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Economic Thought and Practice (“Ekonomska misao i praksa“ - EMIP) is a peer-reviewed 
academic journal for economic theory and practice issued by the University of Dubrovnik. 

All EMIP papers are reviewed in a 'double-blind' process where identity of neither authors nor 
reviewers is revealed. The authors need to submit two versions of their papers, a 'full' one to 
be seen only by the handling Editor, and a 'blinded' version in which the names and addresses 
of authors have been removed and any identifying references have been made anonymous 
(the version sent to referees). 

Submitted papers are first considered by the Editor to whom they were submitted. Papers 
that do not fall within the scope of EMIP are 'desk-rejected'. (Those that are border-line may 
be sent to an EMIP Advisory Editor who is a specialist in that area.) Papers that, while they 
address an EMIP issue, do so in a manner that is more appropriate to publication in another 
disciplinary journal, may also be desk-rejected (again following the advice from an Advisory 
Editor). In addition, papers that fail to meet a minimum threshold for quality and originality 
will be rejected without being sent out to reviewers. 

Papers passing through this initial editorial scrutiny are then typically sent out to three 
referees. If one or more of these turns down the invitation to provide a review, other referees 
will subsequently be appointed. Normally, at least two authoritative reviews are needed 
before the handling Editor can make a decision as to whether to accept, reject, or ask for a 
'revise and resubmit' of the submitted paper.  

When returning the paper with the accepted reviewer's suggestions, the authors also have to 
submit a cover letter stating the changes that have been made in the paper with the page 
number. 

The journal is published twice a year (June and December). A maximum of 15 papers are 
published in one issue of the journal. 

Papers can be submitted and published in Croatian and English.  

All authors who wish to publish their papers in this journal should send them to the e-mail 
address of the Editorial Board: ekon.misao@unidu.hr. 

Editorial Board accepts papers presented in the following way: 

- The paper should be written in Word for Windows. 

- Page format is A4, double spaced (including footnotes and references). 

- The title page must contain the article title, author’s name, academic title, name of the 
institution where the author is employed, and workplace. 

- Authors are asked to provide graphs (figures) separately in the original graphic format. 



- Articles should not be longer than 25 pages (1.5 sheet), together with the list of references 
(bibliography). 

- Papers must have an abstract and keywords. Abstract should present the essential data 
(information of the methodological character) and explain the result of the work. Abstract 
should not contain more than 150 words, i.e. 15 lines. Abstract comes after the title, it has to 
be written in the third person singular in Croatian and English. 

- A reference list appears at the end of the paper and includes all material consulted in 
relation to the research. It is listed in alphabetical order by author’s family name.  

 

Reference citations in text 

For reference citation in text American Psychological Association citation style (APA style) 
should be followed.   

Examples: 

Works by a single author: 

a) The last name of the author and the year of publication are inserted in the text in 
parentheses at the appropriate point, e.g. “… individual and creative (Boym, 2001)”. 

b) If the name of the author appears as part of the narrative, cite only missing information 
(year and/or page number) in parentheses, e.g. “Kral (2012, p. 115) suggests…”. 

When a work has two authors, always cite both names every time the reference occurs in the 
text: 

a) In parenthetical material join the names with an ampersand “&” and year of publication, 
e.g. “… it is confirmed (Elliott & Percy, 2007)… “. 

b) When authors names are part of narrative text, join the names with the word “and”, e.g. 
“Hamilton and Wagner (2014) confirmed…”. 

When a work has three or more authors: 

a) Cite all authors the first time the reference occurs and year of publication, e.g. 
“…consumers’ memories (Kardes, Cronley & Cline, 2011).”.  Or, if author’s names are part of 
narrative text “Kardes, Cronley and Cline (2011) argued…”.  

b) In all subsequent citations, include only the surname of the first author followed by “et al.” 
(Latin for “and others”) and the year of publication, e.g. “… consumer response (Pascal et al., 
2002).”. 

Or, if author’s names are part of narrative text “Pascal et al. (2001) outlined…”. 

Works by associations, corporations, government agencies, etc. are usually written each time 
they appear in a text reference, e.g. (World Health Organization [WHO], 2015). Next time 



when it appears in text citation, if company name has acronym, use only acronym and year of 
publication, e.g. (WHO, 2015). 

To cite a specific page of a work, the following two options can be used: 

a) (Levy, Weitz & Grewal, 2014, p. 435) 

b) Kral (2012, p. 115) suggests… 
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