Media, Culture and Public Relations

UPUTE AUTORIMA

Casopis Media, Culture and Public Relations izlazi dva puta godi$nje. Dva sveska ¢ine jedno
godiste. Casopis objavljuje radove na hrvatskom, njemackom i/ili engleskom jeziku.
Objavljuju se izvorni znanstveni radovi, pregledni znanstveni radovi, prethodna priopcenja,
prikazi knjiga te informacije o predavanjima, tribinama i znanstvenim skupovima. Radovi se
uredni$tvu dostavljaju putem elektroni¢ke poste na adresu urednistvo.mcpr@gmail.com.
Urednistvu se dostavljaju isklju¢ivo neobjavljeni radovi te radovi koji nisu istodobno poslani
drugoj redakciji na razmatranje za objavu. Svi rukopisi podlijezu dvostruko slijepoj recenziji.
Casopis ne naplacuje troskove recenziranja ni objavljivanja radova.

Opseg izvornih znanstvenih radova ne bi trebao prelaziti 7 000 rijeci, a opseg preglednih
znanstvenih radova 9 000 rijeci. Prikazi knjiga ne bi trebali prelaziti 3 000 rije¢i, dok
informacije o predavanjima, tribinama i znanstvenim skupovima ne bi trebale prelaziti
1 000 rijeci. Tekstovi se pripremaju u programu Microsoft Word.

Konaénu odluku o objavi i znanstvenoj kategorizaciji rada donose recenzenti koje imenuje
uredniStvo ¢asopisa. Nakon zaprimanja rukopisa, uredni$tvo ga prosljeduje recenzentima.
Recenzenti imaju rok od 30 dana za donoSenje odluke o objavi rada i ispunjavanje
recenzijskog obrasca, koji dostavljaju urednistvu. Urednistvo potom odluku i recenzijski
obrazac prosljeduje autorima, koji imaju rok od 14 dana za doradu rada. Radovi i
recenzentski postupak ne honoriraju se.

AUTORSKA PRAVA I ETICNOST

Autori koji predaju radove za objavu u ¢asopisu zadrzavaju svoja autorska prava nad tekstom,
ali istodobno preuzimaju punu odgovornost za sadrzaj znanstvenog Clanka. To ukljucuje
to¢nost podataka, izvornost rada, pravilno navodenje izvora te poStivanje etickih i znanstvenih
standarda struke. Autori jamc¢e da je rad izvoran, da nije prethodno objavljen niti istodobno
ponuden drugom Casopisu te da eventualna krSenja autorskih prava, plagijat ili neto¢ni navodi
ne terete uredniStvo ni izdavaca, ve¢ iskljucivo autore. Radovi koji ukljucuju istrazivanja na
ljudima moraju sadrzavati izjavu o postivanju etickih nacela i, ako je primjenjivo, odobrenje
nadleznog etickog povjerenstva.

Autori mogu koristiti alate temeljene na umjetnoj inteligenciji isklju¢ivo kao pomo¢no sredstvo
u pripremi rukopisa, primjerice za jezi¢nu doradu, saZimanje teksta ili tehnicku obradu
podataka. Uporaba umjetne inteligencije ne smije zamijeniti autorski znanstveni doprinos, a
alati umjetne inteligencije ne mogu se navoditi kao autori rada. Autori su u potpunosti
odgovorni za to€nost, izvornost i znanstvenu utemeljenost sadrzaja rada, kao i za pravilno
navodenje izvora, poStivanje etickih nacela 1 izbjegavanje plagijata. Nije dopuSteno koristiti
umjetnu inteligenciju za generiranje ili krivotvorenje znanstvenih podataka, izradu laznih citata
ili referencija niti za manipulaciju rezultatima istrazivanja. Uredni$tvo i recenzenti zadrzavaju
pravo provjere rukopisa alatima za otkrivanje neeti¢ne ili nepravilne uporabe umjetne
inteligencije.



