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Vol. 56 (2008)

annual indexes

SUBJECT INDEX

Items are cited in this form:

Ordinal number
Title / Author(s) // Volume (year), No, 
pages from-till
 *more detailed descriptions

TOURISM AND THEORY, 
RESEARCH AND EDUCATION

0001.
Transition and worker mobility be-
haviour of tourism alumni: the case of 
Switzerland / Andreas Heller // Vol. 56 
(2008), No. 3, pp 243-256
*education - students *Switzerland

TOURISM AND ECONOMY

0002.
Applying Six Sigma in foodservice orga-
nizations / Jaksa Kivela, Jacky Kagi // Vol. 
56 (2008), No. 4, pp 319-337
*quality in tourism *technical and techno-
logical aspects of catering enterprise
*East Asia and the Pacifi c

0003.
Book review : Paradise lost at sea / H. 
Carić // Vol. 56 (2008), No. 4, pp 401-
402
*cruising

0004.
Brand image management: perceptions 
of European tour operators in single 
tourism market concept / Erkan Sezgin // 
Vol. 56 (2008), No. 2, pp 173-183
*tour-operators *image and brand *integra-
tion, consolidation of catering enterprise

0005.
Specialist lodging in the USA: motiva-
tions of bed and breakfast accommoda-
tion guests / Janice Scarinci, Harold Rich-
ins // Vol. 56 (2008), No. 3, pp 271-282
*private accommodation *motivations 
*North America

TOURISM MARKET

0006.
Accommodation portfolio and mar-
ket diff erentiation: the case of Aruba / 
Haime Croes // Vol. 56 (2008), No. 2, pp 
185-197
*segmentation *island tourism
 *Central America and the Caribbean

0007.
Germans’ tourist behaviour in Sweden / 
Malin Zillinger // Vol. 56 (2008), No. 2, 
pp 143-158
*consumer behaviour and experience
*Germany *Sweden

0008.
Perceptions of package tour providers 
about tipping in Taiwan / Jui Chi Chang, 
Chui-Peng Chiu // Vol. 56 (2008), No. 4, 
pp 355-370
*tips *package tours *travel agencies 
- specifi c issues *East Asia and the Pacifi c

TOURISM AND SOCIETY

0009.
Touristifi cation of cultural resources: 
a case study of Robert Burns / Kalyan 
Bhandari // Vol. 56 (2008), No. 3, pp 
283-293
*tourism and culture, arts *heritage 
tourism *United Kingdom

0010.
Tourists’ perceptions of capital cities: 
the case study of Zagreb, Croatia / Don-
ald N. Roberson // Vol. 56 (2008), No. 1, 
pp 93-101
*perceptions *urban tourism *Zagreb

0011.
Visitor and non-visitor destination im-
ages: the infl uence of political instability 
in South-Eastern Europe / Howard L. 
Hughes, Danielle Allen // Vol. 56 (2008), 
No. 1, pp 59-74
*image and brand *tourism and politics, 
peace, war *Eastern Europe *Yugoslavia
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TOURISM AND SPACE
0012.
Decision making and community par-
ticipation: a case study of the tourism 
industry in Langkawi / Azizan Marzuki // 
Vol. 56 (2008), No. 3, pp 227-241
*physical (regional) planning - examples 
*tourism and regional development *social 
and economical planning and forecasting, 
trends - methods and instruments *East Asia 
and the Pacifi c

0013.
Development of cooperation between 
residents and local authority in tour-
ism destination / Agnieszka Niezgoda, 
Katarzyna Czernek // Vol. 56 (2008), No. 
4, pp 385-398
*host population attitudes *tourism destina-
tion - diverse aspects *Poland

TOURISM POLICY AND 
ORGANIZATION

0014.
Information search behavior of Europe-
an tourists visiting Mauritius / Haywan-
tee Ramkissoon, Robin Nunkoo // Vol. 56 
(2008), No. 1, pp 7-21
*tourism publicity and information - forms 
and instruments *preferences *East Africa 
and Indian Ocean islands

