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ABSTRACT

In modern world a great number of academic turist journals have been published, and the tourism themes could be found in other non-tourist publications, but in daily newspapers as well. Many scholars and other tourist experts asked themselves about the  of so many of them, giving the various explanations for such their opinion. The purpose of this article is to answer these questions, neither they have positive or negative connotation according the destiny of scientific and professional tourist publications, stressing the case of Croatia. 
KEY WORDS: professional tourist journals
INTRODUCTION
In recent years, the global tourism industry has witnessed remarkable growth in tourism activities, and a corresponding increase in the emergence of tourism educational institutions and academic journals throughout the world. The number of journals increased from just a few at the end of the 19th century to several thousands by the end of the 20th century. Almost every Editorial Board has explained its efforts in establishing a new journal through the need “to foster knowledge” and “for open dialogue and an exchange of ideas between tourism experts and practitioners on the critical factors for travel and tourism development”. In their statement of purpose, the editors of Annals of Tourism Research, for example, stated: “Its strategies are to invite and encourage offerings from various disciplines; to serve as a forum through which these may interact; and thus to expand frontiers of knowledge in and contribute to the literature on tourism social science”. The editors of the newly published Polish journal New Problems of Tourism explained the aims of their journal in more or less similar words: “Our wish is to publish interesting articles of a high quality and so we are collaborating with many known academics …. who, like us, would like to interest readers throughout the world in the New Problems of Tourism”. Nobody can in substance deny such statements and with them the logical assumption: the need to publish certain tourism journals, no matter where the editor is located.
Nevertheless, the practice of publishing academic journals dealing with tourism presents a somewhat different picture. The number of journals circulating in the world today, the serious and expert papers that they publish, and the influence that they exert within the academic world and in tourism practice are sufficient reasons to tackle the question posed in the title of this article.   
Journals focusing on tourism differ amongst themselves in terms of the readership attracted. If we put aside entertaining or informative texts, which are most often published by informative or general education periodicals, what remains are at least two large and different fields of interest, each targeting its specific audience. The first group includes commercial issues which, according to the publish-and-sell system, attempt to inform both tourism suppliers and tourism consumers. The ultimate aim of such publications is to establish direct contact with “the other side”, with the underlying purpose of earning income. In this paper, we will not deal specifically with these publications, although this is a very interesting field whose turn for discussion should come very soon.             
The second group is made up of journals falling into the category of informative and professional/scientific reading, whose scope is significantly smaller, although these journals are often influential on a global scale, and, more significantly, relevant to the discussion on the development of tourism. This second issue was the decisive factor for me in selecting this topic for the IAST 2009 Congress in Mallorca.  
A BRIEF RETROSPECTIVE
When Archiv für den Fremdenverkehr appeared as far back as in 1934, its founders certainly did not even dream that this was the beginning of continuous mutual communication among tourism experts, but also a means of communication between them and the less expert public, a process which would open the way for a number of new professional and academic tourism journals around the world. Today, there is almost no developed tourism country in the world which does not have at least one tourism journal. However, a long time went by from the publication of the Archiv until other journals appeared with a similar idea, although not always for the same purpose. Some of the most famous and still active journals that followed Archiv were Revue du Tourisme (1945), the newsletter of AIEST, the first professional society of tourism experts in the world, and others, such as: Estudios turisticos (1964), World Leisure and Recreation (1965) published by the World Leisure and Recreation Association, and then the Journal of Leisure Research (1968). The Croatian academic journal Turizam, which celebrated its 50th anniversary in 2002, was also among those early editions.