NASLOVNICA

Na prvoj stranici navode se ime i prezime autora, naziv i adresa ustanove u kojoj je autor
zaposlen, adresa elektronicke posSte te naslov rada, ispisan velikim slovima. Tekst se pise
fontom Times New Roman, veli¢ine 12 pt, s proredom 1,5. Naslov znanstvenog ¢lanka treba
biti kratak, jasan i informativan te precizno odrazavati sadrzaj i temu rada. Preporucuje se da
ne bude duzi od 12—15 rijeci. Naslov treba jasno istaknuti predmet istrazivanja 1, prema potrebi,
metodoloski ili problemski okvir rada, bez suvisnih rije¢i i opcenitih formulacija. Ne
preporuCuje se uporaba kratica, simbola, pitanja ili stilskih izraza koji mogu umanyjiti
znanstvenu jasnocu.

Primjer:
Doc. dr. sc. Vanesa Varga
Odsjek za komunikologiju
Fakultet hrvatskih studija
Borongajska cesta 83d, 10 000 Zagreb

vvarga@fhs.unizg.hr
NASLOV RADA

CITIRANJE I NAVODENJE

Casopis koristi APA stil za oblikovanje referenci u tekstu i u popisu literature (Publication
Manual of the American Psychological Association, 7th edition). Detaljne upute dostupne su
na mreznoj stranici http://www.apastyle.org/. 1zvore je potrebno navoditi u tekstu, a ne u
biljeSkama. Reference se navode u zagradama i sadrZe prezime autora, godinu izdanja te, ako
je rije€ o citatu, broj stranice.

Primjeri:
(McQuail, 2005)
Ako rad ima dva autora, treba navesti oba autora.
(Kunczik i Zipfel, 2006)
Ako rad ima tri ili viSe autora ve¢ kod prvog citiranja koristi se oblik ,, 1 sur. “ (i suradnici).

(Wimmer i sur., 2014)


mailto:vvarga@fhs.unizg.hr
http://www.apastyle.org/

SAZETAK

Na drugoj stranici prilaze se sazetak pisan na jeziku na kojem je napisan rad. Sazetak treba biti
kratak, jasan i informativan prikaz sadrzaja znanstvenog ¢lanka. U njemu je potrebno jasno
navesti cilj istrazivanja, metodologiju, glavne rezultate i zakljucke, bez detaljnih objaSnjenja.
Ne smiju se koristiti citati, fusnote, tablice, slike ni neobjasnjene kratice. Treba izbjegavati
opc¢enite tvrdnje te naglasiti znanstveni doprinos rada. Sazetak ne smije prelaziti 300 rijeci.
Ispod sazetka navode se kljucne rijeci (minimalno tri, a maksimalno pet), poredane abecednim
redom. Iza popisa literature prilaze se sazetak pisan na drugom jeziku, primjerice na engleskom
jeziku ako je rad napisan na hrvatskom jeziku. I taj sazetak ne smije prelaziti 300 rijeci. Ispod
sazetka navode se kljucne rije¢i (minimalno tri, a maksimalno pet), poredane abecednim
redom. Ispod kljucnih rije¢i navodi se naslov rada na drugom jeziku, ispisan velikim tiskanim
slovima, podebljano i centrirano.

OBLIKOVANJE RADA

Radovi trebaju biti napisani znanstvenim stilom i sadrzavati sljedece dijelove: sazetak, uvod,
metodu, rezultate, raspravu, zakljuc¢ak i popis literature. Tekst se piSe fontom Times New
Roman, velicine 12 pt, s proredom 1,5. Tekst treba biti poravnat s obje strane. Margine stranice
postavljaju se na 2,5 cm sa svih strana (gore, dolje, lijevo i desno). Sve stranice rada trebaju
biti numerirane arapskim brojevima, u donjem desnom kutu. Prilozi (appendices), ako postoje,
navode se na kraju rada, nakon popisa literature.

Naslovi prve razine (npr. UVOD, ZAKLJUCAK) pisu se velikim tiskanim slovima,
podebljano 1 centrirano. Naslovi druge razine piSu se velikim tiskanim slovima, podebljano 1
poravnati su lijevo. Naslovi tre¢e razine piSu se malim tiskanim slovima, podebljano i kurzivom
te su poravnati lijevo. Naslovi Cetvrte razine piSu se malim tiskanim slovima, nepodebljano i
kurzivom te su poravnati lijevo. Naslovi se ne numeriraju. Odvajaju se od teksta jednim
praznim redom (prored 1,5) iznad i ispod naslova. Razine naslova moraju biti dosljedno
primijenjene 1 hijerarhijski jasno oznacene kroz cijeli rad.