0015.
Internet review : Hotrec : http://www.
hotrec.org / Z. Hendija // Vol. 56 (2008), 
No. 1, pp 102-104
*international tourist bodies (and organs) - 
other

0016.
Internet site review : tourism unit by 
DG for enterprise and industry : http://
europa.eu/enterprise/tourism/index_
en.htm / Z. Hendija // Vol. 56 (2008), 
No. 3, pp 294-295
*European Union

STATISTICS AND 
FORECASTING IN TOURISM

0017.
Applied multivariate forecasting model 
to tourism industry / Li-Chang Hsu, 
Chao-Hung Wang // Vol. 56 (2008), No. 
2, pp 159-172
*social and economical planning and fore-
casting, trends - methods and instruments 
*tourism and prices - general

0018.
Internet site review : EUROSTAT : //
ec.europa.eu/eurostat / Z. Hendija // Vol. 
56 (2008), No. 2, pp 204-205
*tourism statistics - specifi c issues *European 
Union

TYPES OF TOURISM

0019.
Book review : Mediterranean islands : 
a unique and comprehensive guide to 
the islands and islets of Mediterranean 
/ V. Mikačić // Vol. 56 (2008), No. 2, pp 
206-207
*island tourism *Mediterranean

0020.
Domestic tourism of the urban Benga-
lis: a shared observation of the culture / 
Dipankar Chatterjee ... [et al.] // Vol. 56 
(2008), No. 1, pp 75-91
*domestic and ethnic tourism *diaries *South 
and Central Asia

0021.
A factor-cluster analysis of tourist moti-
vations: a case of U.S. senior travelers / 
Aswin Sangpikul // Vol. 56 (2008), No. 1, 
pp 23-40
*senior citizens’ tourism *segmentation 
*North America *East Asia and the Pacifi c

0022.
Th e infl uence of Lake Balaton’s tourist 
milieu on visitors’ quality of life / Tamara 
Ratz, Gabor Michalko, Balazs Kovacs // Vol. 
56 (2008), No. 2, pp 127-142
*lake tourism *quality in tourism *Hungary

0023.
Internet site review : World Youth 
Student & Educational Travel Confed-
eration (WYSETC) : www.wysetc.org / 
Z. Hendija // Vol. 56 (2008), No. 4, pp 
399-400
*youth tourism *associations (Council of 
Europe, etc.)

0024.
Th e personality of freestyle snowboard-
ers: implications for product develop-
ment / Sabine Mueller, Mike Peters // Vol. 
56 (2008), No. 4, pp 339-354
*winter-sports tourism *tourism destination - 
diverse aspects *examples *Austria
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0025.
Th e product quality of Polish ski-
resorts: a case study of Silesian skiers’ 
requirements, satisfaction and com-
plaints / Michal Żemla // Vol. 56 (2008), 
No. 1, pp 41-58
*winter-sports tourism *satisfaction *prefer-
ences *Poland

0026.
Towards promotion of local tourism: a 
case study of the Kenya Wildlife Service 
outreach program / Fredrick Nyongesa 
Kassilly // Vol. 56 (2008), No. 2, pp 199-
203
*wildlife tourism *national parks and spe-
cifi c categories of protection *East Africa and 
Indian Ocean islands

0027.
Wine tourism among Generations X and 
Y / Donald Getz, Jack Carlsen // Vol. 56 
(2008), No. 3, pp 257-269
*volunteer tourism *enology *examples 
*Austria

0028.
Women’s business activities in Greece: 
the case of agro-tourism / Stamatis Ag-
gelopoulos, Irine Kamenidou, Alexandra 
Pavloudi // Vol. 56 (2008), No. 4, pp 
371-384
*rural tourism *tourism and regional devel-
opment *gender in tourism *Greece

MISCELLANEA

0029.
Conference review : An Enterprise 
Odyssey: tourism-tovernance and tn-
trepreneurship / M. Kovačević // Vol. 56 
(2008), No. 3, pp 296
*gatherings, proceedings

