ECONOMIC THOUGHT AND PRACTICE - INFORMATION FOR AUTHORS

Reference citations in text

For reference citation in text American Psychological Association citation style (APA style)
should be followed.

Examples:
Works by a single author:

a) The last name of the author and the year of publication are inserted in the text in parentheses
at the appropriate point, e.g. “... individual and creative (Boym, 2001)”.

b) If the name of the author appears as part of the narrative, cite only missing information (year
and/or page number) in parentheses, e.g. “Kral (2012, p. 115) suggests...”.

When a work has two authors, always cite both names every time the reference occurs in the
text:

a) In parenthetical material join the names with an ampersand “&” and year of publication, e.g.
“...itis confirmed (Elliott & Percy, 2007)... “.

b) When authors names are part of narrative text, join the names with the word “and”, e.g.
“Hamilton and Wagner (2014) confirmed...”.

When a work has three or more authors:

a) Cite all authors the first time the reference occurs and year of publication, e.g. “...consumers’
memories (Kardes, Cronley & Cline, 2011).”. Or, if author’s names are part of narrative text
“Kardes, Cronley and Cline (2011) argued...”.
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b) In all subsequent citations, include only the surname of the first author followed by “et a
(Latin for “and others”) and the year of publication, e.g. “... consumer response (Pascal et al.,
2002).”.

Or, if author’s names are part of narrative text “Pascal et al. (2001) outlined...”.

Works by associations, corporations, government agencies, etc. are usually written each time
they appear in a text reference, e.g. (World Health Organization [WHQ], 2015). Next time when
it appears in text citation, if company name has acronym, use only acronym and year of
publication, e.g. (WHO, 2015).

To cite a specific page of a work, the following two options can be used:
a) (Levy, Weitz & Grewal, 2014, p. 435)

b) Kral (2012, p. 115) suggests...
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