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Title / Author(s) // Volume (year), No, 
pages from-till
* more detailed descriptions
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of Israeli wine tourists / Noa Shor, Yoel 
Mansfeld // Vol. 57 (2009), No. 4, pp 
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RENTQUAL: a new measurement scale 
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4, pp 421-434
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Wine tourism development: the case 
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(2009), No. 3, pp 285-307
* tourism destination - diverse aspects 
* physical (regional) planning - examples 
* tourism and regional development * Italy

0017.
Resource commitment in destination 
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the transformation of the destination of 
Are / Sara Nordin, Hans Westlund // Vol. 
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* image and brand * tourism destination 
- diverse aspects * marketing in tourism - 
instruments * Spain * France

0023.
Th e perennial Western tourism repre-
sentations of India that refuse to die / 
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tourism committee : http://0,3355,
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D. Krešić // Vol. 57 (2009), No. 1, pp 84-85
* associations (Council of Europe, etc.) 
* tourism and politology
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Book review : TOMAS trends - attitudes 
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* surveys * statistical series * Croatia

0029.
Internet site review : New media trend 
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ism awareness among pilgrims, adven-
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Bagri, Bharti Gupta, Babu George // Vol. 
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Th e globalization of dental care: an op-
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Internet site review : European cities 
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marketing.com/default.asp / D. Krešić // 
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MISCELLANEA
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In memoriam : Srđan Marković, Ph.D. 
(1920.-2009.) / T. Hitrec // Vol. 57 
(2009), No. 2, pp 202
* miscellanea

T. Hitrec, K. Tokić
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0008

adventure tourism
0032

Asia - Near and Middle East
0004

associations (Council of Europe, etc.)
0026, 0027

Bulgaria
0035

carrying capacity
0008, 0011, 0012, 0013, 0014

consumer behaviour and experience
0004
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0001, 0024, 0028, 0033
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0007
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0009

destination marketing
0018, 0034

East Asia and the Pacifi c
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enology, wine tourism
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Europe
0027, 0034

France
0022
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0024, 0035

hotel industry
0005
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0022

internal organization of catering enterprise
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island tourism
0025

Italy
0013, 0016

journals
0002, 0003

marketing in tourism - instruments
0022

marketing in tourism - other

0012

Mediterranean
0006
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0036
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0035

North America
0017

perceptions
0023
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0016, 0017

physical resources
0015
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quality in tourism
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religious tourism
0032

rent
0024

rent-a-car
0007

research institutions
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rural tourism
0030

second homes (residences)
0008
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0013, 0035

Slovenia
0012

social and economical planning and fore-
casting, trends - methods and instruments

0015

South and Central Asia
0023

Spain
0002, 0011, 0014, 0022, 0025

specifi c attractions
0006, 0025
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0028
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0032

surveys
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sustainable tourism
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Sweden
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catering enterprise
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tourism and politology
0026

tourism and regional development
0004, 0011, 0012, 0014, 0016, 0017, 
0019

tourism destination - diverse aspects
0016, 0017, 0018, 0019, 0022, 0031
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volunteer tourism
0031

T. Hitrec, K. Tokić
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