Sve tablice, grafikoni, slike i fotografije moraju biti jasno oznaceni 1 numerirani arapskim
brojevima prema redoslijedu pojavljivanja u tekstu. Svaka tablica ima broj i naslov koji se
navode iznad tablice, pri cemu je broj tablice ispisan podebljano, a naslov kurzivom. Naslov
tablice treba biti kratak i jasan. Izvor tablice, ako nije autorski, navodi se ispod tablice.
Grafikoni, slike i fotografije imaju broj i naslov koji se navode ispod prikaza. Broj je ispisan
podebljano, a naslov kurzivom. Ako grafikon, slika ili fotografija nije izvorni rad autora, ispod
naslova navodi se izvor. Sve tablice i slikovni prikazi moraju biti navedeni i objasnjeni u tekstu
rada. Trebaju biti pregledni, €itljivi 1 prilagodeni crno-bijelom ispisu, osim ako nije drukcije
odredeno. U tablicama se preporuCuje izbjegavanje vertikalnih linija. Oznake, legende i
jedinice mjere moraju biti jasno navedene. Crteze i tablice treba prirediti u skladu sa zahtjevima
standardnih grafickih i racunalnih tehnologija. Fotografije trebaju biti oStre i dovoljno
kontrastne. UredniStvo pridrZava se prava da obavlja redakcijsku ispravku rukopisa i da ih
prilagodi propozicijama ¢asopisa.



POPIS LITERATURE

Literatura se navodi abecednim redom prema prezimenu autora i ne numerira se. Ako postoji
viSe radova istog autora, navode se kronoloskim redom, od starijeg prema novijem. Popis
literature sadrzi iskljucivo izvore koji su citirani u tekstu rada. Svaka bibliografska jedinica
zapocinje prezimenom autora i inicijalom imena, nakon cega slijedi godina izdanja u
zagradama, naslov djela te podaci o izdavacu ili znanstvenom Casopisu. Naslovi knjiga i
Casopisa piSu se kurzivom. Kod znanstvenih ¢lanaka navode se i broj sveska, broj izdanja te
raspon stranica. DOI oznaka ili poveznica navodi se ako je dostupna. Zakoni i drugi pravni akti
u popisu literature navode se prema nazivu zakona, godini donoSenja ili posljednje izmjene te
sluzbenom glasilu u kojem su objavljeni. Naziv zakona piSe se kurzivom. AKko je zakon
dostupan na internetu, na kraju se navodi poveznica. Zakoni se u popisu literature navode
abecednim redom prema nazivu.

Primjeri:

Knjiga jednog autora:

McQuail, D. (2010). McQuail’s mass communication theory. Sage Publications.
Knjiga dva autora:
Baran, S. J. i Davis, D. K. (2015). Mass communication theory: Foundations, ferment,
and future. Cengage Learning.
Clanak u znanstvenom ¢asopisu:
Livingstone, S. (2004). The challenge of changing audiences: Or, what is the audience

researcher to do in the age of the internet? European Journal of Communication,
19(1), 75-86. https://doi.org/10.1177/0267323104040695

Clanak s viSe autora:

Couldry, N., Livingstone, S. i Markham, T. (2007). Media consumption and public
engagement. The International Journal of Media and Cultural Politics, 3(2), 195-
211. https://doi.org/10.1386/macp.3.2.195 1

Zakon:

Zakon o medijima (2004). Narodne novine, br. 59/04, 84/11, 81/13.
https://www.zakon.hr/z/38/Zakon-0-medijima

Ostali primjeri mogu se vidjeti na mreznoj stranici http://www.apastyle.org/.
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INSTRUCTIONS FOR AUTHORS

The journal Media, Culture and Public Relations is published twice a year. Two issues
constitute one annual volume. The journal publishes papers in Croatian, German, and/or
English. It publishes original scientific articles, review articles, preliminary communications,
book reviews, and information on lectures, panels, and scientific conferences. Manuscripts
should be submitted to the Editorial Board by email to urednistvo.mcpr@gmail.com. Only
unpublished manuscripts and manuscripts not simultaneously submitted to another journal for
consideration will be accepted. All manuscripts are subject to double-blind peer review. The
journal does not charge any submission, review, or publication fees.

