecting a lifestyle will mark postmodern society, and will find fertile ground primarily in the cities. 

Role in representing life 
The idea of a role is one of the possible ways of explaining the phenomenon of self-comprehension (Mauss, 2000: 335). If life is pictured as a theatrical play, it can be said that every individual chooses their identity mask from the closet of lifestyles, and plays their role in a great civilisation performance, trying to put a personal stamp on their role. On the life stage the roles played depend on the costumes and the kind of play, on actor-colleagues and the theatre itself, but the performance of every individual can be largely determined by entirely subjective categories. This impulse of individuality undoubtedly achieves its impact on other participants as well, as it does on the play and the place where the event unfolds. The impulse of individual identity moves the mechanisms of all common supra-identities, as they definitely “lend” elements of their identity to their members. This continuous play of identity exchange is the life of civilisation. 
In a given context, a city can be comprehended as a form of theatre. This is a central place of its own kind for all social performances; a real civilisation centre of a life of drama. The play of identity exchange is evolving here with much stronger dynamics than anywhere else in the world, so observing these processes in this place will be critical to understanding the general phenomenon of identity exchange. An attempt will be made to choose a pattern in the physical map of a city to optimally reveal the nature of this play. 
Methodology of analysis: the identity map of a city
The identity map of a city is the proposition of a form of “mapping” data that can be collected via research on the identity practices in a city.  It is a “quantitative review scheme of identity potentials for the purpose of quality evaluation of identity exchange” (Vukić, 2008: 90-91). However, the identity map should not be understood as a static and final form embodied in a printed graphic representation; it can be an “interactive tool” which can be “innovated with new data from research that can be repeated” (Vukić, 2008: 91). This paper will now try to re-examine the possibility of creating such an identity review, using the example of research on one of the levels of identity exchange in a city – written and pictorial communication which is evolving in the public space of a city. It is possible to document this exchange simply and precisely, since visual forms of communication allow for analysis for which great distance from its realisation is not needed. At the same time, because of some other features of communication in letters and in pictures which will be explained later, this level of identity exchange will be of utmost importance in understanding the phenomenon of city identity.   

LITERACY AND THE VISUAL QUALITY OF A CITY AS A STRUCTURAL ELEMENT OF AN IDENTITY MAP 

Public space as a framework, and letters and pictures as a tool: a sample of the common-individual mediation in a city 
The creation process of a city identity map focuses on the letter and the visual literacy of a city community. This literacy is understood as the structural level of an identity map, crucially important for understanding the common and individual mediation of an identity. The spatial framework of the research is public space, which is the space of most intensive exchange within the city’s physical structure. Public space should not be comprehended just as a place through which people “pass and move”.  It is not only a place for exchanging goods and commodities, it is a kind of “spontaneous theatre”, a place where “words and signs” are exchanged, “a privileged place where a word is written” (Lefebvre, 1974: 27-29). An individual meets another individual here, but they also meet the community, and these levels intermingle in a complex performance of exchange. It is indeed because of this that public space, as a place of dual (common and individual) affiliation, represents an optimal physical framework for the symbolic mediation of identity.  It is the place where everyone feels affiliated to the community and at the same time feels an entirely free individual. It is a kind of intimate-public space. From time immemorial, walls and pavements have served as a place for expressing the individual in the context of the common. This communication is established indirectly – through letters and pictures – since in this way a duality is provided of the intimate and common which is manifested through the partial or total anonymity of the participants in the communication. At the same time, it reveals its public character and its accessibility for everyone. Here, letters and pictures as a communication tool succeed in optimally expressing the thought, precisely because of the need for mediation, which not only expresses the sender’s need for anonymity, but also the need to talk to the community. Talking to the community, i.e. expressing views and thoughts publicly, is the basis of a free (democratic) society. What is written and painted in public space can be read by anyone, and thus the very essence of what is publicly written and painted is “opposite to secrecy” (Simmel, 2001: 256), so letters and pictures are quite a suitable medium for common communication.
The Greeks expressed their thoughts verbally – through oratory. Accordingly, the centre of their town was the agora, a square, a place from which communication with the community was the best in the given circumstances. Today's city, however, is conceived far differently from a Greek one. Its structure is considerably more dispersed, more heterogeneous and less determined by the centre. The city today is so vast that no voice can reach so far. The reasons for the decline in oratory as an individual’s mechanism of communication with society should primarily be looked for in the inability of a voice as a medium to spread through the new form of urban life, rather than endlessly repeating the thesis on the decadence of society. Street dialogue has never ceased, but has merely changed the channels through which it is realised.  
Today, in the urban context, letter and picture communication is considerably linked at different levels, both at the official level of communication about a community, which is primarily conducted in the organisations of the community's authorities, and at the level of the formal or informal identification of an individual or of organised groups, and perhaps even more of unorganised subculture and alternative groups. There are many structural situations whose documenting and mapping can significantly help outline the identity of a community, ranging from plates with the name of a city and signs directing you to different parts of the city, to the identities of economic entities and letter and picture messages of individuals in different city districts, sports and fan groups, and professional or amateur groups. If we accept in principle the basic typological division of urban communication into the verbal (in letters) and nonverbal (in pictures) as a consequence of conscious processing, organisation and presentation (Frascara, 2004:130), then foundations can be laid for the creation of a map which identifies the key carriers of communication activities in a city, and in this way mediates identities in public space. 

Such a map, i.e. mapping the documented letter and picture communication in different parts of the urban space, can certainly be used as a methodical tool to further the knowledge about the given identity of a community in one of its compelling components: recognition of how an individual and groups of individuals relate to the idea of community. Relating to the theoretical position of the “interpretive community” (Said, 1983: 152), it can be concluded that every community, in its very existence, interprets, but in so doing it is also being interpreted in all of its component segments, since this is simply the basic prerequisite for its survival on the symbolic level. The identity map can be a tool of such interpretation.  
CONCLUSION – TOWARDS A SYSTEMATIC METHODOLOGY OF A PROJECTED IDENTITY 
The aim of this paper has been to point to the communication aspects and hence to the identity potentials of a community, taking the city as a example. The paper has also highlighted the phenomenon of communication in public space which reflects the relation of the given identity and the projected identity. The proposed method of an identity map seems to be useful since mapping the communication in public space of both individuals and of formal and informal groups, and mapping the communication in public space of city authorities would, in comparison, produce sufficient elements to observe both the quantity of symbolic messages and their essential features. The messages should, on the one hand, help homogenise individuals and groups with the idea of a community, and on the other hand they mediate in the actual state of identification with the community.  

Every map has the strength to communicate a clear disposition of the structure of what is presented.  Thus, an identity map of a city would give a vivid picture of the letter and picture communication in the public space of a community. This is important for a comparison with communication in media where the idea of identity is also constantly being raised. In order to measure the values and potentials of the communication of a community identity in media, i.e. to establish a kind of dialogue with the mediated contents, it is necessary to establish a relation towards the same communication in public space. It is only there that phenomena of non-regulated communication can be observed, in direct confrontation with regulated communication. In order to measure the given potential of a community, it will not suffice to analyse only the planned messages and the media which can often be based on a very particular idea of a community. Every intervention into the identity of a community primarily has to take hold within the community itself, since without it the project simply has no sense, regardless of which target group outside the community is being targeted by the communication.
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� Mumford mentions the drastic growth in child mortality rates and provides an example of New York in which the mortality rate rocketed from 120 to 240 in the period from 1810 to 1870 for every thousand liveborn children (Mumford 1988: 473).


� The rise of identity is the consequence of the destruction of a community, prompted by the individualisation of society (Kaufmann, 2006: 14).
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