SUBJECTS

associations (Council of Europe, etc.)
0023

Austria
0024, 0027

Central America and the Caribbean
0006

consumer behaviour and experience
0007

cruising
0003

diaries
0020

domestic and ethnic tourism
0020

East Africa and Indian Ocean islands
0014, 0026

East Asia and the Pacifi c
0002, 0008, 0012, 0021

Eastern Europe
0011

education - students
0001

enology
0027

European Union
0016, 0018

examples
0024, 0027

gatherings, proceedings
0029

gender in tourism
0028
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Germany
0007

Greece
0028

heritage tourism
0009

host population attitudes
0013

Hungary
0022

image and brand
0004, 0011

integration, consolidation of catering 
enterprise

0004

international tourist bodies (and organs) - 
other

0015

island tourism
0006, 0019

lake tourism
0022

Mediterranean
0019

motivations
0005

national parks and specifi c categories of 
protection

0026

North America
0005, 0021

package tours
0008

perceptions
0010

physical (regional) planning - examples
0012

Poland
0013, 0025

preferences
0014, 0025

private accommodation
0005

quality in tourism
0002, 0022

rural tourism
0028

satisfaction
0025

segmentation
0006, 0021

senior citizens’ tourism
0021

social and economical planning and fore-
casting, trends - methods and instruments

0012, 0017

South and Central Asia
0020

Sweden
0007

Switzerland
0001

technical and technological aspects of 
catering enterprise

0002

tips
0008

tourism and culture, arts
0009

tourism and politics, peace, war
0011

tourism and prices - general
0017
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tourism and regional development
0012, 0028

tourism destination - diverse aspects
0013, 0024

tourism publicity and information - forms 
and instruments

0014

tourism statistics - specifi c issues
0018

tour-operators
0004

travel agencies - specifi c issues
0008

United Kingdom
0009

urban tourism
0010

volunteer tourism
0027

wildlife tourism
0026

winter-sports tourism
0024, 0025

youth tourism
0023

Yugoslavia
0011

Zagreb
0010

AUTHOR INDEX

AGGELOPOULOS, STAMATIS

0028. Women’s business activities in Greece: 
the case of agro-tourism / Stamatis 
Aggelopoulos, Irine Kamenidou, Alex-
andra Pavloudi // Vol. 56 (2008), No. 
4, pp 371-384

ALLEN, DANIELLE

0011. Visitor and non-visitor destination im-
ages: the infl uence of political instabil-
ity in South-Eastern Europe / Howard 
L. Hughes, Danielle Allen // Vol. 56 
(2008), No. 1, pp 59-74

ARNOLD, CHARLES

0019. Book review : Mediterranean islands 
: a unique and comprehensive guide 
to the islands and islets of Mediter-
ranean / V. Mikačić // Vol. 56 (2008), 
No. 2, pp 206-207

BHANDARI, KALYAN

0009. Touristifi cation of cultural resources: 
a case study of Robert Burns / Kalyan 
Bhandari // Vol. 56 (2008), No. 3, pp 
283-293

CARIĆ, HRVOJE

0003. Book review : Paradise lost at sea / H. 
Carić // Vol. 56 (2008), No. 4, pp 401-
402

CARLSEN, JACK

0027. Wine tourism among Generations X 
and Y / Donald Getz, Jack Carlsen // 
Vol. 56 (2008), No. 3, pp 257-269

CHANG, JUI CHI

0008. Perceptions of package tour provid-
ers about tipping in Taiwan / Jui Chi 
Chang, Chui-Peng Chiu // Vol. 56 
(2008), No. 4, pp 355-370

CHATTERJEE, DIPANKAR

0020. Domestic tourism of the urban 
Bengalis: a shared observation of the 
culture / Dipankar Chatterjee ... [et 
al.] // Vol. 56 (2008), No. 1, pp 75-91
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CHIU, CHUI-PENG

0008. Perceptions of package tour provid-
ers about tipping in Taiwan / Jui Chi 
Chang, Chui-Peng Chiu // Vol. 56 
(2008), No. 4, pp 355-370

CROES, HAIME

0006. Accommodation portfolio and market 
diff erentiation: the case of Aruba / 
Haime Croes // Vol. 56 (2008), No. 2, 
pp 185-197