The length of original scientific articles should not exceed 7,000 words, while review
articles should not exceed 9,000 words. Book reviews should not exceed 3,000 words, and
reports on lectures, panels, and scientific conferences should not exceed 1,000 words.
Manuscripts must be prepared using Microsoft Word.

The final decision on publication and scientific classification of the manuscript is made by
reviewers appointed by the Editorial Board. After submission, the manuscript is forwarded to
reviewers. Reviewers have 30 days to submit their decision and complete the review form,
which is returned to the Editorial Board. The Editorial Board then forwards the decision and
review form to the authors, who have 14 days to revise the manuscript. Manuscripts and the
peer-review process are not remunerated.

COPYRIGHT AND ETHICAL STANDARDS

Authors who submit manuscripts for publication retain copyright over their work but assume
full responsibility for the content of the scientific article. This includes the accuracy of data,
originality of the work, proper citation of sources, and compliance with ethical and scientific
standards of the discipline. Authors guarantee that the manuscript is original, has not been
previously published, and is not simultaneously submitted to another journal. Any violations
of copyright, plagiarism, or inaccurate statements are the sole responsibility of the authors and
do not fall upon the Editorial Board or the publisher. Manuscripts involving research on human
subjects must include a statement on compliance with ethical principles and, where applicable,
approval by a competent ethics committee.

Authors may use artificial intelligence—based tools solely as auxiliary aids in manuscript
preparation, for example for language editing, text summarization, or technical data processing.
The use of artificial intelligence must not replace the author’s scientific contribution, and Al
tools may not be listed as authors of the manuscript. Authors are fully responsible for the
accuracy, originality, and scientific validity of the manuscript content, as well as for proper
citation of sources, adherence to ethical principles, and avoidance of plagiarism. The use of
artificial intelligence for generating or falsifying scientific data, creating fabricated citations or
references, or manipulating research results is strictly prohibited. The Editorial Board and
reviewers reserve the right to screen manuscripts using tools designed to detect unethical or
improper use of artificial intelligence.



TITLE PAGE

The first page must include the author’s full name, the name and address of the institution
where the author is employed, the author’s email address, and the title of the manuscript written
in capital letters. The text must be typed in Times New Roman font, 12-point size, with 1.5 line
spacing. The title of the scientific article should be short, clear, and informative, accurately
reflecting the content and topic of the manuscript. It is recommended that the title not exceed
12-15 words. The title should clearly indicate the subject of the research and, where
appropriate, the methodological or problem-oriented framework of the study, avoiding
unnecessary words and vague formulations. The use of abbreviations, symbols, questions, or
stylistic expressions that may reduce scientific clarity is not recommended.

Example:

Assoc. Prof. Vanesa Varga, PhD
Department of Communication Studies
Faculty of Croatian Studies
Borongajska cesta 83d, 10 000 Zagreb
vvarga@fhs.unizg.hr
PAPER TITLE

CITATION AND REFERENCING
The journal follows the APA style for in-text citations and reference lists (Publication Manual
of the American Psychological Association, 7th edition). Detailed guidelines are available on
the APA Style website (http://www.apastyle.org/). Sources must be cited in the text, not in
footnotes. References are provided in parentheses and include the author’s surname, year of
publication, and, in the case of direct quotations, the page number.
Examples:

(McQuail, 2005)
If a work has two authors, both authors should be cited:

(Kunczik & Zipfel, 2006)

If a work has three or more authors, the abbreviation “et al.”” is used from the first citation:

(Wimmer et al., 2014)


mailto:vvarga@fhs.unizg.hr

ABSTRACT

The second page must contain an abstract written in the language of the manuscript. The
abstract should provide a brief, clear, and informative overview of the content of the scientific
article. It must clearly state the research objective, methodology, main results, and conclusions,
without detailed explanations. Citations, footnotes, tables, figures, and unexplained
abbreviations must not be used. General statements should be avoided, and the scientific
contribution of the manuscript should be emphasized. The abstract must not exceed 300 words.
Below the abstract, keywords are listed (a minimum of three and a maximum of five), arranged
in alphabetical order. After the reference list, an abstract written in another language should be
provided, for example in English if the manuscript is written in Croatian. This abstract must
also not exceed 300 words. Keywords (a minimum of three and a maximum of five), arranged
alphabetically, are listed below the abstract. Below the keywords, the title of the manuscript in
the second language is provided, written in capital letters, bolded, and centered.