After this initial period when international tourism had only just started to show signs of its later vertiginous development, the journals that followed are still well known among today’s tourism academic editions, such as the popular French Espaces (1970), Tourism Recreation Research (1970), Annals of Tourism Research (1973), Journal of Hospitality and Tourism Research (1976), and, somewhat later, the English Tourism Management (1980). Recently, there has been a whole constellation of academic tourism journals, such as Journal of Travel and Tourism Marketing (1992), Travel and Tourism Analyst (1993), the English Tourism Economics (1995), which was the first in the Western world to refer to economics of tourism in its very name, Tourist Analysis (1996), and many others. This number has been growing so rapidly that today it is almost impossible to follow the pace with which new journals are being launched, although some of them are also quickly extinguished.
Even in their early days, journals were seeking ways to increase their readership. Some, such as the Revue du Tourisme, attempted to increase interest by printing papers in three languages, mostly in the authors’ native languages. Others, such as the Croatian journal Acta Turistica Nova, have been published in bilingual editions, with one of the languages English. This gives local tourism experts the opportunity to share their knowledge and ideas with a foreign audience in an internationally recognised language, but also allows foreign readers to communicate their views to peers in other countries in their own language.
THE MERITS OF THE PROBLEM 
Naturally, the value of an individual journal consists of several elements, such as: a) the topicality of the published themes; b) the academic (professional) relevance of the topics; c) the academic (professional) prestige of the papers; and d) the geographic spread of the journal. Although there are a great number of academic tourism journals distributed around the world, it may surely be concluded that there are significant differences among them, which make them more or less interesting to the potential readership. It is not my intention here to assess or rank individual journals, and thus the previous statement has the purpose only of establishing the existence of these differences and consequently the interest of the potential readership. It is precisely the degree of interest that seems to be the most significant reason for the continued publication of the journal or for its folding. This calculation also always has to include the financial capacities of the publisher, which may be increased in different ways, although the quality of the journal does not always affect the potential increase in funding. There may always be some additional subjective reasons, or special market circumstances, which determine the interest of potential funding sources to additionally finance a particular journal.
When deciding to publish a new professional or academic tourism journal, it is always particularly important to establish the environment where this interest appears. It is clear that it is much more difficult to make such a decision in areas where a large number of similar journals already exist than in areas where there are no such journals, or where there are only very few of them. However, the language in which the journal will be printed may significantly change the initial decision. It is quite frequent today, if the journal is not originally printed in one of the internationally known and recognised languages, to print it in a bilingual edition, with one of languages being an internationally recognised language. Generally, it seems that the language in which the journal is printed has become an increasingly important component in assessing the need to issue a particular journal.
English has generally prevailed in global communication, and this is certainly so in world tourism. This does not relate only to everyday communication, but also to professional communication, so that all the journals that have from the beginning been issued in English have a head start over all others. Even the languages that used to have universal significance for communication in tourism (such as French) have greatly lost their previous status. This has made professional literature (including journals) in these languages, if not less necessary, certainly less read. I believe we do not even need to mention what the situation is like in communities using other, less well-known languages, especially those of small nations. 
CONCLUSION
Rare are the publishers who do not stress that they issue a journal with a view to establishing better communication among tourism scholars and teachers at educational institutions in particular countries. I have also mentioned this in the introduction of this article. By summarising what most publishers usually stress in their forewords, it is difficult to deny any publisher the right to establish the desired communication with a potential readership through this medium, or even to prohibit this, especially if such a publisher comes from the ranks of research or educational institutions. Naturally, there are also commercial reasons for beginning to issue a professional tourism journal, and this is where it is particularly difficult to deny entrepreneurs the right to spend their own money on such an undertaking.
On the other hand, there is the question of to what extent a large number of journals actually facilitate clear and scientifically founded communication, which does not depend so much on their number as on the quality of the editorship and of the papers published. It would be logical to assume that the professional public will soon recognise poor quality, and automatically exclude from its professional interest those journals whose quality falls below given criteria.  

However, there are also other measures of acceptability for new journals, especially those that appear in communities where the mother tongue is not an internationally recognised language. In such communities, especially in countries with less favourable economic circumstances, it is easy to assume that the local population will have some difficulties (primarily of a financial nature) in having any access at all to foreign journals, and then also in following the texts published in a foreign language. A special problem is, of course, the difficulty that local tourism experts face in having their texts published. Another issue appears here concerning the probably justified requests that the editorial boards of prestigious journals set before the authors of the papers to be published, primarily in terms of the writing style in the language used by the editorial board. All this reduces the opportunities for a large part of the academic population to have their works published in internationally recognised “foreign” journals. This void may, and should, be filled by “domestic” tourism journals which might translate and use a selection of already published quality papers taken from other journals to highlight their intention of becoming the communication medium of researchers and professionals in the field of tourism at an international level. 
It is wholly clear that the answer to the question asked in the title of this article will vary depending on who is formulating the answer, and from which position. Negative answers will certainly come from those editorial boards which see the appearance of a new journal as an evident diminishing of the market for their own journal. Rare are those who will actually admit this, although I do not see anything particularly wrong in such views.  
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