CZERNEK, KATARZYNA

0013. Development of cooperation between 
residents and local authority in tour-
ism destination / Agnieszka Niezgoda, 
Katarzyna Czernek // Vol. 56 (2008), 
No. 4, pp 385-398

DAS, ARNAB

0020. Domestic tourism of the urban 
Bengalis: a shared observation of the 
culture / Dipankar Chatterjee ... [et 
al.] // Vol. 56 (2008), No. 1, pp 75-91

DEY, LITON

0020. Domestic tourism of the urban 
Bengalis: a shared observation of the 
culture / Dipankar Chatterjee ... [et 
al.] // Vol. 56 (2008), No. 1, pp 75-91

GANGULI, FULGUNI

0020. Domestic tourism of the urban 
Bengalis: a shared observation of the 
culture / Dipankar Chatterjee ... [et 
al.] // Vol. 56 (2008), No. 1, pp 75-91

GETZ, DONALD

0027. Wine tourism among Generations X 
and Y / Donald Getz, Jack Carlsen // 
Vol. 56 (2008), No. 3, pp 257-269

HELLER, ANDREAS

0001. Transition and worker mobility 
behaviour of tourism alumni: the case 
of Switzerland / Andreas Heller // Vol. 
56 (2008), No. 3, pp 243-256

HENDIJA, ZVJEZDANA

0015. Internet review : Hotrec : http://www.
hotrec.org / Z. Hendija // Vol. 56 
(2008), No. 1, pp 102-104

0016. Internet site review : tourism unit 
by DG for enterprise and industry : 
http://europa.eu/enterprise/tourism/
index_en.htm / Z. Hendija // Vol. 56 
(2008), No. 3, pp 294-295

0018. Internet site review : EUROSTAT : //
ec.europa.eu/eurostat / Z. Hendija // 
Vol. 56 (2008), No. 2, pp 204-205

0023. Internet site review : World Youth 
Student & Educational Travel Con-
federation (WYSETC) : www.wysetc.
org / Z. Hendija // Vol. 56 (2008), No. 
4, pp 399-400

HSU, LI-CHANG

0017. Applied multivariate forecasting 
model to tourism industry / Li-Chang 
Hsu, Chao-Hung Wang // Vol. 56 
(2008), No. 2, pp 159-172

HUGHES, HOWARD L.

0011. Visitor and non-visitor destination im-
ages: the infl uence of political instabil-
ity in South-Eastern Europe / Howard 
L. Hughes, Danielle Allen // Vol. 56 
(2008), No. 1, pp 59-74

KAGI, JACKY

0002. Applying Six Sigma in foodservice 
organizations / Jaksa Kivela, Jacky 
Kagi // Vol. 56 (2008), No. 4, pp 319-
337

KAMENIDOU, IRINE

0028. Women’s business activities in Greece: 
the case of agro-tourism / Stamatis 
Aggelopoulos, Irine Kamenidou, Alex-
andra Pavloudi // Vol. 56 (2008), No. 
4, pp 371-384

KASSILLY, FREDRICK NYONGESA

0026. Towards promotion of local tourism: 
a case study of the Kenya Wildlife 
Service outreach program / Fredrick 
Nyongesa Kassilly // Vol. 56 (2008), 
No. 2, pp 199-203

KIVELA, JAKŠA

0002. Applying Six Sigma in foodservice 
organizations / Jaksa Kivela, Jacky 
Kagi // Vol. 56 (2008), No. 4, pp 319-
337
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KLEIN, ROSS A.

0003. Book review : Paradise lost at sea / H. 
Carić // Vol. 56 (2008), No. 4, pp 401-
402

KOVACS, BALAZS

0022. Th e infl uence of Lake Balaton’s tour-
ist milieu on visitors’ quality of life / 
Tamara Ratz, Gabor Michalko, Balazs 
Kovacs // Vol. 56 (2008), No. 2, pp 
127-142

KOVAČEVIĆ, MARINA

0029. Conference review : An Enterprise 
Odyssey: tourism-tovernance and 
tntrepreneurship / M. Kovačević // 
Vol. 56 (2008), No. 3, pp 296