MANUSCRIPT FORMAT

Manuscripts must be written in a scientific style and include the following sections: abstract,
introduction, method, results, discussion, conclusion, and references. The text must be typed
in Times New Roman font, 12-point size, with 1.5 line spacing, and justified on both sides.
Page margins must be set to 2.5 cm on all sides (top, bottom, left, and right). All pages must
be numbered using Arabic numerals in the lower right corner. Appendices, if any, should be
placed at the end of the manuscript, after the reference list.

First-level headings (e.g., INTRODUCTION, CONCLUSION) are written in capital letters,
bolded, and centered. Second-level headings are written in capital letters, bolded, and left-
aligned. Third-level headings are written in lowercase letters, bolded and italicized, and left-
aligned. Fourth-level headings are written in lowercase letters, italicized (not bolded), and left-
aligned. Headings are not numbered. Each heading is separated from the text by one blank line
(1.5 spacing) above and below. Heading levels must be applied consistently and clearly
hierarchically throughout the manuscript.

All tables, charts, figures, and photographs must be clearly labeled and numbered with Arabic
numerals according to the order in which they appear in the text. Each table must have a number
and a title placed above the table, with the table number in bold and the title in italics. Table
titles should be short and clear. The source of the table, if not original, must be provided below
the table. Charts, figures, and photographs must have a number and a title placed below the
illustration. The number is written in bold and the title in italics. If a chart, figure, or photograph
is not the author’s original work, the source must be indicated below the title. All tables and
visual materials must be mentioned and explained in the text. They should be clear, legible,
and suitable for black-and-white printing, unless otherwise specified. The use of vertical lines
in tables is discouraged. Labels, legends, and units of measurement must be clearly indicated.
Drawings and tables should be prepared in accordance with the requirements of standard
graphic and computer technologies. Photographs must be sharp and sufficiently contrasted. The
Editorial Board reserves the right to make editorial revisions to manuscripts and to adapt them
to the journal’s guidelines.



REFERENCES

References are listed alphabetically by the authors’ surnames and are not numbered. If there
are multiple works by the same author, they are listed chronologically from the oldest to the
most recent. The reference list includes only sources cited in the manuscript. Each reference
entry begins with the author’s surname and initials, followed by the year of publication in
parentheses, the title of the work, and publication details (publisher or scientific journal). Titles
of books and journals are written in italics. For journal articles, the volume number, issue
number, and page range must be provided. A DOI or URL should be included if available.
Laws and other legal acts are listed in the reference list by the title of the law, the year of
enactment or most recent amendment, and the official gazette in which they were published.
The title of the law is written in italics. If the law is available online, a URL is provided at the
end. Laws are listed alphabetically by title.

Examples:
Book (single author):

McQuail, D. (2010). McQuail’s mass communication theory. Sage Publications.
Book (two authors):

Baran, S. J., & Davis, D. K. (2015). Mass communication theory: Foundations, ferment,
and future. Cengage Learning.

Journal article:
Livingstone, S. (2004). The challenge of changing audiences: Or, what is the audience
researcher to do in the age of the internet? European Journal of Communication, 19(1),
75-86. https://doi.org/10.1177/0267323104040695

Journal article (multiple authors):
Couldry, N., Livingstone, S., & Markham, T. (2007). Media consumption and public
engagement. The International Journal of Media and Cultural Politics, 3(2), 195-211.
https://doi.org/10.1386/macp.3.2.195 1

Law:

Media Act (2004). Official Gazette, Nos. 59/04, 84/11, 81/13.
https://www.zakon.hr/z/38/Zakon-o0-medijima

Further examples can be found on the APA Style website: http://www.apastyle.org/.
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