MARZUKI, AZIZAN

0012. Decision making and community 
participation: a case study of the 
tourism industry in Langkawi / Azi-
zan Marzuki // Vol. 56 (2008), No. 3, 
pp 227-241

MICHALKÓ, GÁBOR

0022. Th e infl uence of Lake Balaton’s tour-
ist milieu on visitors’ quality of life / 
Tamara Ratz, Gabor Michalko, Balazs 
Kovacs // Vol. 56 (2008), No. 2, pp 
127-142

MIKAČIĆ, VESNA

0019. Book review : Mediterranean islands 
: a unique and comprehensive guide 
to the islands and islets of Mediter-
ranean / V. Mikačić // Vol. 56 (2008), 
No. 2, pp 206-207

MUELLER, SABINE

0024. Th e personality of freestyle snow-
boarders: implications for product 
development / Sabine Mueller, Mike 
Peters // Vol. 56 (2008), No. 4, pp 339-
354

NIEZGODA, AGNIESZKA

0013. Development of cooperation between 
residents and local authority in tour-
ism destination / Agnieszka Niezgoda, 
Katarzyna Czernek // Vol. 56 (2008), 
No. 4, pp 385-398

NUNKOO, ROBIN

0014. Information search behavior of 
European tourists visiting Mauri-
tius / Haywantee Ramkissoon, Robin 
Nunkoo // Vol. 56 (2008), No. 1, pp 
7-21

PAVLOUDI, ALEXANDRA

0028. Women’s business activities in Greece: 
the case of agro-tourism / Stamatis 
Aggelopoulos, Irine Kamenidou, Alex-
andra Pavloudi // Vol. 56 (2008), No. 
4, pp 371-384

PETERS, MIKE

0024. Th e personality of freestyle snow-
boarders: implications for product 
development / Sabine Mueller, Mike 
Peters // Vol. 56 (2008), No. 4, pp 339-
354

RAMKISSOON, HAYWANTEE

0014. Information search behavior of 
European tourists visiting Mauri-
tius / Haywantee Ramkissoon, Robin 
Nunkoo // Vol. 56 (2008), No. 1, pp 
7-21

RATZ, TAMARA

0022. Th e infl uence of Lake Balaton’s tour-
ist milieu on visitors’ quality of life / 
Tamara Ratz, Gabor Michalko, Balazs 
Kovacs // Vol. 56 (2008), No. 2, pp 
127-142

RICHINS, HAROLD

0005. Specialist lodging in the USA: moti-
vations of bed and breakfast accom-
modation guests / Janice Scarinci, 
Harold Richins // Vol. 56 (2008), No. 
3, pp 271-282

ROBERSON, DONALD N.

0010. Tourists’ perceptions of capital cities: 
the case study of Zagreb, Croatia / 
Donald N. Roberson // Vol. 56 (2008), 
No. 1, pp 93-101

SANGPIKUL, ASWIN

0021. A factor-cluster analysis of tourist 
motivations: a case of U.S. senior 
travelers / Aswin Sangpikul // Vol. 56 
(2008), No. 1, pp 23-40
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SCARINCI, JANICE

0005. Specialist lodging in the USA: moti-
vations of bed and breakfast accom-
modation guests / Janice Scarinci, 
Harold Richins // Vol. 56 (2008), No. 
3, pp 271-282

SEZGIN, ERKAN

0004. Brand image management: percep-
tions of European tour operators 
in single tourism market concept / 
Erkan Sezgin // Vol. 56 (2008), No. 2, 
pp 173-183

WANG, CHAO-HUNG

0017. Applied multivariate forecasting 
model to tourism industry / Li-Chang 
Hsu, Chao-Hung Wang // Vol. 56 
(2008), No. 2, pp 159-172

ZEMLA, MICHAL

0025. Th e product quality of Polish ski-
resorts: a case study of Silesian 
skiers’ requirements, satisfaction and 
complaints / Michal Żemla // Vol. 56 
(2008), No. 1, pp 41-58

ZILLINGER, MALIN

0007. Germans’ tourist behaviour in Swe-
den / Malin Zillinger // Vol. 56 (2008), 
No. 2, pp 143-158
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